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Pedepar:

1. ocnimkeHo 0co6IMBOCTI (POPMYBAHHS Cy4aCHOTO MEXaHi3My Iy6J1iYHOrO yIpaByliHHS y cdepi GOpMyBaHHS
cTpaTeriil Ta Nporpam pekylamHoi AisyibHOCTI. [IpoaHasnizoBaHO CKIIQIHUKYA MeXaHi3My My6JIiYHOrO yIIpaBiliHHSA Y
cepi popmyBaHHS CcTpaTeriii Ta Nporpam peKJIaMHOI AisiIbHOCTI HA OCHOBI BUOKPEMJIEHHS! LIiJIbOBOTO
[IPU3HAYEHHS KOHTPOJIIO B OCOBJIMBUX YMOBax IepKaBOTBOPEHHSI. YTOUHEHO MeTy (POpMYyBaHHS CTpaTeriil Ta
IIpPOrpam PEKJIAMHOI JisTILHOCTI — OLiHKa CTaHy BiJNIOBITHOCTI KOMIJIEKCY [TIOKa3HUKIB JiSIBHOCTI OpPraHiB Bl1au
BCTAQHOBJIEHUM Y HOPMAaTHMBHO-TIPAaBOBUX aKTax IpaBUjlaM, PerjlaMeHTaM, CTaHJapTaM, HOpMaM Ta NpoLeypaM.

HaBeneHo knacudikaliiio KJIaCUYHOTO PO3IOiNy BUIB PEKIAMHOI AisiIbHOCTI HA OCHOBI CY0'€KTHOCTI Ta



(PYHKIIOHAJILHOTO PO3MO/iy IOBHOBaKEHb. HarosoueHo, o pexkjaMa cTaua HeBilleMHOIO YaCTUHOI €KOHOMIKHY,
IIOJIITUKHY, KYJIPTYPH Ta COLialIbHOTO XXUTTS CYCIIiIbCTBA, 1 pa30oM 3 TUM, BUHIILJIA 32 MeXXi siniie iHpopmaliiiHoro
KOHTEHTY. JloBe[leHO, 1110 HEKOHTPOJIbOBaHa peKjlaMHa JisJIbHICTh MOXKE HECTU B COOi HUBKY PU3UKIB, TAKUX SIK
MaHIiIyJI0BaHHS FPOMAZChKOIO YMKOIO, IIOMMPEHHS HEJOCTOBIpHOI iHpopMaliii, nponarania He3gOpPOBOro
Croco0y XXUTTS TOIO. BcTaHOBIIEHO, 110 Ny6JIiuHe ynpaBiiHHA B cpepi peKaamMu Biflirpae BiANoBinHy iHTerpaTuBHy
dyHKIiI0, 3a6e31e4youn 6asaHCc MK iHTepecamu 6i3Hecy, rpoMajisHaMU, CyCIIiIbCTBOM i iepkaBoio. IlinkpecieHo,
1J0 B yMOBax ITPaBOBOTO PEXMMY BOEHHOTO CTaHY pekJaMHa JisJIbHICTb 3a3Ha€ BifTIOBIHIX OOMEKEeHb,
3MiHIO€eTbCsl GOPMAT PeKJIaMU, IOCUIIOETHCS IATPIOTUYHUIL TPEH/L PEKJIaMU B CYCITiIbHUX BiIHOCHHAX: MO-TIeplIe,
HiATPpUMKA YKPAIHChKUX OPEH/IB MiAKPECII0e BXXIUBICTD MIATPUMKHN YKPAiHChKOI €KOHOMIKH Ta MiCLIeBUX
BUPOOHUKIB; O-Ipyre, NinTpumMka 36poiHux Cui YKpainy, afpke pekiamoiaBlii MOXKYTb HallPaBJIsiTU YaCTUHY
CBOIX JJOXOZiB Ha JONOMOTY YKPaiHCbKUM BilICBKOBUM; IiATPUMKA I'YMaHITapHMX MIPOEKTIB, aJiyke peKama Moxe
IOTIOMOTTU 36MPaTy KOWITU 260 BOJIOHTEPCHKY AOMOMOTY IJ1s1 JIIO/eH, IOCTPaKIAlIUX Bifl BiliHM. OGrPYHTOBAHO
HOBY I1apaIMTMy Cy4acCHOTO [OCJIiI>KeHHs! poJii y61iyHOro yrpasiiHHS B cepi popMyBaHHS cTpaTeriil Ta mporpam
PEKJIAaMHOI IisIbHOCTI. 3alpOIIOHOBAHI 10 [MOAAJIBIIOrO NOCIKEHHS aBTOPChKi IIPOIO3KLii 010 TEOPETUKO-
METO/I0JIOTIYHMX OCHOB I1y6JIiYHOTO YIIPaBJiHHS B peKJIaMHiil cdepi, o 6a3yI0TbCsl HA Cy4aCHUX KOHILETIisIX
ny6J1i9HOI TIOJIITUKY, KOMYHIKal[iiHOTO MEHEIKMEHTY Ta PeKJIaMHOro 6i3Hecy, 3apoBafiKeHO HOBi KaTeropii -
ny6JiyHa pexsama, ny6JliyHa pexkiaMHa JisyIbHICTh, My6JliyHa pekjlaMHa I10cJIyra, My6JliyHa afBeHlis. HarosomeHo
Ha JIOLiJIbHOCTI aHaJjIi3y CBITOBOTO JOCBiAy POpMyBaHHS Ta peasisalii cTpaTeriil i mporpam ny6Ji4HOi peKjIaMHOi
IisIIBHOCTI HAa OCHOBI HasSIBHUX KOHLIENTIB My6/1iYHOTO YIIPaBJIiHHS, IPOAHAi30BaHO A0CBijA Coy4eHoro
KoposniscTBa i @panuii. ¥ gucepraliii Ha rpyHTi OLiHKY CTaHy Ta IIpo6JieM MyOJiuHOro yIpaBiiHHS B peKJIaMHil
cepi B YKpaiHi HaBe#eHi NpaKTUYHI peKOMEeHaLlil 010 YIOCKOHAJIEHHSI MEXaHi3MiB Ny6JIiYHOTO YIIPaBJliHHS B
cdepi popmyBaHHS CTpaTeriii Ta Mporpam Mny6JivHOi peKIaMHOI AislIbHOCTI B YKpaiHi.

2. The features of formation of the modern mechanism of public administration in the sphere of formation of
strategies and programmes of advertising activity are studied. The components of the mechanism of public
administration in the field of formation of strategies and programmes of advertising activity are analysed on the
basis of allocation of the purpose of control in the special conditions of the State formation. The purpose of
forming strategies and programmes of advertising activity is clarified - assessment of the state of compliance of a
set of indicators of activity of public authorities with the rules, regulations, standards, norms and procedures
established in the regulatory legal acts. The article provides a classification of the classical distribution of types of
advertising activities based on subjectivity and functional distribution of powers. It is emphasised that advertising
has become an integral part of the economy, politics, culture and social life of society, and at the same time, it has
gone beyond the scope of information content alone. It is proved that uncontrolled advertising activities can carry
a number of risks, such as manipulation of public opinion, dissemination of false information, promotion of
unhealthy lifestyles, etc. It is established that public administration in the field of advertising plays a relevant
integrative function, ensuring a balance between the interests of business, citizens, society and the State. It is
emphasized that under the legal regime of martial law, advertising activities are subject to appropriate restrictions,
the format of advertising is changing, and the patriotic trend of advertising in public relations is strengthening:
first, support for Ukrainian brands emphasizes the importance of supporting the Ukrainian economy and local
producers; second, support for the Armed Forces of Ukraine, as advertisers can direct part of their income to help
the Ukrainian military; support for humanitarian projects, as advertising can help raise funds or volunteer
assistance. The article substantiates a new paradigm of modern research of the role of public administration in the
formation of strategies and programmes of advertising activity. The author's proposals on the theoretical and
methodological foundations of public administration in the advertising sector, based on modern concepts of public
policy, communication management and advertising business, are proposed for further research, and new
categories are introduced - public advertising, public advertising activity, public advertising service, public
promotion. The author emphasises the expediency of analysing the world experience of forming and implementing
strategies and programmes of public advertising activity on the basis of existing concepts of public administration,
and analyses the experience of the United Kingdom and France. Based on the assessment of the state and



problems of public administration in the advertising sector in Ukraine, the thesis provides practical
recommendations for improving the mechanisms of public administration in the field of formulating strategies and
programmes of public advertising in Ukraine. The role of public communications in shaping the strategy of
advertising activity at the State level in the context of systemic crises is indicated due to the expediency of
conceptualising the place and importance of advertising in society. It is emphasised that under the legal regime of
martial law, the place and role of public advertising have changed institutionally, and it is public advertising which
is not only an integral part of the economy, politics, culture and social life of society, but also goes beyond the
information field and acts as an information and communication mechanism for shaping the national image. It is
proved that in the process of forming a strategy for public advertising activities, emphasis should be placed on
effective communications with the public, and transparency should be ensured for the implementation of public
policy and reform strategies.
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