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Pedepar:

1. locaigkeHo 0co6IMBOCTI (POPMYBAaHHS CYy4aCHOTO MEXaHi3My IyOJIiYHOrO YIIpasiiHHS Y cdepi GopMyBaHHS
CTparTeriii Ta Mporpam peKJIaMHoi AisyibHOCTI. [IpoaHani3oBaHO CKJIQAHUKU MeXaHi3My My6JiYHOTrO YIPaBIIiHHS Y
cdepi popmyBaHHS cTpaTeriil Ta Nporpam peKkIaMHoi AisiIbHOCTi HA OCHOBI BUOKPEMJIEHHS! L1iJIbOBOTO
IIPU3HAYEHHS KOHTPOJIIO B OCOOJIMBUX YMOBAaX JE€P>KaBOTBOPEHHS. YTOUHEHO MeTy (POpPMYyBaHHS CTpaTeriil Ta
IIporpam pEKJIaMHOI JislJIbHOCTI — OL{iHKa CTaHY BiJITIOBIIHOCTI KOMILJIEKCY ITIOKA3HUKIB [isI7IbBHOCTI OPraHiB Biaagu
BCTAaHOBJIEHUM Y HOPMAaTUBHO-TIPABOBUX aKTaxX MIPaBUjlaM, pETrJIaMeHTaM, CTaHIapTaM, HOpMaM Ta MPOLeSypaMm.
HasegeHo knacugikaliiio K1acCuYHOro po3Nofily BUAiB PEKJIAMHOI AisJIbHOCTI HAa OCHOBI Cy0O'€KTHOCTI Ta
(PYHKLiIOHAJIBHOTO PO3MOAiNy IOBHOBaXXEHb. HarosomeHo, o pexyiaMa CcTaja HeBiJ € MHOIO YaCTUHOIO €KOHOMIKH,
MOJIITUKY, KYJIbTYpPH Ta COLiaJIbHOTO JKUATTSI CYCIIJIBCTBA, I pa30oM 3 TUM, BUMIIIA 32 MeXi Jiniie iHpopmaliiiHOro

KOHTEHTY. JloBe[leHO, 1110 HEKOHTPOJIbOBaHA peKJlaMHa [isJIbHICTh MOXKe HECTH B CO0i HUBKY PU3UKIB, TAKUX SIK



MaHiNyJ0BaHHS POMaChKOIO TyMKOIO, IOUIMPEHHS HEJIOCTOBiIpHOI iHdopMaliii, mponarania He3L0pOBOTroO
CII0CO0Y XUTTS TOILLO. BCTaHOBIIEHO, 110 MybJIiuHe yripaBiliHHA B cdepi pekyiaMu Bifirpae BiANoBigHY iHTEerpaTUBHY
dyHKIiI0, 3a6e31e4youn 6asaHC MK iHTepecamu 6i3Hecy, rpoMajissHaMU, CyCIIiJIbCTBOM i fiepkaBoio. IlinkpecieHo,
1J0 B yMOBAax ITPaBOBOTO PEXUMY BOEHHOTO CTaHY PeKJIaMHa JisJIbHICTb 3a3Ha€ BifTIOBIHIX OOMEKEHb,
3MiHIOeTbCsl GOPMAT PeKJIaMU, TOCUIIIOETHCS TATPIOTUYHUIL TPEH/L PEKJIAMU B CYCITiIbHUX BiIHOCHHAX: MO-TIEpIIe,
niATpUMKa YKpaiHChbKUX OPEH/iB MiAKPECI0e BXIUBICTb MIATPUMKY YKPAiHChKOI €KOHOMIKM Ta MiClLIeBUX
BMPOOHUKIB; O-Ipyre, NiaTpumMka 36poriHux Cui YKpainy, afpke peK1amoiaBli MOXKYTb HAllPaBJISITA YaCTUHY
CBOIX JJ0XOZiB Ha JONIOMOTY YKPAiHCbKUM BilICbKOBUM; IiATPUMKA I'YMaHITapHMX MIPOEKTIB, aJkKe peKlamMa Moxe
IOTIOMOTTH 36MPaTy KOWTU 260 BOJIOHTEPCHKY JOMOMOTY IJIs JIIOAeH, IOCTPaKgaluX Bifl BiliHM. OGrPyHTOBAHO
HOBY I1apaIMTMy Cy4aCHOTO [IOCJIiI>)KeHHs poJii y6J1ivyHOro yrpasiliHHA B cepi popMyBaHHS CTpaTeriil Ta Iporpam
PEKJIAMHOI [isIbHOCTI. 3alpONOHOBaHi 0 MMOAAJIBIIOrO AOCIIIKEHHS aBTOPChKi IIPOIO3NLii 00 TEOPETUKO-
METO/I0JIOTIYHUX OCHOB I1y0JIiYHOrO yIIPaBIiHHS B PEKJIaMHil cdepi, 10 6a3yI0TbCsl HA Cy4aCHAX KOHLEIisIX
ny6J1i4HOI IOJIITUKY, KOMYHIKal[ifHOrO MEHEIKMEHTY Ta PeKJIaMHOro 6i3Hecy, 3alpoBajikKeHO HOBI KaTeropii -
ny6JiyHa pexsama, nyo6JliyHa pexklaMHa JisyIbHICTh, My6JliyHa pekjlaMHa I10cJIyra, My6JliyHa afBeH1is. HarosomeHo
Ha JIOLiJIbHOCTI aHaJjIi3y CBITOBOTO NOCBiAy POpMyBaHHS Ta peasisalii cTpaTeriil i mporpam ny6J1idyHoi peKJaMHOL
IisI7IbHOCT] Ha OCHOBI HasiBHUX KOHIIEITIB Iy0JIiYHOTO YIIPaBJliHHS, TPOaHali30BaHo JocBig CriosyyeHoro
KoposniscTBa i @panuii. ¥ gucepraliii Ha rpyHTi OLiHKY CTaHy Ta IIpOo06JieM MyOJiuHOro yIpaBiiHHS B pEKJIaMHil
cepi B VKpaiHi HaBe#eHi NPaKTUYHI peKOMEeH ALl 00 yIOCKOHAJIEHHSI MEXaHi3MiB y6JIiYHOTO yIIPaBJliHHS B
cdepi popmyBaHHS cTpaTeriii Ta Iporpam My6iyHO] pekiIaMHoOi AislIbHOCTI B YKpaiHi.

2. The features of formation of the modern mechanism of public administration in the sphere of formation of
strategies and programmes of advertising activity are studied. The components of the mechanism of public
administration in the field of formation of strategies and programmes of advertising activity are analysed on the
basis of allocation of the purpose of control in the special conditions of the State formation. The purpose of
forming strategies and programmes of advertising activity is clarified - assessment of the state of compliance of a
set of indicators of activity of public authorities with the rules, regulations, standards, norms and procedures
established in the regulatory legal acts. The article provides a classification of the classical distribution of types of
advertising activities based on subjectivity and functional distribution of powers. It is emphasised that advertising
has become an integral part of the economy, politics, culture and social life of society, and at the same time, it has
gone beyond the scope of information content alone. It is proved that uncontrolled advertising activities can carry
a number of risks, such as manipulation of public opinion, dissemination of false information, promotion of
unhealthy lifestyles, etc. It is established that public administration in the field of advertising plays a relevant
integrative function, ensuring a balance between the interests of business, citizens, society and the State. It is
emphasized that under the legal regime of martial law, advertising activities are subject to appropriate restrictions,
the format of advertising is changing, and the patriotic trend of advertising in public relations is strengthening:
first, support for Ukrainian brands emphasizes the importance of supporting the Ukrainian economy and local
producers; second, support for the Armed Forces of Ukraine, as advertisers can direct part of their income to help
the Ukrainian military; support for humanitarian projects, as advertising can help raise funds or volunteer
assistance. The article substantiates a new paradigm of modern research of the role of public administration in the
formation of strategies and programmes of advertising activity. The author's proposals on the theoretical and
methodological foundations of public administration in the advertising sector, based on modern concepts of public
policy, communication management and advertising business, are proposed for further research, and new
categories are introduced - public advertising, public advertising activity, public advertising service, public
promotion. The author emphasises the expediency of analysing the world experience of forming and implementing
strategies and programmes of public advertising activity on the basis of existing concepts of public administration,
and analyses the experience of the United Kingdom and France. Based on the assessment of the state and
problems of public administration in the advertising sector in Ukraine, the thesis provides practical
recommendations for improving the mechanisms of public administration in the field of formulating strategies and
programmes of public advertising in Ukraine. The role of public communications in shaping the strategy of



advertising activity at the State level in the context of systemic crises is indicated due to the expediency of
conceptualising the place and importance of advertising in society. It is emphasised that under the legal regime of
martial law, the place and role of public advertising have changed institutionally, and it is public advertising which
is not only an integral part of the economy, politics, culture and social life of society, but also goes beyond the
information field and acts as an information and communication mechanism for shaping the national image. It is
proved that in the process of forming a strategy for public advertising activities, emphasis should be placed on
effective communications with the public, and transparency should be ensured for the implementation of public
policy and reform strategies.
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