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2. Strategic Management of Machine Building Enterprises Marketing Activity Development

Pedepar:

1. O6'eKT BOCIIIPKEHHS: PO3BUTOK MAPKETUHIOBOI [isI7IbHOCTI IPOMUCJIOBUX IiANIpUEMCTB YKpainu. MeTa
IOCJIiIKeHHS: PO3POOJIEHHS TEOPETUIHUX I10JI0KEHb, KOHIIEILii, MeTOZ0JIOTiYHOrO Ta METOANYHOT0 3a0e31e4yeHHS
CTPAaTETiYHOro YIPaBJIiHHS PO3BUTKOM MapKETHUHIOBOI JisIJIbBHOCTI BEJIMKOTO ITPOMHUCIIOBOTO MiIPUEMCTBA 3
ypaxyBaHHSM OCOOJIMBOCTEN MOro B3aeMOoii 3 IapTHEPAaMHU i CIIOXKMBa4aMU Ta OO PYHTYBAaHHS IPAKTUYHUX
peKoMeHalil A1 3a6e3neyeHHs] EKOHOMIYHOTO PO3BUTKY B Cy4aCHUX YMOBAaxX roCroiapioBaHHs. MeTonu
IOCJIiIKeHHS Ta anapaTypa: abCTpaKTHO-JIOTIYHUI, TEOPETUYHOTO y3arajbHEeHHS, CUCTEMHOTO TiIX0y, aHajli3y Ta
CHHTE3Y, TEOPisd HEYITKUX MHOKVH, [IO3ULII0BAaHHS Y TPUBUMIPHOMY IIPOCTOPI, EKCIIOHEHIIJIbHOTO 3IJIaJI)KyBaHHS,
€KCIIEPTHUX OLHOK. TeopeTuyHi i NpakTUYHi pe3ybTaTH: KOHCOJIiNOBaHI TEOPETUYHI I10JIOKEHHS, KOHLEILIis
CTPATETiYHOrO YIIPABJIiHHA PO3BUTKOM MAPKETUHIOBOI [isl/IbHOCTI MiANPUEMCTBA, METOLOJIOTIYHUN MiaXiz;

MEeTOJWYHI IiAX0nM 10 BU3HAYEHHSI KOHKYPEHTOCIIPOMOXXHOCTI IIiApreMCTBA, 6i3HecoBa IpuBabIINBiCTb



NapTHEPIB, FOTOBHICTb CIIOKMBAYiB; METOIUYHI peKOMEHalii 1010 MMO3UIIII0BAHHS MIAIPUEMCTB 3 BUBHAYEHHS
MapKeTHHIOoBOi cTparerii, iHpopmariiiiHa B3aeMoJisl, BUKOPUCTAHHSI METOAUYHUX PO3PAaXyHKIB OI0/IKeTy Ha
MapKEeTUHIOBi KOMYyHiKallii; MeTOOMYHUM MifXifA 00 OLiHKY €(pEeKTUBHOCTI AisJIbHOCTI IellapTaMeHTy MapKeTHUHTY Ta
PEe3YyJIbTaTUBHOCTI IisI/IbHOCTI KEPiBHUKIB; EKOHOMIKO-MaTeMaTUYHA MOJEJb (POPMYBaHHS OI0IKETY KOMYHIKallill.
HoBu3sHa: Briepie po3po6JI€HO i TEOPETUYHO OOIPYHTOBAHO KOHLIEMILIiI0 CTPATETiYHOrO yIIPABJIiHHS PO3BUTKOM
MapKeTHUHTOBOI [islJIbHOCTI MiAMPUEMCTBA, OCOOIMBICTIO SIKOi € BUKOPUCTAHHS TTOJIOKEHb CUHEPreTUYHO]
IapajurMy Ta BpaxyBaHHS B3a€MO3B'SI3KiB, 110 BUHUKAIOTh y ITPOLIECi B3aeMOJii NiTIPUEMCTB, iX NapTHEPIB i
CIIO’KMBAYiB, TOBEJEHO JOLINIbHICTh 06'€JHAHHS CIIOKMBAaYa, IMiANIPUEMCTBA Ta TapTHEPa B CUCTEMY, PO3PO6JIEHO 1
OOIPYHTOBAaHO METOMOJIOTIYHUM MifgXim o GopMyBaHHS i peanisalii MapKeTUHTOBUX CTpaTeriil MiANnpreMCTBa,
MiIIPYHTSIM SKOTO € KOMIIJIEKCHE BUKOPUCTAHHS TPbOX CKJIAZIOBUX — KOHKYPEHTOCIIPOMOXKHOCTI MiIIPUEMCTBA,
6i3HECOBOI MPMBAOIMBOCTI NAPTHEPIB MO0 CHIiBIPalli 3 HUM Ta TOTOBHOCTI CIIOKMBAYiB [I0 CIIOKMBAHHS NIPOAYKLil
nignpuemctsa. CTymiHb yIPOBAIKEHHS: PO3POOKU BIIPOBAIKEHI B IPAKTUYHY IisiIbHICTh ['0JI0BHOTO yIIPaBIiHHS
eKOHOMIKU XapkiBcbKoi obnpepykanminictpauii, HALL ingycrpianbuux npobyiem po3sutky HAH Ykpainu, BAT
"Typ6oarom", IT1 XM3 "®E]", IHBII "O6'ennanns "Komynap", BAT "ABrpamar”, BAT "XapkiBCbKUI
MalIMHOOYiBHMM 3aBoy, "CBiTiio IllaxTaps”, "I3toMCcbKuUil Ka3eHHUI TpuiafooyaiBHUM 3aBoy”, JIbBiBCcbKa ¢isig TOB
"JIpBiBnpunan" - dipma "TliBwiy, JITH", y HaBuanpHuil npouec HTY "XI1I". Cdhepa BUKOPUCTAHHS: CTpaTeriyHe

YIIPaBJIiHHS PO3BUTKOM MapKETHUHIOBOI JisJIbHOCTI TPOMHUCJIOBUX MiJIIPUEMCTB

2. Object of research: development of marketing activities of industrial enterprises in Ukraine. Aim: development of
theoretical propositions, concepts, and methodological support for strategic development of marketing activities
of a large industrial enterprise in view for its interaction with partners and customers and justification of practical
recommendations for economic development in the contemporary economy. Methods and apparatus: abstract and
logical, theoretical generalization, systematic approach, analysis and synthesis, the theory of fuzzy sets,
positioning in three dimensions, exponential smoothing, expert evaluations. Theoretical and practical results:
consolidated theoretical principles, the concept of strategic management development marketing company,
methodological approach, methodological approaches to determining the competitiveness of enterprises, business
attraction partners, the willingness of consumers, guidelines for positioning companies to determine the
marketing strategy, information interaction, the use of methodical calculations budget for marketing
communications, methodical approach to evaluating the effectiveness of marketing activities and performance of
leaders, economic-mathematical model of budgeting communications. Novelty: the first time The levels of the
concept of strategic management development marketing company, which feature is the use of the provisions of
synergetic paradigm and account relationships, arising from the interaction between enterprises, their partners
and customers, combining the vitality of the consumer, enterprise and partner the system, developed and
substantiated methodological approach to the development and implementation of marketing strategies for
companies based upon the integrated use of three components - the competitiveness of enterprises, business
attraction partners to cooperate with him and willingness of consumers to the consumption of enterprise. Degree
of implementation: design implemented in practice management of the economy of Kharkiv regional state
administration, NDC Industrial Development Problems of NAS of Ukraine, OJSC "Turboatom" GP HMZ "FED" SSPE
"Union" Kommunar ", JSC" Avtramat ", JSC" Kharkiv Engineering Plant "Light miners", "[zyumsky state instrument-
making plant", Lviv Branch of "Lvivprylad" - the company "North, Ltd.," the learning process of NTU "KPI". Scope:
strategic development of marketing activities of industrial enterprises
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