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1. Inceprauiiina po60Ta IPUCBIYEHA PO3BSI3aHHIO AKTYaJIbHOTO TEOPETHUKOIIPUKIIATHOTO 3aBIAHHS — IOCIiIKEHHIO

npolieciB TpaHcdopMallii Ta PO3BUTKY CBITOBOrO PMHKY L¢pOoBUX Mefia i Kinacudikalii Ta aHani3y ycnimHux
[IPaKTMK MDKHAPOJHMX KOMIIaHi, sIKi 320€3I1€4yI0Th iXHI0 KOHKYPEHTOCIIPOMOJKHICTb Ha CBITOBOMY PUHKY
uu@poBux Megia. 3a octaHHi 20 poOKiB TEXHOJIOTII y raysi MeJlia Ta po3Bar pO3BUBAJINCS €KCIIOHEHLiaIbHO,
CIIPUYMHUBIIY 3pYLIEHHS y Psifi rajyseii: KiHO, TesiebaueHHs], BUAABHUYOI CIIPaBU, My3UKH Ta BifleOirop.
[Norsnbunacs KOHKypeHllisi, 3MiHUIKCS 6i3Hec-moeli i 6isHec-Tipouecy, 6y CTBOPEHI HOBI IPOIYKTH,

YCKJIQIHUJIOCSI KOHKYPEHTHE CEPEeNOBUIIEe, aCOPTUMEHT NPOYKTIB Ta ITOCJYT i crlocoby iX BUKOPUCTaHHS.



EdexTtrBHMI OOMIH, criBIpal, BipTyasisalis Ta iHHOBALLil cTaly BUPillaJbHUMU KOMIIOHEHTaMU €(eKTUBHO]
IisiIbHOCTI Pi3HOPIBHEBUX CYO'€KTIB MDKHApOJHOI €EKOHOMIUHOI Ai/IbHOCTI i 6i3Hecy. Y cy4aCHUX yMOBaxX PUHOK
1@ppoBUxX MeZia 3a MacITabaMmy, CTPYKTYPOIO Ta HUBKOIO iHIIMX KPUTEPIiB IepeBaka€ pUHOK TPauLiliHUuX Meia.
LndpoBi KoMIaHii NpaLoTh HAJ, PO3BUTKOM HOBUX (POPM MEZia, sIKi € iIHTepaKTUBHMMU, MEPEXEBHMU,
COLIiaJIbHMMHU, a TAaKOX 3[JaTHI IIO€/IHyBaTH Ta KOMOiHyBaTU HasiBHi meaiadpopmaTi i TexHosorii. [JoMiHyBaHHS Ha
PUHKY BioMux IudpoBUx MefiakoMIaHil, Takux sk “Google”, “Meta” Ta “Netflix”, e pesyabrarom gii psgy
€KOHOMIYHMX i TEXHOJIOTIYHMX YMHHUKIB. AHaJIi3 IMX YMHHUKIB [la€ 3MOTY BUSBUTH IKEpeJla 3pOCTaHHS
IIOTY>KHOCTI TAKMX KOMIIaHil Ta cpOpMyII0BaTH €(EKTUBHI pEKOMEHallii o0 NMOJAJbIIOTO PO3BUTKY
YKpalHChKUX MeliaKOMIIaHiil. 3a3HayeHa IpobieMaTrKa € 0COOGIMBO aKTyasbHOIO JIs MiTBUIIEHHS
KOHKYPEHTOCIIPOMOSKHOCT] yKpaiHChbKUX KOMIIaHI/l Ha CBITOBOMY PMHKY IM(POBUX MeZia. 3BaKalouu Ha
NOTEHLiIIHi MOKJIMBOCTI IbOTO PUHKY, TEIep, SIK HiKOJIX, PO3yMIiHHS CKJIAIHOCTI TpaHCoOpMallii CBITOBOTO PUHKY

1(ppPOBUX MeJia € KPUTUYHO BAXKIIUBUM.

2. The dissertation is dedicated to addressing a relevant theoretical and practical task: the examination of the
processes of transformation and development in the global digital media market. It involves the classification and
analysis of successful practices deployed by international companies to ensure their competitiveness in the
market. Over the past two decades, technological advancements in media and entertainment have brought about
exponential changes, impacting industries such as film, television, publishing, music and video games. The
resulting intensified competition has led to changes in business models, processes and the creation of new
products. The competitive environment has become more complex, and effective collaboration, virtualization and
innovation have become crucial for entities involved in international business and economic activity. In the current
landscape, the digital media market surpasses the traditional media market in terms of scale, structure and various
other criteria. Digital companies are actively engaged in developing interactive, networked and social forms of
media that combine and merge existing media formats and technologies. The dominance of well-known digital
media corporations like “Google”, “Meta” and “Netflix” is the outcome of economic and technological factors.
Analyzing these factors allows for the identification of the sources of these companies’ growth and the formulation
of effective recommendations for the further development of Ukrainian media companies. This issue is especially
relevant to enhancing the competitiveness of Ukrainian firms in the global digital media market. Given the
potential of this market, understanding the complexities of its transformation is now more critical than ever.
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