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1. Inceprauiiina po60Ta IPUCBIYEHA PO3BSI3aHHIO aKTyaJIbHOTO TEOPETHUKOIIPUKIIAIHOTO 3aBJAHHS — IOCJIiI>KEHHIO
npoueciB TpaHc(popMallii Ta pO3BUTKY CBITOBOrO pUHKY LU(POBUX Meia i kiacudikalii Ta aHanizy ycnimHux
IIPaKTMK MDKHAPOJIHMX KOMIIaHi, sIKi 3a06€3I1e4yI0Th IXHI0 KOHKYPEHTOCIIPOMOSKHICTh Ha CBITOBOMY PUHKY
nu@poBux megia. 3a octaHHi 20 poKiB TEXHOJIOTI y ramysi MeJiia Ta po3Bar pO3BUBAJIUCS. €KCIIOHEHIialbHO,
CIIPMYMHUBIIN 3PYLIEHHS Y Pl rajy3eil: KiHo, TesiebadeHHs1, BUAABHMYOI CIIPABU, MY3UKHU Ta Bifl€Oirop.
[Tornnbunacs KOHKypeHLis, 3MiHuaucs 6izHec-mopeti i 6i3Hec-Tiponecy, 6y CTBOPEHi HOBi POIYKTH,
YCKJIaJIHUJIOCS] KOHKYPEHTHE CEPEOBHUIIE, ACOPTUMEHT IPOJAYKTIB Ta MIOCJIYT i CI0CO6M iX BUKOPUCTAHHS.
EdextrBHMI OOMIH, criBIpalls, BipTyasisalis Ta iHHOBaLLil cTany BUPillaJbHUMU KOMIIOHEHTaMU €(eKTUBHO]
IisiIbHOCTI Pi3HOPIBHEBUX CYO'€KTIB MD>KHApOJAHOI €EKOHOMIUHOI Ais/IbHOCTI i 6i3Hecy. Y cy4aCHUX yMOBaX PUHOK

uudpoBux Mezia 3a Macmtabamy, CTPYKTYPOIO Ta HUBKOIO iHIIMX KPUTEPIiB I1epeBaXka€ pUHOK TPAIULiHUX Meiia.



Lndposi KoMIaHii IpaLOITh HAJ, PO3BUTKOM HOBUX (POPM MEZia, SIKi € iIHTepaKTUBHUMU, MEPEXEBHMU,
Collia/IbHUMH, a TaKOX 3[1aTHI II0€IHYBaTU Ta KOMOIHyBaTU HasiBHI MeniagopmaT i TexHosorii. [JoMiHyBaHHS Ha
PHMHKY BifloMux Uu(pOBUX MeJiakoMIaHil, Takux sk “Google”, “Meta” Ta “Netflix”, e pesyabrarom gii psgy
€KOHOMIYHMX i TEXHOJIOTIYHMX YMHHUKIB. AHaJi3 IMX YMHHUKIB [a€e 3MOTY BUSBUTH JKEpeJia 3pOCTaHHS
MOTYKHOCTI TAaKAX KOMIIaHiil Ta cpOopMyJtoBaTU e(PEKTHUBHI peKOMEeHallii 1[0/10 OAAIBIIOTO PO3BUTKY
YKpaiHChKUX MeliakOMIIaHiil. 3a3HaueHa IpobsieMaTrKa € 0COOIMBO aKTyasbHOIO [JIs i BUIIEHHS
KOHKYPEHTOCIIPOMOJKHOCTI YKpPaiHChbKUX KOMIIAHIll Ha CBITOBOMY PMHKY LIM(POBUX MeZia. 3BaKalouu Ha
MOTEHLiIIHi MOKJIMBOCTI IbOTO PUHKY, TEIep, SIK HiKOJIX, PO3yMiHHS CKJIAIHOCTI TpaHCpOpMaLii CBITOBOTO PUHKY

uppoBUX MeZiia € KpUTUIHO BasKIIUBUM.

2. The dissertation is dedicated to addressing a relevant theoretical and practical task: the examination of the
processes of transformation and development in the global digital media market. It involves the classification and
analysis of successful practices deployed by international companies to ensure their competitiveness in the
market. Over the past two decades, technological advancements in media and entertainment have brought about
exponential changes, impacting industries such as film, television, publishing, music and video games. The
resulting intensified competition has led to changes in business models, processes and the creation of new
products. The competitive environment has become more complex, and effective collaboration, virtualization and
innovation have become crucial for entities involved in international business and economic activity. In the current
landscape, the digital media market surpasses the traditional media market in terms of scale, structure and various
other criteria. Digital companies are actively engaged in developing interactive, networked and social forms of
media that combine and merge existing media formats and technologies. The dominance of well-known digital
media corporations like “Google”, “Meta” and “Netflix” is the outcome of economic and technological factors.
Analyzing these factors allows for the identification of the sources of these companies’ growth and the formulation
of effective recommendations for the further development of Ukrainian media companies. This issue is especially
relevant to enhancing the competitiveness of Ukrainian firms in the global digital media market. Given the
potential of this market, understanding the complexities of its transformation is now more critical than ever.
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