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1. luceprarito NpUCBIYEHO KOMILUIEKCHOMY JOCTIIPKEHHIO TEOPETUKO-METOIUYHUX | PUKIATHUX 3aCa]
(OopMyBaHHS Ta BUKOPUCTaHHSI MAPKETUHIOBUX IHCTPYMEHTIB 3a0€3I1€U€HHSI KOHKYPEHTOCIIPOMO>KHOCTI
HiANPUEMCTB Xap4yoOBOi IPOMHUCIJIOBOCTI B YMOBax TpaHC(POPMALiIHMX 3MiH PUHKOBOT'O CEPENOBUILA T
uu@poBisalii eKOHOMIKU. PO3KPUTO aKTyaslbHICTb IPO6GIEMATUKU 3a6€311eUYE€HHS KOHKYPEHTOCIIPOMOKHOCTI
HiANPUEMCTB Xapuo-BOi IPOMUCIIOBOCT] B YyMOBaX HECTabiIbHOTO 30BHIIIHBOTO cepenoBuila. OGrpyHTOBaHO
HEeOOXiJIHICTb IEPEX0Y 0 CTPATEriYHO OPiEHTOBAHOTO BUKOPUCTAaHHS MAPKETUHIOBUX iIHCTPYMEHTIB SIK
KJIIOUOBOTO pecypcy pOpMYyBaHHS CTIMIKUX KOHKYPEHTHUX [1I€peBar MianpueMcTs. Ha OCHOBi TEOPETUYHOTO
y3arajbHeHHS HayKOBUX KOHLEMNIN OO CYTHOCTI KaTeropii «KOHKYPEHTO-CIIPOMOXKHICTD MiANPUEMCTBA»
CHACTEMaTU30BaHO OCHOBHI Nifgxoau 1o ii TpakTyBaHHs. OOIPYHTOBAHO, 10 B Cy4aCHUX YMOBaX HalOibII
IOLiJILHAM € 3aCTOCYBaHHS KOMILJIEKCHOTO MiJX0AY, 10 L03BOJIAJIO YTOY-HUTU 3MiCT KOHKYPEHTOCIIPOMO>KHOCTI
MiANPUEMCTBA SIK KOMIIJIEKCHY MIOPIBHSJIbHY XapaKTEPUCTHKY, IO (POPMYETHCS HA OCHOBI CYKYITHOCT]

B32€EMOIIOB'SI3aHUX OI[IHOYHUX [TOKA3HUKIB, sIKi BiIOOPa’KAIOTh Pi3Hi ACMEKTH HOT0 AisIIbHOCTI, B0Kpema:



e(EeKTUBHICTb BUPOOHNYMX ITPOLIECIB, BUKOPHCTAHHS PECYPCHOTO NO-TeHLiasny, piHaHCOBO-€KOHOMIUHUI CTaH,
TE€XHIKO-TE€XHOJIOTIYHUI PiBEHb PO3BUTKY, SIKICTb IPOIYKILil, @ TAKOX PE3yJIbTATUBHICTb MAPKETUHIOBOI Ta
PEKJIaMHOI HisIJIbHOCTI, BKJII0YAI04U PiBEHB KJIiIEHTOOPi€HTOBA-HOCTI MifIpUeMCTBA. JJOCIiI>KEHO CYKYIIHICTh
30BHIIIHIX | BHYTPIIIHIX YUHHUKIB, 0 BU3HAYAIOTh PiBEHb KOHKYPEHTOCIIPO-MOKHOCTI IMiZIIPUEMCTB Xap4OBOi
IIPOMHUCJIOBOCTI, BCTAHOBJIEHO ITOCUJIEHHSI BIUIMBY (DAKTOPIB 30BHIIHBO-TO CEPEIOBUILA, 30KPEMA BOEHHOTO CTaHY,
€HepreTUYHOi HeCcTabiIbHOCTI, MOPYLIEHHSI JIOTICTUYHUX JIaH-1II0TiB, iHPALifHUX NpolleciB i TpaHcdopmaliii
CII0>XKMBYOI N10BEIiHKU. BopiHOYAC 0BENIeHO, 1110 BUpilla-jibHE 3HaY€HHS 17151 GOPMYBaHHSI IOBTOCTPOKOBHUX
KOHKYPEHTHUX I1I€peBar MaloTh BHYTPIllTHi YNHHUKY, CEPE, SKUX KII0UYOBY pOJIb BifirpaloTh e(peKTUBHICTb
MapKETUHTOBOI AisI7IbHOCTI, PiBEHb KIIIEHTOOPIEHTO-BAHOCTI, iIHHOBALiIHICTb YIIPAaBJIiHCLKUX PillleHb Ta 3[ATHICThb
[0 ajamnTallii B yMOBax pMHKOBOI JUHaMiku. [Tornn6ieHo TeopeTrUyHi 3acafiyi BAKOPUCTAaHHS MapKETUHTOBUX
iHCTPYMEHTIB, SIKi 3alIPOIIOHOBAHO PO-3TJISIIATH HE JIUIIE SIK 33CO0M NPOCYBAaHHS NPOIYKLi, a SIK CTpaTeriYHuin
pecypc pOpMyBaHHS CIIOKMBYOI IIIHHOCTI, 3MIiIJHEHHSI PUHKOBUX ITO3ULIiH Ta 3a6e31e4eHHs JOBIOCTPOKOBOTO
PO3BUTKY MifgnpueMcTB. O6-IPyHTOBAHO peCYpPCHO-CTpaTeriyHmii MiAxin 0 MapKeTUHIOBOTO iHCTpyMeHTapilo,
SKUI niepefdavyae Moro posriisy K iHTerpoBaHOi CUCTEMU YIIPaBJliHCbKUX PillleHb, METOIB i TEXHOJIOTIH,
OPi€HTOBAaHMX HA [OCAT-HEHHS CTPATETrIYHUX LiJIeN MigIpUeEMCTBA. YOCKOHAJIEHO CTPATEriYHO-OPi€HTOBAaHUN
niaxin 1o GopMyBaHHS KOMILJIEKCY MAPKETUHIOBUX iH-CTPYMEHTIB 3a6€e311e4eHHs KOHKYPEHTOCIIPOMOSKHOCTI
IiANPUEMCTB, IO I'PYHTYEThCS Ha iHTerpauii mapke-TuHr-mikcy 4P, STP-mapkeTuHry Ta 1udpoBUX iHCTPYMEHTIB.
ITigxin 3abe3nevyye y3roj)KeHHs] MApKeTHUH-TOBUX PillleHb 3i CTPATETiYHUMU LJIIMU MigITPUEMCTBA Ta
[IepeTBOPEHHS PUHKOBUX BUKJIMKIB Y kepesio GopMyBaHHS KOHKYPEHTHUX [lepeBar. BusHaueHo poJib
KJIiEHTOOPiEHTOBAHOI'O MiIXOY SIK KJIIOYOBOIO CTPATEriYHOro YNHHMKA 3a06e3leuyeHHs] KOHKYPEHTOCIIPOMOXKHOCTI
IiANPUEMCTB XapuoOBOi IPOMUCIOBOCT. OGIPYHTOBAHO, 10 KJIiEHTOOPi€HTOBA-HICTh SIK YIIPaBJIiHCbKA KOHLEILis
3a6esneuye GOpMyBaHHS JOBrOCTPOKOBUX B3a€MOBUTIIHUX BiJHOCHH 3i CIIO’KMBAa4aMU Ta € OCHOBOIO MiIBUILIEHHS
PiBHSI 3a7T0BOJIEHOCT], JIOSIZTBHOCTI Ta CTiMIKOCTi PUHKOBUX MO3U-TIiil MiANMPUEMCTB. JJoBeIeHO HEOOXiTHICTh
nepexojy NiANpUeEMCTB 10 aJalTUBHUX MOZesell MapKeTUHIOBOI AislIbHOCTI, 110 6a3yI0ThCSI HA CUCTEMATUYHOMY
MOHITOPUHTY 3MiH 30BHIIIHBOTO CEPENOBUIA, LM(POBi3allii 6i3HeC-TIpoLeCiB, BAKOPUCTaHHI aHAII TUYHUX
TEXHOJIOTI! Ta ONepaTMBHOMY KOPUT'YBaHHI MapKETUHIOBUX CTPATE-Tii BilIOBITHO 4O PUHKOBOI IMHAMIKHU.
EMmipuyHO niATBEpAKEHO 3HAYYIINI BIJINB MAaPKETUHTOBUX (PAKTOPIB Ha pPiBeHb KOHKYPEHTOCIIPOMO-KHOCTI
NiANPUEMCTB, 30KPEMA KJIiEHTOOPiIEHTOBAHOCTI K OJHOTO 3 KJIIOUOBUX ApaliBePiB KOHKYPEHTHUX IlepeBar.
Po3po6s1eHO HOpMasli30BaHi MHOXXMHHI perpeciiiHi Moziei 3 onepeHiM HOpMYyBaHHSIM [10Ka3-HUKIB 32 METOIOM
MiHi-MaKc, 110 JO3BOJIMJIO KiJIbKICHO OOI'PYHTYBAaTH 3aJI€5KHICTh PiBHSI KOHKYPEHTO-CIIPOMOSKHOCT] Bifl KOMILJIEKCY
MapKEeTHMHTOBUX YMHHUKIB. Y Mexkax STP-MapKeTHHTIy 371ifiICHEHO CerMEHTallil0 PUHKY XJ1i60neKapchKoi MpoAyKILii
YKpainuy, BUO-KpeMJI€eHO OCHOBHI CIIOKMBYi CEr'MEHTU Ta BU3HAUYE€HO HANOI/IbII IEPCIIEKTHBHI 3 HUX 3 MO3ULLil
noTeH1iany 3pocTaHHs. [106yZ0BaHO KOHKYPEHTHY KapTy PUHKY SIK iIHCTPYMEHT CTPATETiYHOro MO3UIiOHYBaHHS
HiJI-PUEMCTB, WO [TO€AHYE CTATUYHI Ta AUHAMIYHI TapaMEeTPU KOHKYPEHTHOI'O CEPEIOBUILA. Y IOCKOHAJIEHO
KOHLIENTyaslbHy MoJieslb STP-koMIiekcy 3a6e31e4eHHsI KOHKYPEHTOCIIPOMOXKHOCTI MiAIIPUEMCTB Xap4yOBOi
ITPOMMUCJIOBOCTI, B 5IKill KJIiEHTOOPi€HTOBAHICTh BUCTYIIA€ CUCTEMOYTBOPIOIOUYMM YMHHUKOM (POPMYBAHHS
CTpaTerivyHMX KOHKYPEHTHUX [IepeBar, 3a0e3evyylo4y He JIMIle LUKIiYHICTh TPO-1ieciB cerMeHTallii, TapreTyBaHHS
Ta [MO3ULiOHYBaHHS, ajle 1 IXHIO IHTErpOBaHy B3a€MOJIIIO 3 CTPATEriYHUM IIJIAHYBAHHSM i ME€XaHi3MaMU TPUAHATTS
MapKETUHIOBUX PilllEHb, O B CYKYITHOCTI MiICUJIIOE 30aTHICTh NiANPUEMCTB IO aJarlTallii Ta CTiMKOro 3aKpileHHs

KOHKYPEHTHUX ITO3ULIJ HA PUHKY.

2. The dissertation provides a comprehensive study of the theoretical, methodological, and applied foundations for
forming and using marketing tools to ensure the competitiveness of food industry enterprises under conditions of
market transformation and economic digitalization. The study reveals the relevance of ensuring the
competitiveness of food industry enterprises in the context of an unstable external environment, disruptions in
logistics chains, inflationary processes, and changes in consumer behavior. The necessity of a strategy-oriented
use of marketing tools as a key resource for creating sustainable competitive advantages is substantiated. Based on
a theoretical synthesis of scholarly perspectives on the concept of “enterprise competitiveness”, the study
systematizes the main approaches to its interpretation. It is shown that an integrated approach is the most



appropriate, which makes it possible to refine the concept of enterprise competitiveness as a comprehensive
comparative characteristic formed on the basis of a set of interrelated evaluation indicators reflecting various
aspects of enterprise performance, including production efficiency, utilization of resources, financial and
economic condition, technological level, product quality, and the effectiveness of marketing and advertising
activities, as well as the degree of customer orientation. The study examines the external and internal factors that
determine the competitiveness of food industry enterprises and identifies the growing influence of external
environmental factors. However, the results show that internal development factors remain critical in the
formation of long-term competitive advantages. The key role belongs to the effectiveness of marketing activities,
the level of customer orientation, the innovativeness of managerial decisions, and the ability to adapt under
conditions of market dynamics. The theoretical foundations for the use of marketing tools have been further
developed. These tools are proposed to be considered not only as means of product promotion, but also as a
strategic resource for creating customer value, strengthening market positions and ensuring the long-term
development of enterprises. A resource-strategic approach to marketing tools is substantiated, viewing them as an
integrated system of managerial decisions, methods, and technologies aimed at achieving enterprise strategic
goals. The strategy-oriented approach to the formation of marketing tools for ensuring enterprise competitiveness
has been improved. The approach is based on the integration of the 4P marketing mix, STP marketing, and digital
marketing tools. It ensures the alignment of marketing decisions with the strategic objectives of the enterprise and
facilitates the transformation of market challenges into sources of competitive advantage. The role of the
customer-oriented approach as a key strategic factor has been determined. Customer orientation, as a managerial
concept, ensures the development of long-term mutually beneficial relationships and serves as the basis for
increasing customer satisfaction, loyalty, and the sustainability of enterprises’ market positions. The necessity of
transitioning enterprises to adaptive models of marketing activity has been shown. These models are based on
systematic monitoring of changes in the external environment, digitalization of business processes, the use of
analytical technologies, and rapid adjustment of marketing strategies in accordance with market dynamics. The
significant impact of marketing factors on enterprise competitiveness has been empirically confirmed, particularly
the impact of customer orientation. Multiple regression models were developed with normalization of indicators
using the min-max method, which made it possible to quantitatively assess the dependence of competitiveness on
a set of marketing factors. Within the STP marketing framework, the bakery products market of Ukraine was
segmented, the main consumer segments were identified, and the most promising segments were determined. A
competitive market map was developed as a tool for the strategic positioning of enterprises, combining both static
and dynamic parameters of the competitive environment. The conceptual model of the STP framework for
ensuring the competitiveness of food industry enterprises was improved. In this model, customer orientation acts
as a system-forming factor in the creation of strategic competitive advantages. It ensures not only the cyclical
nature of segmentation, targeting, and positioning processes, but also their integrated interaction with strategic
planning and marketing decision-making mechanisms. Altogether, this strengthens the ability of enterprises to
adapt and to maintain sustainable competitive positions in the market.
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MixHaponHoi HayKOBOiI KOH(pepeHLii MOJIOINX YYEHNUX, ACIIIPAHTIB i CTyeHTiB, 11-12 kBiT-Hs 2024 p. Kuis:
HYXT, 2024 p. 4.3. C. 197. https:/ /drive.google.com /file /d /1JAuBgKEHBmMD2q1zOOmjCeA2L.n5z8YxyB /view

e 12. TletyxoB B. P. 3a6e3neyeHHs1 KOHKYPEHTOCIIPOMOXKHOCTI MiIIIPUEMCTB: TEOPETUYHI acliek-TU. BHecok
MOJIOJUX BUEHUX y PO30YIOBY Cy4aCHOTO MEHEIKMEHTY MifgnpueMcTs. Marepianu XV MikHa-pogHoi
HayKOBO-TIPaKTUYHOI KOH(EPEHLIii CTYIEeHTiB, aClipaHTiB Ta MOJIOAUX BYeHUX, KuiB, 19-20 nucro-nanga 2024
p.: Te3u ponosineit. Kuis: HYXT, 2024 C. 114-116. https:/ /drive.google.com /file /d /IEUWJVMGS8jFVj9RgB-
rPTj9vbvhPhxxz_D /view

e 13. TleTyxoB B. P. Y1oCcKOHa/lIEHHSI MAPDKETUHIOBUX iHCTPYMEHTIB 3a6€3I1e4eHHs KOHKYPEHTO-CIIPOMOXKHOCTI
IiANPUEMCTB B HOBUX YMOBax TpaHCchOpMaLiliHUX 3MiH. [Ipo6eMu yripaBiiHHS NiApUEM-CTBAaMU B Cy4acHUX
ymoBax. Marepianu XXI MibxkxHapog,. HayK.-IpakT. KoH®., Kuis, 23-24 kBiTHs 2025 p.: Te3u pon. Kuis: HYXT,
2025. C. 103-105. https:/ /drive.google.com /file /d /1IlwvAIJDt3R58ngHYIFITPb5S40BSA43bV /view

e 14. CrpamuHceka JI. B, IleryxoB B. P. OCHOBHI YMHHUKY, SIKi BIJIMBAIOTh HA KOHKYPEHTOCIIPO-MOKHICTb
nianpuemMcTs xjaibonekapcbkoi mpomucaoBocti. CydyacHi npobyiemu 6yxraatepcbkoro o6iky Ta pinaHCiB.
Marepianu IV BceykpaiHcbKoi HayKOBO-ITpakTU4YHOi KOHpepeHLii. M. Kui. HallionanbHuil yHi-BEpcUTET
Xap4oBuX TexHoJorii. 05 nucronana 2025 p. C. 63-65.
https:/ /drive.google.com /file /d /13q9YNSPBiSaWmPEiV_dgTPQ04n1qFuWT /view

e 15. [letyxoB B. P. ®akropu BIIMBY Ha 3a6€3M1€4€HHSI KOHKYPEHTOCITPOMOXKHOCTI MiAnprueMcT-Ba. HayKoBi
3100yTKM MOJIOZ] — BUPILIEHHIO IPO6JIeM XapuyBaHHs jofcTBa y XXI crosiTti. Marepianu 91 MixkHapoHOI
HayKOBOi KOH(ePeHLii MOJIOAUX yY€eHUX, aCIiPaHTIB i CTyeHTiB, 7-11 kBiTH 2025 p. Kuis: HYXT, 2025 p. 4.3.
C. 203. https:/ /drive.google.com /file /d /1i3_FSeSbcCqtxdU90JVP8I_iUhKzA7bc /view

¢ 16. CrpammuHcoka JI. B., IletyxoB B. P. BpaxyBaHHS IPUXUIbHOCTEN CIIOXKMBAUIB SIK JOMiHAHTa 3a6€3I1€4eHHS
KOHKYPEHTOCIIPOMO>KHOCTI MiIMTPUEMCTB NNMBO-6€3aJIKOr0JIbHOTO PUHKY. [TinBuieHHs e(e-KTUBHOCTI
IisTIbHOCTI MiATIPUEMCTB Xap4oBoi Ta nepepobHoi ramysent AIIK. Matepianu XIV Beeykpain-cbkoi HayKoBO-
npakTUyHoi KoHpepeHii. M. Kui. HallioHanbHUI yHiBEpCcUTET Xap4yoBUX TexHOJIOriH, 20-21 muctonana 2025
p. C. 132-134. https:/ /drive.google.com /file /d /16-c5e7i1IKWhH6A9Wh _jglPO9QNDVp_{fWQ /view

e 17. TletyxoB B. P., CtpamnHcbka JI. B. 3a6e3nedeHHs1 KOHKyPEHTOCIIPOMOXKHOCTI MiANPUEMCTB Ha OCHOBI
noenHaHHsa Marketing mix Ta STP-mapkeTusr. HaykoBi 3100yTKY M0JIOJi — BUPiLlEHHIO IPO6JIeM XapuyBaHHS
monctsa y XXI cromitti. Matepianu 92 MibkHapogHoi HayKoBOi KOHpepeHIIii MOJIOINX yye-HUX, aCIipaHTiB i
cryneHTiB, 20-24 kBiTHa 2026 p. Kuis: HYXT, 2026. 4.3. C. 191.
https://conference.nuft.edu.ua/young /Books%200f%20abstracts /2026 /Part_3.pdf

HaykoBa (HayKOBO-TEeXHiYHa) MPOAYKILisL: meTonu, Teopii, rinoresu
CoriasibHO-eKOHOMIYHA CIPSIMOBAHICTb: 36i/bI1eHHs 06CATiB BADOGHUITBA

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCEPTalii: BiposamkeHo

3B'S130K 3 HAYyKOBHMH TeMaMH: 0121U107488

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTaHTA)



BiacHe IIpizBuie Im'sa I1o-6aThKOBI:
1. CrpamuncoKa Jlapuca BonoguMupiBHa

2. Larysa V. Strashynska
KBasidikamis: 1. e. u., npodecop, 08.00.03
ImenTudikarop ORCID ID: 0000-0002-5345-0609

JonaTkoBa iHdopmanist:

IloBHE HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: HanioHanbHU# yHIBEPCUTET XapYOBUX TEXHOJIOTIi

Kopg 3a € IPIIOY: 02070938

Micuesnaxo,u)KeHHﬂ: ByJI. Bomogumupcska, Kuis, 01601, Ykpaina
dopma BracHOCTI: /lepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

VII. BizomocTi npo odiiiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEeHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Tapactok 'aninra MukosaiBHa

2. Halyna M. Tarasiuk
KBasigikanis: y.e.n., npodecop, 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerbcs

JopaTrkoBa iHdpopmamist:

IloBHe HaliMeHYBaHHSI IOPHUAUYHOI 0COOH: [lepkaBHuii yHiBepcuTeT "YKUTOMUPCHKA IO TEXHIKa"

Kopg 3a €IPIIOY: 05407870

Micuesnaxomxeunﬂ: ByJ1. UynHiBceka, Kutomup, JKuromupcebkuii p-H., 10005, Ykpaina

dopma BracHOCTI: JlepxasHa
Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: 04r5xzk86

Baacwue IlpizBumie Im's I1o-6aTbKOBI:
1. OBcienko Haranig BacuiBHa

2. Nataliia V. Ovsiienko

KBasmigikamis: . e. 1., 08.00.04
ImenTudikarop ORCID ID: 0000-0001-7694-7522

JonaTkoBa iHdopmaris:



IloBHe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: TTpuBaTHMII BUIMIT HABYA/IbHUI 3aK/1a]] "E€BPONENChKUiA

yHiBepcureT"

Kopg 3a €IPIIOY: 24366800

Micue3HaxoaKeHHS: oysbBap Akanemika Bepnaacokoro, Kuis, 03115, Ykpaina
dopma BracHOCTI: JlepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

Baacue IlpizBumie Im's I1o-6aTbKOBI:
1. KoBanpuyk AsiboHa MuKoJsiaiBHa

2. Alona M. Kovalchuk

KBasigikanis: k.e.n., 08.00.04
Inentudikarop ORCID ID: 0000-0002-9059-8303
JoparkoBa indopmamnist:

IloBHE HaliIMEeHYBaHHS IOPUAHYHOL 0C00H: HanjioHanbHuii TexHiuHmil yHiBepcuteT Ykpainu "KuiBchKuit

MOJIITEXHIYHMN iIHCTUTYT imMeHi Irops Cikopcekoro”

Kopg 3a €IPIIOY: 02070921

Micue3HaxoaKeHHS: npocnekT Bepecreiichkuii, Kuis, 03056, Ykpaina
dopma BiracHoCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

Penensentu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kpaitaiouenko Onbra GeomociiBHa

2. Olha F. Krainiuchenko

KBasigikanis: . e. u., nou., 08.00.03

Imentudikarop ORCID ID: 0000-0002-0811-696X

JoparkoBa iHdpopmamist:

IloBHE HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: HanioHanbHU# yHIBEPCUTET XapYOBUX TEXHOJIOTIi
Kopg 3a €IPIIOY: 02070938

Micue3HaxoaKeHHS: ByJI. Bomognmupcska, Kuis, 01601, Ykpaina

dopma BiracHOCTI: /lepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepCcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:



VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI
TOJIOBH pagu

BaacHe IlpizBuiie Im's ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acCifiaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaJIbHUM 3a PEECTpalLilo HayKoBOi

OisIJIbHOCTI

Ckomnenko Haranig CrenaniBHa

Ckomnenko Haranig CrenanisHa

MenbHUuK Hatasiga

Opuenko TersiHa AHaTosIiBHA

FOpuenko TetsaHa AHaToiiBHA



