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Pedepar:

1.V npucepranii 3anrponnoHOBaHO BU3HAYEHHS KiHOPEKJIaMU, BUIIJIEHO il BUAYM — KOHILENTYaIbHY Ta iIHKOPIIOPOBaHY
KiHOp€EKJIaMy, [T0JJaHO BU3HAYEHHS €KPaHHOI peKJlaMu Ta ii migsuau. Ha npukiani pagsaHCcbKOro i CBiTOBOro
KiHemaTorpaga npoaHaji3oBaHO KOHLENTyalbHY KIHOpEKJIaMy, OXapaKTepU30BaHOo ii 3 OrJIy NPUIOMIB, SKi
BHUKOPHCTOBYBAJIMCS [ COLiaIbHOTO yIIpaBJliHHA 3aco6amMy KiHoMucTenTsa. [IpoBefeHo aHai3
KiHeMatorpadiyHOro MpoAaKT MIENCMEHT SIK iHKOPIIOPOBaHOi KiHOpeKJlaMu. BuliieHo 03HaKy, 110 AAI0Th MifICTaBU
posrisaaTty KinemaTtorpagidyHui NPOJAKT IJIEHCMEHT K COLliaIbHO-KOMYHIKallilHy TeXHOJIoTit0. HaroJsiomeHno Ha
TOMY, IO XY OKHIi (PiJIbM 3 TPOJAKT MJIECMEHT BUKOHYE (PYHLiIO COLiaIbHOTO (Y T. 4. IPUXOBAHOrO) YIIPABJIiHHSI.
[TpoaHasnizoBaHO BiTYM3HSIHE 3aKOHOIABCTBO y cdepi KiHemaTorpada i pexyiamu, IpoBeieHO HOro MOPiBHSJIbHUN
aHaui3 i3 3akoHogascTeoM CIIIA. [TpoBenieHO eMIlipUyHe AOCiIPKEHHS, SKe JOIIOMOIJIO Bepu(iKyBaTH rinoTesy
00 BiAMIHHOCTEN MK iHKOPIIOPOBAHOIO KIHOPEKJIAMOIO Ta EKPAHHOIO PEKJIAMOIO 3 MOIJIALY iX BIIJIMBY Ha
CIIPUUAHSTTS XyAOKHBOTO (PinbMy. EMIIIpMYHO NIepeBipeHo NPUNYIIEHHS PO €(PEKTUBHICTb iHKOPIIOPOBAHOI

KiHOpEKJIAMMU $SIK TEXHOJIOTI] IIHHICHOTO BILJIMBY HA CIIOKMABALbKY ITOBELiHKY [JIsfava.



2. Dissertation deals with cinema's (movie) advertising as social communicative technology and gives its author's
definition. Conceptual cinema (movie) advertising is a type of advertising in which the entire film is subject to
predetermined social (including manipulative) cinema management tools: the introduction of a certain ideology,
formation or reinforcement of existing social stereotypes assessment and behavioral patterns or it's change in the
programmed direction. In genre-species relation it could be social, political and even area cinema (movie)
advertising (tourism advertising) with advertising incorporated elements of individual components of the tourism
industry. Dissertation identifies the features that could be considered cinema (movie) advertising as conceptual
social and communication technology. It is noted that the conceptual cinema (movie) advertising functions as a
social (including hidden) control. Dissertation e is devoted to consideration of conditions to the formation of
advertising that is incorporated into the film as Product Placement - technology promotion brand with the help of
works of art, the main of which are the works of cinema arts. Dissertation analyzes the correlation of concepts of
film (movie) advertising and Product Placement. It is emphasized that the term “film (movie) advertising” can
identify advertising as a Product Placement (incorporated in the film technology for brand promotion); the actual
movie's clip advertising; the film as a carrier of a particular ideology; the film as area advertising (tourism
advertising). It is emphasized that the term “film (movie) advertising” can identify advertising as a Product
Placement (incorporated technology for the film brand promotion) - movie as an advertising of certain lifestyle and
patterns of social and flattering behavior, using a special technique and special technology. Dissertation is based
on empirical research revealed the role of cinema advertising (imposed during the demonstration movie on TV and
hidden advertising, that is built to the same movie) as a valuable impact technology on consumer behavior.
Methodology is built on the statistical analysis method applying with further interpretation of the data.
Comparative analysis used in the impact determining of advertising during demonstration of movie on TV,
advertising is included in the same movie (hidden advertising). Using these techniques we can reveal the
advertising role in movie technology as valuable influence on the formation of preferences that determine
consumer behavior in the future viewer. Scientific innovation is to enhance perceptions of the cinema advertising
role in technology as valuable impact, which depends on such species as advertising, which interrupted the
demonstration movie when it is broadcast on TV channels and hidden advertising that is "embedded" in the film.
Stand out features that can be considered as hidden social cinema advertising and communication technology.

Jep>kaBHUH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui# NpiopHTETHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu BOCIiAKEHHS:

Iy6osrikamii:

HaykoBa (HayKOBO-TEeXHiYHa) IPOAYKILisi:
ConiasibHO-€KOHOMIYHA CIIPSIMOBaHIiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpizBuie Im'sa ITo-6aTbKOBI:

1. be3pyuko OsiekcaHzp BikropoBud



2. Bezruchko Oleksandr Victorovych

KBasidikamis: n.mucr., 26.00.01
ImenTudikarop ORCID ID: He zactocoyerbcs
JoparkoBa iHdopmamist:

TloBHe HaliMeHYBaHHS IOPHIHUYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma BiracHocTi:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odilliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OTIOHEHTH

Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Bytupina Mapis BanepiiBHa

2. byrupina Mapig BanepiiBHa

KBasigikanis: n.cou.komynik., 27.00.01
InenTudikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTi:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBumie Im's I1o-6aTbKOBI:
1. leBuenko AnHa CepriiBHa

2. llleByenko Anna CepriiBHa

KBasigikamis: .cou.komynik., 27.00.06
Imentudikarop ORCID ID: He zactocoyerbcs
JoparkoBa indpopmamuist:

IloBHe HaliMeHYyBaHHSI IOPHUAHUYHOI OCOOH:

Kopg 3a €IPIIOY:



Micue3HaxoaKeHHS:
dopma ByracHoCTI:
Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpisBuie Im'sa ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpizBuie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOrO Ha 3acigaHHi
BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

PeecTpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZasIbHUM 3a peecTpallilo HAayKOBOIi

OisIIBHOCTI

HoBanbcbka TersaHa BacusiBHa

Hosanbcbka TersaHa BacusiBHa

IOpuenko T.A.



