O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0408U000161
Oco006J1uBi TO3HAYKH: BinKpura

Jata peecrtpauii: 17-01-2008

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Caenko Onekcanapa MukosaiBHa

2. Saienko Oleksandra Mykolayivna
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi creniaIbHOCTI: 10.02.04

Ha3Ba HayKoBOIi CcIeniaIbHOCTI: [epMaHChKi MOBH

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JlaTa 3axucrTy: 17-12-2007

CreniaJbHICTh 32 OCBITOIO: 7.030502

Micue po60oTH 34,00yBava: XapkiBchbKuil Hal[iOHAIBHUI €KOHOMIYHMIT yHiBepcuTeT imeHi CemeHa KysHew

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa KeHHS: 61166, M. Xapkis, npocnekt Hayku, 9 a

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BY€HOI pagH (pa30Boi creliaai30BaHOiI BYEHOI paju). K 64.051.16
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKUii HAIiOHAIbHUI EKOHOMIYHMIA YHIBEPCUTET iMEHi

Cemena Kysnens

Kopg, 3a €IPIIOY: 02071211

MicuesnaxomerHﬂ: 61166, M. XapkiB, npocnekt Hayky, 9 a
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 16.41.21

Tema gucepranii:

1. KoMmyHIKaTUBHi XapaKTEepUCTUKU HIMEIILKOMOBHUX TEKCTIiB €JIeKTPOHHOTO XaHpy "IIpodinb komnaHii".

2. Communicative Characteristics of German-language Texts in "Company Profile" Digital Genre.

Pedepar:

1. MeTa mocipkeHHs: BCTaHOBJIEHHSI CIIOCO0iB i 3aCc06iB peasizallii KOMyHIKaTUBHOCTi TEKCTIB €J1eKTPOHHOI'O KaHpy
"TIpo@inb komnadii'. O6'eKT JOCITiIKEHHS: TeKCTU XaHPy "TIpo@ins KomnaHii", po3MilleHi Ha Be6-caliTax KOMIaHIl
Himeuunnu, Asctpii, llIBennapii. Bukopucrani MeTony KOHTEHT-aHasli3y, CEMaHTUYHOTO aHaJli3y, KiJIbKiCHUN
aHasi3. HaykoBa HOBM3HA: BCTAHOBJIEHI >KaHPOYTBOPIOIOUi 03HAKHU eJlIeKTpoHHOro PR-tekcty "[Ipodinb kommnaHii";
oxapakTepusoBaHa crelrdika iHpopmaliliHO-CTPYKTYPHUX Ta CTUJIICTUYHUX OCOOIUBOCTEN BEO-TEKCTY 3
rinepCcTPyKTPOIO; BUSIBJIEH] i CUCTEMATU30BaHi JIIHTBOCTUIiICTAYHI, CTPYKTYPHi Ta rpadiuHi 0COOIMBOCTI TEKCTIB.
TeopeTnyHa 3HAUyIIiCThb: NOCJIiI)KEHHS CIIPUsE€ CTAHOBJIEHHIO HAMIPSIMIB JIIHIBICTUKY, 5IKi BUBYAIOTh €JIEKTPOHHI
TEKCTHU, TOMY 1[0 BCTAHOBJIIOE O3HAKU TEKCTY, PEJIEBAHTHI JJI51 TUIIOJIOTIYHOTO ONUCY €JIEKTPOHHUX >KaHPiB PR-
TEKCTY, BUSBJISIE i CUCTeMATU3y€e PaKTOPH, SIKi BIIJIMBAIOTh HA (POPMYBaHHS KOMYHIKaTUBHO-TIParMaTU4HOi HOpMU
eJIeKTPOHHOTO0 >XaHpy "ITpodins kommnasii'. [IpakTryHa LiHHICTE pOGOTH BU3HAYAETHCSI MOSKIIUBICTIO BUKOPUCTAHHS

OTPMMAaHUX PE3YJIbTATIB Y KypcCax i3 3araJlbHOro MOBO3HaBCTBa, CTUJIICTMKU HiMELIbKOI MOBH, T€OPii MOBHOI



KOMYVHiKalii, y crienKypcax 3 JIiHTBiCTUKY TEKCTY, JIIHTBOIIPArMaTHKY, IU3aliHy Be6-CTOPIHOK, y TE€OPii Ta MpaKTuLi
PR.

2. The objective: to single out ways and means to realize the communicativity of texts in "Company profile" digital
genre. The object: the texts in the above mentioned genre from websites of companies in Germany, Austria,
Switzerland. Methods used: content-analysis, semantic analysis, quantitative analysis. The novelty of the research:
genre creating features of PR texts in "Company Profile" digital genre are determined; informational-structural and
stylistic peculiarities of electronic hypertexts are characterized; linguo-stylistic, formal structural and graphic
peculiarities are singled out and systematized. Theoretical significance: The research may help to establish the
branches in linguistics, studying digital texts as it determines text qualities relevant for the typological description
of electronic PR texts, presents factors influencing the establishment of communicative pragmatic norms for the
texts in "Company Profile" digital genre. Practical value: the results can be used in General Linguistics, German
stylistics, Theory of Communication courses; special courses in text linguistics, linguopragmatics, web-design, in
Pr theory and practice.

Jep>kaBHHH peecTpaniliHuil Homep [JiP:

IIpiopuTeTHHI HaNIpsSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcCepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Topouko OseHa IropiBHa

2. Goroshko Olena Igorivna

KBasigikanis: k.¢inosnn., 10.02.19
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Ilerpenko Osiekcanap JleM'ssHOBHUY

2. IleTpenko OsekcaHup JleM'ssHOBUY
KBasidikanis: g.¢inon.n., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Honeup ITaBno MuKomanioBu4

2. loneup [TaBno MukosanoBu4

KBasigikanis: k.dinosnn., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPUAHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

[lleBuenko Ipuna CemeniBHa

[lleByenko IpnHa CemeHiBHa



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




