O0Js1ikoBa KapTKa aucepTaii

I. 3arasipHi BimomMocTi E-l','_-q:-:r E

Jep>kaBHHH 00J1iKOBHI HOMep: 0822U100200

Oco06J1uBi TO3HAYKH: BinKkpura W

JaTa peectpauii: 14-01-2022
Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Banmy>xHui AHTOHIN JleoHiTOBUY

2. Zaluzhnyi Antonii Leonidovych

KBasmigikamis:

InenTudikarop ORCHID ID: He sactocosyerbcs

Bupg, pucepranii: nokrop dinocodii

IIIu¢p HayKOBOi CHENiaJIbHOCTI: 051

Ha3zBa HayKoBOIi creniaJIbHOCTI: CoujanbHi Ta noBeiHKOBI Hayku. EKOHOMIKa
Tamy3s / ranysi 3HaHb:

OcBiTHBO-HayKOBa IMporpama 3i creniaJbHOCTI: He 3acTocoByeThCH
Jdarta 3axHCTy: 28-12-2021

CrneniaJbHICTh 3a OCBITOIO: YripaiHHs (GiHAHCOBO-EKOHOMIYHOK 6E3MEKOI0

Micue p060TH 3,qo6yBaqa: TOBAPVICTBO 3 OBMEKEHOIO BIATIOBIJAJIBHICTIO IHXKMHIPMHT'OBA
KOMIIAHIA "CUHEPT'TA"

Kopg 3a €EIPIIOY: 41992115

Micue3HaxoaKeHHS: ByJI. [pymeBchKoro, 6ya. 55, KB. 23, M. [ly6Ho, [lybeHchkuii p-H., PiBHeHCBKa 0611., 35600,
Ykpaina

dopma ByracHOCTI:

Cdepa ynpasiriHHs:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS



I11. BizomMocTi mIpo aucepraiiiro
IIudp cnenianizoBaHoi BYU€HOI pagHy (pa30Boi creniaai3oBaHOi BYEHOI pagu). 10 47.104.009

IloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI 0COOM: HaujoHanbHMIl YHIBEPCUTET BOLHOTO FOCIIOAAPCTBA Ta

IIPUPOLOKOPUCTYBAHHS
Kopg 3a €IPIIOY: 02071116

Micue3HaxoaKeHHS: ByJ1. CobopHa, 6yz. 11, m. PiBHe, PiBHeHChKU p-H., PiBHeHChKa 0671., 33028, YkpaiHna
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

IV. BizomocTi n1po nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

TloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: HaujoHanbHMil yHIBEPCUTET BOJHOTO rOCIIOAPCTBA Ta

NPUPOJIOKOPUCTYBAHHS
Kopg 3a €IPIIOY: 02071116

Micue3HaxoaKeHHS: ByJ1. CobopHa, 6yz. 11, m. PiBHe, PiBHeHChKU p-H., PiBHeHChKa 0671., 33028, YkpaiHna
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictrepcTBo ocBiTH i HayKu YKpainu

InenTudgikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

V. BimoMocTi npo gucepraniio

MoBga gucepraiiii:

Koau TemaTHYHHUX PYOPHK: 06.56

Tema gucepranii:

1. Tpancdopmariist notTpebd croxuBavis B yMoBax iHpoOpMalillHO-MepeKeBOi EKOHOMIKI
2. Transformation of the needs of consumers in the information-network economy
Pedepar:

1. Y puceprauiiiHiii po60Ti JOCTIIKEHO OTPedU Ta 0COOIMNBOCTI iX TpaHcdopMalii B yMoBax iHpopMaliiiHO-

MEPEKEeBOI EKOHOMIKM y KOHTEKCTI peasidallii MDKIUCUUILIIHAPHOTO MiIXOAY 3 ypaxyBaHHSIM POJIi HA CIIOKABYOMY

PHHKY HOBOTO TUIIy CIIOKMBa4a 0 IIPOCIOMEPA, SIKUI NIPUXOJUTh Ha 3MiHYy CIIOXKMBaudy 0 KOHC'IOMEPY. B okpeceHii
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110 NOTpeOye BTiIEHHS iIHHOBALIMHYX pillleHb Y C(PEPY TOBAPHOTO BUPOOHUIITBA Ta Cepy NOCIYT Ha OCHOBI



IOJIy4eHHS 10 [IUX IPOLeCiB IPOCToMepiB Ha MapTHEPChKUX 3acaax. BojHovyac Ha OCHOBI aHai3y KOMYHIKaL[iiHO-
MapKeTHUHTOoBUX (PaKTOPiB MOAM, PeKaMu i 6peHAy nudepeHIifioBaHo NOTpedy CIIOKUBAYIB IeMOHCTPATUBHOTO
CIIOKMBaHHS B HOBUX YMOBAax rOCIIOZAPIOBAHHS HA €JliTapHe Ta HacjigyBanbHe. CaMe BUSABJIEHHS IBOX TUIIIB
I€MOHCTPATUBHOIO CIIO>KUBAHHS YMOXJIUBIIIOE NOCiIKEHHS IeMOHCTPATUBHOCTI SIK Y TJIOLIMHI TOKa3y
MaTepiajbHOrO JOCTATKY, TaK i IPOSBY iHAMBINYaNbHOCTI, TBOPYOCTI, IHTEJIEKTY, IO CIIPUSAE CTBOPEHHIO YMOB 1IJIs
eeKTUBHOrO peryyoBaHHs I0Tpeb Ha CIIOXUBYOMY PHHKY iHpopmMalliiiHO-MepeskeBoi eKOHOMIKU.
[IpoananizoBaHO TEOPETUKO-METOA0JIOTIYHI 3acafy 6i0J0TiYHOTr0, eKOJIOTiYHOr0, EKOHOMIYHOTO, IICUXOJIOTIYHOTO,
peJirie3HaByoro i CoLioNIOriYyHOro AUCKYPCY OCMUCJIEHHS CYTHICHOTO PO3yMiHHS OTPe6 COLialbHO-€KOHOMIUHOTO
OyTTs JIIOAVHU Ta OCOOJIMBOCTEN iX cucTeMaTusallii Ha OCHOBI peanizauii MbkgucuuniiHapHoro nigxony. [TokasaHo,
1110 3aJI€XKHO Bif], chepy HayKOBOI'O 3HAHHS BUCBIT/IIOIOTHCS Pi3Hi acniekTu crneundiky QyHKIiOHyBaHHS OTPEO.
Anxe 3 ypaxyBaHHSIM Cy0’eKTa [IOTPED, SIKUM MOXKE BUCTYIATH 6i0JIONYHUI OpPraHi3M, 0COOUCTICTh, COLIYM,
peJlirifiHnii cy6’eKT, EKOHOMIYHMI CY0'€KT, 3aKJIaAI0ThCSI OCHOBU JIOCJIIKEHHS TOTped Pi3HNMU HAyKOBUMU
BUYEHHSIMH, 1J0 YHEMOXUJIMBIIIOE CTBOPEHHS €IMHO NIPaBUjbHOI Kiacudikarii. O6IpyHTOBAaHO B3a€MO3aJIEXKHICTh
OCHOBHUX IIOHSITh [IOCJIIPKEHHS: «[1I0TPEOU», «bJlara», «CIOXXUBa4», «CIIOXKUBAHHSY, «KKOHCIOMEPU3M»,
«IIPOC’IOMEPU3M», SIKi 1a7I MOXKJIMBICTb BUSBUTHU MicClle CIIOXKMBava y cepi eKOHOMIYHOI IisiIbHOCTI Ta
IleTasizyBaTU CyTHICHUI 3MICT IIOHSTTS «€KOHOMIUHI IOTpebu». BincresxkeHo GopMyBaHHS HOBOI IPUPOIY 3B SI13KiB
MiXX €eKOHOMIYHHMMMU cy6'eKTaMy, 1110 6a3yeThcs Ha iHpOopMallilHO-MepesKeBUX BilHOCHHAX 3 METOIO
BIIOPSIAKOBAHOCTI iX B3aemoiil. IndpopMallisi y 1IbOMy KOHTEKCTi HabyBae CTaTyCy TOBapy, IIOCJIYT, peCypciB i mocrae
iCTOTHMM JIKepesioM AO0JATKOBOI BapTOCTi. [IpoaHanizoBaHO BILIMB 06CATY peasi3oBaHUX [HTepHET-TOCYT,
IIOKa3HUKIB MOOGIILHOTO 3B’13KY, ITOIITOBOI Ta Kyp'€pChKOi JisI/IbHOCTI Ta piBHS 3a0€311e4eHHs HacesleHHs
[I€pPCOHAJIbBHUMU KOMIT'IOT€paMy, TIaHIIeTaMU Ta HOYTOYKaMU Ha pe3ysibTaTUBHUI NoKa3HUK BBII Ha nymy
HaceJsieHHs1. [TapHa KopeJisLis Ta perpecist Mixk pe3yJbTyl04MM IOKa3HUKOM Ta 3a3Ha4€HUMHU (PaKTOpamu
iHopmaniitHO-KOMYHIKaliiIHOTO ITPOCTOPY MPOAEMOHCTPYBaJjla LOCUTh TiCHUI 3B’130K. CTBEPAKY€ETHCS, IO i,
BIJIMBOM iHQOPMaLiliHMX TEXHOJIOTIl 3MiHIOETBCS CUCTEMA lepeBar croxusaya. PopmyeTbcst HOBA MOJIEJIb
CIIOKMBAya 3 XapaKTE€PHUMU OPi€eHTHPAMU Ha 3a/10BOJIEHHS [TOTPEO HEMATEPiaIbHOTO BUMIPY, 10 YCKIAIHETHCS B
KOHTEKCTi 6araToBapianTHOTO BUOOPY. [JoBeZieHo, 0 came B yMOBax iHpOpMaLiliHO-MepeskeBOoi eKOHOMIKM Mae
Miclie nepexin Bif npioputeTy BUpOOHUKA 10 JIIOAUHU-CIIOKKBaya Ta ii noTpeo, 1110 HabyBae BTiJIEHHS B MOZeJi
CIIO>KMBAUiB IBOX TUIIiB, a caMe: KOHC'IOMepa Ta Mpoc’iomepa. SIKIIo NPeACTaBHUKOM MAaCOBOTO CIIOJKMBAHHS I10CTA€E
CIIOKMBA4-KOHC'IOMEP, TO B MeXax MOCTiHyCTPiasibHOI €KOHOMIKHM Ha ii BUIoMy iHpopMaLiliHOMy piBHI PO3BUTKY
0Cc006JIMBa POJIb HAJIEXKUTD CIIOKHBaYaM-TIpoc oMepaMm. OBIPYHTOBAHO, 110 HANOIIBII TOMUPEHUM Pi3HOBUAOM
CIIO>XKMBaviB iHpOpMaLiiTHO-MepeKeBOi EKOHOMIKH € CII0KMBaY-KOHC'IOMEP SIK TUTIOBUI NPEICTaBHUK CYCIIiJIbCTBA
MaCOBOT'O CITO>KUBAHHS1. YJOCKOHAJIEHO [IBi aJIbTEPHATUBHI (POPMU IPAKTUYHOI peaidalii peHomeHa
KOHC'IOMEPU3MY B YMOBax iH(opMaLifiHO-MepeskeBoi EKOHOMIKY, a caMme: MaK[IOHAJIbAM3allisl SIK CIIOKMBAHHS
noTped MacoBOTr0, CTAaHJAPTU30BAHOT0 XapakTepy Ta KaCTOMi3allis sIK siBUlle TBOpYOi iHAMBINyanizalii nonury, o
I€MOHCTPYIOTb CKJIAJHICTh Ta HEOJHO3HAYHICTb KOHC'IOMEPU3MY, @ TAKOXK IOTPEOy 10ro NEPEOCMUCIIEHHS B
€KOHOMIYHI MJIOIYHI 1711 PO3POOKMA OCHOBHUX HAIPSIMKIB €KOHOMIYHOI [TOJIITUKY HA CIIOKUBYOMY PUHKY.
JoBeneHo, 1o Ha 3MiHY «eKOHOMIYHI1 JIOAMHI», 3 BIACTUBUM ill IParHeHHSIMU 33[10BOJIEHHS MaTepiaJlbHUX [TOTPed
y OCTiHAYCTPia/IbHIN €KOHOMILi IPUXOIUTH «JII0AUHA TBOPYa», 3 HOTpebaMy TBOPUOi camopeaitiszallii i po3BUTKy
iHTeIeKTyaIbHUX MOXKJIMBOCTEH, IIPEICTABHUKOM SIKOI BJIACHE i € «BUPOOHMKU-CIIOXMBaYi». Came Crio>KnBavi-
IIPOC’IOMEPH 0O 1l€ aKTUBHI NPoQecCiiiHi CroK1Baui, sIKi BIJIMBAIOTb HA BUTOTOBJIEHHS! YHIKaJIbHOI IPOAYKLi IIISIXOM
JiKBimanii cranpapTusanii 1 O4HOMAaHITHOCTI KpPi3b IPU3MY T'€HEPYBaHHS HOBUX iflel, iIHHOBAL[iMHUX TEXHOJIOTIH,
HEOPAMHAPHUX MiAXOiB Ta OCTIHOTO MOLIYKYy HOBOTO.

2. The dissertation examines the needs and features of their transformation in the cobditions of information-
network economy in the context of implementing an interdisciplinary approach, taking into account the role of a
new type of consumer - prosumer, who replaces the consumer - consumer in the consumer market. The
phenomenon of prosumerism is explained for the first time in the outlined problem area and the main types of its
functioning in the information and network economy (DIY-practices, "digital prosumerism", "culture of complicity",
fandom communities, freelance, sharing, connected, couchsurfing, etc.) are identified, which requires the



implementation of innovative solutions in the field of commodity production and services based on the
involvement of prosumers in these processes on a partnership basis. At the same time, based on the analysis of
communication and marketing factors of fashion, advertising and brand, the needs of consumers of demonstrative
consumption in the new economic conditions are differentiated into elite and imitative. The very identification of
two types of demonstrative consumption allows the study of demonstrativeness both in terms of showing material
wealth and the manifestation of individuality, creativity, intelligence, which contributes to creating conditions for
effective regulation of needs in the consumer market of information network economy. Theoretical and
methodological principles of biological, ecological, economic, psychological, religious and sociological discourse of
understanding the essential understanding of the needs of socio-economic life and features of their
systematization based on the implementation of interdisciplinary approach. It is shown that depending on the field
of scientific knowledge, different aspects of the specifics of the functioning of needs are covered. After all, taking
into account the subject of needs, which may be a biological organism, individual, society, religious entity,
economic entity, lays the foundations for the study of needs by various scientific doctrines, which makes it
impossible to integrally typologize and create the only correct classification. The interdependence of the basic
concepts of research: "needs", "goods", "consumer”, "consumption", "consumerism", "prosumerism" is substantiated
which made it possible to identify the place of the consumer in economic activity and detail the essence of the
concept "economic needs". The formation of a new nature of relations between economic entities, based on
information and network relations in order to order their interactions, is traced. Information in this context
acquires the status of goods, services, resources and is a significant source of added value. The impact of the
volume of implemented Internet services, indicators of mobile communication, postal and courier activities and
the level of providing the population with personal computers, tablets and laptops on the effective GDP per capita
is analyzed. The pairwise correlation and regression between the resulting indicator and these factors of the
information and communication space showed a fairly close relationship. Consequently, under the influence of
information technology, the system of consumer preferences is changing. A new consumer model with
characteristic guidelines for meeting the needs of intangible measurement, which becomes difficult in terms of
multivariate choice, is formed. It is argued that it is in the information-network economy that there is a transition
from the priority of the producer to the human consumer and its needs, which is embodied in the model of
consumers of two types, namely: consumer and prosumer. If the consumer becomes the representative of mass
consumerism, than the special role belongs to the consumers-prosumers within the postindustrial economy on its
highest level of development. It is substantiated that the most common type of consumers of the information and
network economy is the consumer-consumer as a typical representative of mass consumer society. Two
alternative forms of practical realization of the phenomenon of consumerism in the information-network economy
have been improved, namely: McDonaldization as consumption of mass, standardized needs and customization as
a phenomenon of creative individualization of demand. It has been proven that the "economic man" with his
inherent desire to meet the material needs of the post-industrial economy is replaced by a "creative man" with the
needs of creative self-realization and development of intellectual capabilities, represented by prosumers or
"consumer producers". Prosumers are active professional consumers who influence the production of unique
products by eliminating standardization and monotony through the prism of generating new ideas, innovative
technologies, the constant search for new ones.

Jep>kaBHHHM peecTpaniliHuii Homep JiP:

IIpiopuTeTHHH HANIPpSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHuii npiopUTEeTHHH HaNIPSIM iHHOBALLiMHOI JisJIBHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iyo6sikaii:

HaykoBa (HayKOBO-T€XHiYHa) MIPOAYKILis:



ConuiasIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCEpPTalLii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

Baacue IlpizBumie Im's Ilo-6aTbKOBI:
1. Cazoneus Irop JleoHimosuy

2. Sazonets Igor Leonidovych

KBasigikamis: 08.06.01

InenTudikarop ORCHID ID: He 3actocoyerscs
JoparkoBa indopmamist:

IloBHe HaliMeHYBaHHS IOPHIHUYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasitiHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

VII. BizomocTi npo odiliiHuX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OTIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. JlemeHko Mapruna MukosaiBHa

2. Leshchenko Maryna Mykolaivna

KBasigikamis: 08.00.02

InenTudikarop ORCHID ID: He sactocoyerbcs
JoparkoBa iHdpopmamuist:

IloBHe HaiMEeHYBaHHSI IOPUAHUYHOI OCOOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma Bi1acHoCTI:

Cdepa ynpassiHHS:



InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

BsacHe IIpizBuie Im'sa I1o-6aThKOBI:
1. Binosybenko Bonogumup CraHiciaBoBU4

2. Bilozubenko Volodymyr Stanislavovych

KBasigikamis: 08.00.02

Imentudikarop ORCHID ID: He zacrocosyerscs
JoparkoBa indopmamnist:

IloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiiHHS:

InenTudgikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

Penensentu

Baacue IlpizBumie Im's Ilo-6aTbKOBI:
1. Manpunk Map’aHa BacumiBHa

2. Malchyk Mariana Vasylivna

KBasigikamis: 08.00.04

ImenTudikarop ORCHID ID: He zactocosyerbcs
JonaTkoBa iHdopmalist:

TloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

BsacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. Camosmok Haranis MukoJsiaiBHa

2. Samolyuk Nataliya Mykolaivna

KBasigikamis: 08.00.07



InenTudikarop ORCHID ID: He sactocosyerbcs

JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOMH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma By1acHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBY€ETHCS

VIII. 3aKkJII04Hi BiZoMOCTi

BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

rOJIOBH pagu

BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOro0 Ha 3acigaHHi

BizmoBigasbHUM 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

Peectpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIOBiZaJIbHUM 3a peeCcTpallilo HAayKOBOIi

OisSIIBHOCTI

Kosmyn Haranisg EnyapniBHa

Kosmyn HaTania Enyapaisna

FOpuenko T.A.



