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1. Y nuceprauiiiHiil poboTi BOCIIIKEHO [IOTPEOU Ta OCOOIMUBOCTI iX TpaHCchopMallii B yMoBax iHpopMalliliHO-
MEpEKeBOi EKOHOMIKM Y KOHTEKCTI peasisalii MDKIMCUUIUIIHAPHOTO MiAX04Y 3 ypaXyBaHHAM POJIi HA CIIOKUBYOMY
PMHKY HOBOT'O THUITy CIIOKMBaua O IIPOCIOMEPa, SIKUI IPUXOIUTh Ha 3MiHY CIIOXKMBa4y 0 KOHC'IoMepy. B okpecieHii
po6JIeMHIl IIJIOLIMHI BIieplle 3IiliICHEHO eKCIIiKallilo peHOMEeHa TPOCIOMEPU3MY Ta BU3HAYEHO OCHOBHI
pi3HOBUIM 1100 (PYHKILIOHYBaHHS B iHpOpMaLiiHO-MepexXeBill ekoHoMmili (DIY-npakTuky, «unppoBuit
IIPOCIOMEPU3M», «KyJIbTypa CIiBy4acTi», GaHmOMHI CibHOTY, dpinaHc, mepiHr, KOHEKTiA, Kayd-cepdiHr Ta iH.),
110 noTpebye BTiIEHHs iHHOBalliMHUX pillleHb Y c(pepy TOBApPHOTO BUPOOHUIITBA Ta cepy NOCIYr Ha OCHOBI
IOJIyYEHHS 10 UX NPOLIECiB IPOCIOMEPIB Ha MAPTHEPChKUX 3acafiax. BomHoYac Ha OCHOBI aHaNi3y KOMYyHiKaliliHO-
MapKeTHMHIoBUX (GaKTOPiB MOJM, PeKIamu i 6penay audepeHLiioBaHO OTPedU CIIOKMBAUiB I€MOHCTPAaTUBHOTO

CIIOKVMBAHHA B HOBHX YMOBaX I'oCIioapioBaHHAI Ha eniTapHe Ta HaCJIiILYBaJIbHe. Came BUSIBJICHHS OBOX TUTIIB



IIeMOHCTPAaTUBHOTO CIIOXKMBAHHS YMO>KJIUBIIIOE AOCII)KEHHS J€MOHCTPATUBHOCTI SIK Y IIJIOIIMHI [TOKa3y
MaTepiajbHOTrO JOCTATKY, TaK i IPOSIBY iHAVBIyalbHOCTI, TBOPYOCTI, IHTEJIEKTY, IO CIIPUSIE CTBOPEHHIO YMOB 1714
eeKTUBHOrO peryyoBaHHs I0Tpeb Ha CIIOXXMBYOMY PHHKY iH(popmMaliiiHO-MepexXeBOi EKOHOMIKU.
[TpoananizoBaHO TEOPETUKO-METOA0JIOTIUHI 3acafy 6i0J0TiYHOT0, €KOJIOTiYHOr0, EKOHOMIYHOTO, IICUXOJIOTIYHOTO,
peJirie3HaByoro i CoLiosIOrivyHOro AUCKYPCY OCMUCJIEHHS CYTHICHOTO PO3yMiHHS OTPe6 COLialbHO-€KOHOMIUHOTO
OyTTs JIIOAVHU Ta OCOOJIMBOCTEM iX cucTeMaTusallii Ha OCHOBI peasizauii MbkgucuumiiHapHoro nigxony. [TokasaHo,
110 3aJI€XHO Bif] cepy HayKOBOIO 3HAHHS BUCBIT/IIOIOTHCS Pi3Hi acniekTu crneundiky QyHKIiOHyBaHHS OTPED.
Apnke 3 ypaxyBaHHSIM Cy6’eKTa I1OTPeD, IKUM MOXKE BUCTYIIATH 6i0JIOTiYHII OpraHi3m, 0COOUCTICTh, COLIYM,
peJlirifiHmii cy6’eKT, EKOHOMIYHUI CYO'€KT, 3aKJIafAI0ThCSl OCHOBU JIOCIIPKEHHS TOTped Pi3HNUMU HAyKOBUMU
BUYEHHSIMH, 1I0 YHEMOXUJIMBIIIOE CTBOPEHHS €IMHO NIPaBUbHOI Kiacudikarii. O6IpyHTOBAaHO B3a€MO3aJIEXKHICTh
OCHOBHUX IOHSTH IOCJIIPKEHHS: <IIOTPEOU», «6J1ara», «CroXX1UBau», «CIIOXKUBAHHSY, «KOHC IOMEpPU3M»,
«IIPOC’IOMEPU3M», SIKi 1aJI1 MOXKJIMBICTb BUSBUTHU MiClle CIIOXKMBava y cepi eKOHOMIUHOI IisiIbHOCTI Ta
IleTajizyBaTU CyTHICHUI 3MICT IIOHSITTS «€KOHOMIUHI IOTpebu». BincresxkeHo GopMyBaHHS HOBOI IPUPOJY 3BS13KiB
MiXX €eKOHOMIYHMMU cy6'eKTaMy, 110 6a3yeTbcs Ha iHPOpMalilHO-MePE>KeBUX BiIHOCHHAX 3 METOIO
BIIOPS/IKOBAHOCTI iX B3aeMoJill. IHdpopmaliis y 1bOMy KOHTEKCTiI HabyBa€e CTaTyCy TOBapy, OCJYT, PpeCypcCiB i mocTae
iCTOTHUM [I5KepeJsioM [OoJIaTKOBOI BapTOCTi. [IpoaHasnizoBaHO BILINB 0OCSTY peasi3oBaHuX [HTepHET-TI0CyT,
IIOKa3HMKIB MOOGIILHOTO 3B’13KY, ITOIITOBOI Ta Kyp'€pCbKOi Jisi/IbHOCTI Ta piBHS 3a0€3[1€4€HHS HaCeJIeHHS
[I€PCOHAJIbBHUMU KOMIT'IOT€PaMy, TUIaHIIETaMy Ta HOYTOYKaMU Ha pe3yJIbTaTUBHUI NOKa3HUK BBII Ha nymy
HacesieHHs1. [lapHa KopeJisIIis Ta perpecist Mixk pe3ysIbTyl04MM IIOKa3HUKOM Ta 3a3HaueHuMHU pakTopamu
iHdopmaliitHO-KOMYHIKalliiiHOTO IPOCTOPY MPOAEMOHCTPYBajla LOCUThb TiCHUI 3B’130K. CTBEPAKY€EThCS, 11O i,
BIJIMBOM iH(OPMaLiliHMX TEXHOJIOTI} 3MiHIOETbCS CUCTEMA IlepeBar croxusada. PopmyeTbcst HOBa MOJIEJIb
CIIOXXMBAya 3 XapaKTEePHUMU OPi€EHTHPAaMHU Ha 33/10BOJIEHHS [TOTPe6 HeMaTePiaJbHOTO BUMIPY, IO YCKIIATHETHCS B
KOHTEKCTi 6araToBapiaHTHOTo BUOOpY. [JoBeZieHo, 1110 came B yMOBax iHpopMaliliHO-MepeskeBoi eKOHOMIKM Mae
Miclie Iiepexif, Bifj IpiopuTeTy BUPOOHMKA [0 JIOAUHN-CIIOKMABAYa Ta ii 1oTped, 10 HabyBae BTiIEHHS B MOJeli
CIIOKMBauiB JBOX TUIIiB, a came: KOHC'IOMEpa Ta Npoc’iomepa. SKIIo IpeCTaBHUKOM MaCOBOIO CIIOKUBAHHS I10CTAa€
CIIOKMBA4-KOHC'IOMED, TO B MeXax [IOCTiHyCTPiaJibHOI €EKOHOMIKHU Ha ii BUIloMy iHpOpMaLiliHOMY piBHi PO3BUTKY
0Cc00J1Ba POJIb HAJIEXKUTD CIIOXKKMBaYaM-TIpoc toMepam. OGIPYHTOBAHO, 1110 HANOIIbII TOMKUPEHUM Pi3HOBUAOM
CIIO>XKMBaviB iHpOpMaLiIHO-MepeKeBOi EKOHOMIKH € CII0KMBAaY-KOHC'IOMEP SIK TUTIOBUH NPEICTaBHUK CYCIIiJIbCTBA
MaCOBOTO CITO>KMBAHHS1. YJOCKOHAJIEHO [IBi aJIbTEPHATUBHI (OPMU IPAKTUYHOI peaisalii peHomeHa
KOHC'IOMEpU3MY B yMOBax iHpopMaLifiHO-MepeskeBoi eEKOHOMIKY, a came: MaKIOHAJIbAM3allisl SIK CIIOKMBAHHS
noTped MacoBOTO, CTAaHJAPTU30BAHOI0 XapakTepy Ta KaCTOMi3allis sIK siBUle TBOPYOi iHAMBINyanizalii nonury, 1o
IE€MOHCTPYIOTb CKJIAJHICTh Ta HEOOHO3HAYHICTb KOHC'IOMEPU3MY, @ TAKOXK IOTPEOY 10r0 NEPEOCMUCIIEHHS B
€KOHOMIYHiil IIJIOMKHI [17151 pO3pO6KM OCHOBHUX HANPSMKiB €EKOHOMIYHOI OJITUKY Ha CIIOKUBYOMY PUHKY.
JoBeneHo, 1110 Ha 3MiHY «€eKOHOMIYHI1 JIIOAMHI», 3 BIACTUBUM il IParHeHHSIMU 33[l0BOJIEHHS MaTepiaJlbHUX [TOTped
y NOCTiHAYCTPia/IbHIN €KOHOMIlli IPUXOIUTH «JII0AUHA TBOPYa», 3 HOTpebaMy TBOPUOi camopeasizallii i po3BUTKy
iHTeIeKTyaslbHUX MOKIIMBOCTEN, NPEICTaBHUKOM SKOI BJIaCHE i € «BUPOOHUKU-CIIOXMBavi». CaMe CrioXXuBayvi-
IIPOC’IOMEPH [ Iie aKTHUBHI TpodecCiiiHi Cr1oXXuBadi, SKi BIIJIMBaIOTh HA BUTOTOBJIEHHS YHIKAJIbHOI MPOAYKL] MIJIIXOM
JIiKBimanii crangapTrsanii 1 O4HOMAaHITHOCTI KpPi3b IPU3MY T'€HEPYBaHHS HOBUX ey, iIHHOBALiMHUX TEXHOJIOTIH,
HEOPAMHAPHUX MiAXOiB Ta NOCTIHOTO MOMIYKY HOBOTO.

2. The dissertation examines the needs and features of their transformation in the cobditions of information-
network economy in the context of implementing an interdisciplinary approach, taking into account the role of a
new type of consumer - prosumer, who replaces the consumer - consumer in the consumer market. The
phenomenon of prosumerism is explained for the first time in the outlined problem area and the main types of its
functioning in the information and network economy (DIY-practices, "digital prosumerism", "culture of complicity",
fandom communities, freelance, sharing, connected, couchsurfing, etc.) are identified, which requires the
implementation of innovative solutions in the field of commodity production and services based on the
involvement of prosumers in these processes on a partnership basis. At the same time, based on the analysis of
communication and marketing factors of fashion, advertising and brand, the needs of consumers of demonstrative



consumption in the new economic conditions are differentiated into elite and imitative. The very identification of
two types of demonstrative consumption allows the study of demonstrativeness both in terms of showing material
wealth and the manifestation of individuality, creativity, intelligence, which contributes to creating conditions for
effective regulation of needs in the consumer market of information network economy. Theoretical and
methodological principles of biological, ecological, economic, psychological, religious and sociological discourse of
understanding the essential understanding of the needs of socio-economic life and features of their
systematization based on the implementation of interdisciplinary approach. It is shown that depending on the field
of scientific knowledge, different aspects of the specifics of the functioning of needs are covered. After all, taking
into account the subject of needs, which may be a biological organism, individual, society, religious entity,
economic entity, lays the foundations for the study of needs by various scientific doctrines, which makes it
impossible to integrally typologize and create the only correct classification. The interdependence of the basic
concepts of research: "needs", "goods", "consumer”, "consumption", "consumerism", "prosumerism" is substantiated
which made it possible to identify the place of the consumer in economic activity and detail the essence of the
concept "economic needs". The formation of a new nature of relations between economic entities, based on
information and network relations in order to order their interactions, is traced. Information in this context
acquires the status of goods, services, resources and is a significant source of added value. The impact of the
volume of implemented Internet services, indicators of mobile communication, postal and courier activities and
the level of providing the population with personal computers, tablets and laptops on the effective GDP per capita
is analyzed. The pairwise correlation and regression between the resulting indicator and these factors of the
information and communication space showed a fairly close relationship. Consequently, under the influence of
information technology, the system of consumer preferences is changing. A new consumer model with
characteristic guidelines for meeting the needs of intangible measurement, which becomes difficult in terms of
multivariate choice, is formed. It is argued that it is in the information-network economy that there is a transition
from the priority of the producer to the human consumer and its needs, which is embodied in the model of
consumers of two types, namely: consumer and prosumer. If the consumer becomes the representative of mass
consumerism, than the special role belongs to the consumers-prosumers within the postindustrial economy on its
highest level of development. It is substantiated that the most common type of consumers of the information and
network economy is the consumer-consumer as a typical representative of mass consumer society. Two
alternative forms of practical realization of the phenomenon of consumerism in the information-network economy
have been improved, namely: McDonaldization as consumption of mass, standardized needs and customization as
a phenomenon of creative individualization of demand. It has been proven that the "economic man" with his
inherent desire to meet the material needs of the post-industrial economy is replaced by a "creative man" with the
needs of creative self-realization and development of intellectual capabilities, represented by prosumers or
“consumer producers". Prosumers are active professional consumers who influence the production of unique
products by eliminating standardization and monotony through the prism of generating new ideas, innovative
technologies, the constant search for new ones.
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