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V. BimomocTi npo guceprauiio

Mosga guceprarii:
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Tema gucepranii:

1. InHOBaliM1HA CTpaTETis OIIepaTOPiB HA PUHKY |HTEPHET-TEXHOJIOTIN

2. Innovative strategy for operators on the market of Internet-technologies

Pedepar:

1. Incepranis npucesyeHa npobaemMi po3poOKu ONTUMAaIbHOI iIHHOBalLiMHOI 6i3Hec-CcTparerii onepaTopis 3B'sI13Ky B
YKpaiHi B yMOBax Ipexody Ha IHTepHeT-TeXHOJIOrII 3B43Ky. BUX0a14M 3 IOTOYHOI MAPKETUHIOBOI AMHAMIKYM Ta
aHaJli3y iHHOBALIMHUX XBWUJIb y rajy3i, HA OCHOBI KOHLEILii iHHOBALIMHOI KAIICYJIU, SIK CYKYITHOCTI B3a€MOIIOBSI3aHUX
iHHOBalil1, TO6YL0BAaHO KOHLEMNTYalbHY MOJI€/Ib PUHKY IHTepHeT-focTyny. bazylounch Ha LIbOMY, PO3PO0JIEHO P,
[IPOTHO3iB PO3BUTKY [HTEpHET-PUHKIB B KOHTEKCTi MAKPOEKOHOMIYHOI IMHaMiKy B YKpaiHi Ta MOJITUKU LepPKaBU,
IO JaJI0 3MOT'y PO3pOOMTH PEKOMEHallii o0 iHHOBaLiMHOI 6i3HeC-CTparerii TeJIeKOMyHiKaLiliHUX OIe€paTopiB Ha
PUHKY KOMIT'IOTEpHOro (IHTepHeT) 3B'3Ky Ta 3aIIPOIIOHYBATH ONITUMAJIbHUI CTpaTerivyHMi Habip 1Jis
HalljoHasIbHOTO onepaTopa 3B's13Ky BAT "VkpTesekoM", IK CyKYITHICTb B3a€MOIIOB'SI3aHUX (PYHKIiIOHAJIbHUX
CTpaTerii, 0 BUTIKAIOTh i3 POJIi Ta CTPATETiYHOrO NO3MULiOHYBAaHHS KOMIIaHii HA pUHKY. B po6OTi po3IyIsiHyTI TaKOX
MEXaHi3MU B3a€MHOTO BIIJIMBY 3arajibHOI €EKOHOMIYHOI IMHAMIKU Ta iHHOBALiHUX NIPOLIECIB B Tajysi 3B'43Ky

(3oxpema, po3BUTKY IHTEepHeT-TexHosoril). [TokasaHo, 0 B YKpaiHi iCHyI0Th IepelyMOBU Jj1s1 iIHHOBALiIHOTO



€KOHOMIYHOTO 3pOCTAHHS Ta CyCIiJIbHOTO PO3BUTKY, 30KpPEMa BiJHOCHA 0OMEXEHICTb JII0JCbKUX PECYPCIB Ta
BHCOKa KBastipikariiss po604oi CuiM y IoeNHaHHI i3 ii HU3bKOIO BapTiCTIO Ta 3MilleHHSIM (DOKYCY 3pOCTaHHS [0
MalKMHOOYiBHUX rajy3eil. Takuil po3BUTOK CIIPUSITUME PO3IIMPEHHIO MACOBUX iHPOKOMYHIKalliMHUX PUHKIB.
OpHak, BaXJIMBUM (PAKTOPOM PO3BUTKY iH(POKOMYHIKaLi# Ha MIJISIXY [0 iHPOPMAaLiHOrO CyCHiJIbCTBA € TIO3UTHBHA
IuHaMmika coujanbHUX (PAaKTOPiB iIHHOBALIITHOTO PO3BUTKY. TOOTO, KPiM CYTO €KOHOMIYHUX I1€PElyMOB, BaXJIUBUM €
penpe3eHTallis B rpOMasHCbKOMY CYCIIJIBCTBI iHTEPECiB BCiX KJIaciB Ta IPyIl, 30KpeMa iHCTUTyai3alis Kiaacy
HalMaHUX [IPaLiBHUKIB Ta yCBiJOMJIEHHS HUMU CBOIX CITiJIbBHUX €KOHOMIYHUX iIHTE€PECIB, SIK HETOTOXKHUX 3
iHTepecamu Kjacy O6ypxKyasii.

2. Dissertation is devoted to the problem of innovative business-strategy optimization for telecommunication
operators in Ukraine during transition from traditional to Internet-based technologies. The innovative waves in
development of Ukrainian telecommunication market were discovered and studied on the basis of innovative
capsule concept, i.e. the Internet-innovations were considered as an interconnected composition with group
dynamics. The model of Internet-access market was developed on this concept. Comparing the results of Internet-
access market modeling with macroeconomic dynamics in Ukraine and state polices the forecast of future market
developments was made. It makes possible to propose the framework innovative business-strategy for operators
of Internet market. In particular the optimal strategic set (composition of interconnected functional strategies) for
the national telecommunication operator of Ukraine JSC "Ukrtelekom" was proposed. The last was also based on
unique role and strategic positioning of JSC "Ukrtelecom" in the market. There were also reviewed the phenomena
of mutual interaction of general macroeconomic dynamics and innovative processes, particularly in
telecommunication industry, as well as influence of Internet technologies implementation on the Ukrainian
economy. It was shown that there are some promising pre-conditions for the innovative economy grows and social
development in Ukraine, especially relatively high qualification and limited volume of labor force in combination
with its low cost and moving of economy growth focus to machine-building industries. Such developments could
contribute the Internet technology expansion and growing of mass info-communication markets. However, the
key factor of info-communications development on the way forward the information society is a stabile positive
dynamics of social factors of innovative development. Mentioned social factors are strongly determined not only
by economic pre-conditions, but also by development of civil society. The issue of special importance in this
process is building-up of social institutions for representation of all classes and groups social interests, in
particular institutionalization of working class. The social precondition for that is clear perception by hired
workers of their own economic interest, as the different one from such of bourgeoisie class Key words: innovative
business strategy, telecommunications, innovation waves, innovative capsule, Internet access market, Ukrtelecom.
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