O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0420U101496
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamnii: 07-10-2020

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Bepsinosa 'anHa PomaHiBHa

2. Verzilova Ganna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.09

HasBa HayKOBo'l' cneniaﬂbHOCTi: Byxranrepcpkuii 061K, aHasi3 Ta ayiuT (32 BUJAMU €KOHOMIYHO]

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axucTy: 01-10-2020

CrneniaJbHICTh 3a OCBiTOXO: Dinancu i kpeauT

Micue p060TI/l 3a06yBaqa: di3nKO-TEeXHOJIOTIYHUM IHCTUTYT METaJIiB Ta CIlyIaBiB HanioHanpHOI akamemii Hayk

YKpainu

Kopg, 3a €IPIIOY: 05417153

Micue3HaxoaKeHHS: oysbB. BepHaacwkoro, 34 /1, m. Kuis, KuiBcbka 0611., 03142, Ykpaina

dopma ByracHoCTI:

Cdepa ynpaBiriHHS: HaujonanbHa akazemis HayK YKpaiHu

InenTudikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CleNiai30BaHOI BY€HOI pagH): [| 64.088.02
IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKUil ep)KaBHUIT YHIBEPCUTET XapyyBaHHs Ta TOPTiBi
Kopg 3a €IPIIOY: 01566330

Micue3HaxoaKeHHS: By KioukiBcbka, 333, M. XapkiB, XapKiBChKuil p-H., XapkiBcbka 0671., 61051, Ykpaina
dopma ByracHoCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKUii ep)KaBHUIA YHIBEPCUTET XapyyBaHHs Ta TOPTIBJIi
Kopg 3a €IPIIOY: 01566330

Micue3HaxoaKeHHS: ByJ1. KioukiBeeka, 333, M. XapkiB, XapKiBCbKUH p-H., XapKiBcbKa 0671., 61051, Ykpaina
dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHYHHUX PyOpPHK: 06.81.85

Tema gucepranii:
1. Byxrantepcbkuil 06JIiK Ta ay4UT MApPKETUHTOBOI [islIbHOCTI TOPrOBEJIbHUX IiANIPUEMCTB

2. Accounting and audit of marketing activities of commercial enterprises

Pedepar:

1. O6'exT - ponec GpopmyBaHHS iHPOPMaLIITHUX pecypcCiB OyxXraJTepCcbKoro 06Ky Ta ayJuTy AJ1s1 yIIPaBJIiHHS
MapKETUHTOBOIO [isIJIbHICTIO TOPrOBEJIbHUX IMiJIIPUEMCTB; METO/IU — 3araJIbHOHAyKOBi Ta crieuuivyHi; pesynbraTtu -
BUPIII€HHS aKTyaJbHOTO HAayKOBO-ITPAKTUYHOTO 3aBJAHHS 3 YI,OCKOHAJIEHHS OpraHi3alliiHO-MeTOIUYHUX
II0JIO>KE€HDb OYXTaJITePChKOro O6JIKYy Ta ayJUTYy OIepalliil MAapKETHUHIOBOI [1isJIbHOCTi TOPTOBEJILHOTO MiATIPUEMCTBA;
HOBHM3HA — KOHIIENTyaJIbHa MOieJlb iHpOopMaLifiHOI CUCTeMU MapKETUHIOBOI JisiJIbHOCTI TOPrOBEJIbHOTO
niAnpueMCTBa, Kiacugikalliss MapKeTUHIOBUX BUTPAT Ta aKTUBIB, METOMYHI 3acany o6JIiKy onepaii
MAapKETUHIOBOI [isIJIbHOCTI, TEPMiHOJIOTIYHUI anapar 6yXraJaTepCbKOro 061Ky MapKeTHUHIOBOI [isSIbHOCTI,
IIOCJIiIOBHICTh €TaIiB IpoLecy JOKyMEHTYBaHHS OllepaLliii MApKEeTUHIOBOI AisTIbHOCTI, 06J1iIKOBO-MapKeTHHIOBUM
iHTep¢eric nianpuemcTsa po3npidHOi TOPriBili, TEOPETUKO-OpraHisalliliHi Ta MEeTOOMYHI 3acafy ayauTy
MapKETHUHIOBOI [IisSI/IbHOCTI

2. Object - the process of forming information resources for accounting and auditing to manage the marketing
activities of commercial enterprises; methods - general scientific and specific; results - solving the current



scientific and practical task of improving the organizational and methodological provisions of accounting and
auditing of marketing activities of a commercial enterprise; novelty - conceptual model of information system of
marketing activity of trade enterprise, classification of marketing expenses and assets, methodical bases of
accounting of operations of marketing activity, terminological apparatus of accounting of marketing activity,
sequence of stages of process of documentation of operations of marketing activity, accounting and marketing
interface of enterprise retail and methodological principles of marketing audit

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu AOCIiAKEHHS:

ITy6stikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'S130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. Umine 'anHa JleoHimiBHa

2. Chmil Hanna L.

KBasigikamis: k. e. 1., 08.00.09
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa indpopmanist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

VII. BinomocrTi npo odiniliHuX OIIOHEHTIB Ta PELL€H3E€HTIiB
OdiuiiiHi OTIOHEHTH

Baacue IlpizBumie Im's I1o-6aTbKOBI:



1. HazapoBa Kapina OnekcaHgpiBHa

2. Nazarova Karina O.

KBasigikamis: 1. e. u., 08.00.09
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasitiHHS:

Inentugikarop ROR: He zacrocosyerscs

BaacHe IlpizBume Im's I1o-6aTbKOBI:
1. Cynipynosa IpuHa BanepiiBHa

2. Suprunova Iryna

KBasigikamis: k.e.n., 08.00.09
InenTudikarop ORCID ID: He 3acrocosyerscs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TOJIOBH paju

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acigaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTparop

I'pocya BikTopis AHaTostiiBHA

I'pocyan Bikropis AHaTostiiBHa



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




