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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHUX PyOpHK: 71.01.14

Tema gucepranii:
1. DopmyBaHHS CUCTEMY MAapKETUHIOBUX KOMYHIKallill Ha MiJIPUEMCTBAX CIIOKABYO] Koonepaliii

2. Forming the system of marketing communications at the consumer cooperatives enterprises

Pedepar:

1. O6'eKT: poLec MapKeTUHIOBMX KOMYHIKalliil Ha MiIIPUEMCTBAaX CIIOKMBYO] Koonepariii. MeTa: po3pobka
METOJI0JIOTIYHMX 3acaf e(peKTUBHOI'O 3aCTOCYBAHHS CUCTEMU MAapKETUHIOBUX KOMYHIKallill Ta OpraHisaliiino-
YIIPaBJIiHCBKYX 3aXOZiB AJ14 ii peanidauii Ha MigIprueMCTBax CIIOXKMBYOI Koomepauii YKpaiHu. MeToau: aHali3y i
CHUHTE3Y, CUC-TeMaTHu3allil, TpyIyBaHH, IOPIBHAHHS, EKCIIEPTHUX OLiHOK, aHai3y iepapxiil, EKOHOMIKO-
MaTeMaTUYHOrO MOJIEJIIOBAHHS, EKOHOMIYHOTO aHasi3y, CACTEMHUI, KOMIUJIEKCHUH, JiaIeKTUYHUH TiAXOOU.
3anpornoHOBaHO: METOJIMKY YIIPaBJIiHHS KOMIJIEKCHOIO CUCTEMOIO0 MaPKETVHIOBMX KOMYHIKallill Ha MiJIIpUeMCTBaxX
CIIOKMBYOI KOOTEepallii; METOAMKY 3aCTOCYBaHHS 6a30BUX NMIPUHIUIIIB CUCTEMU MapKETUHIOBUX KOMYHIKallili;
METOAWYHI MifXOX MO0 OLiHKA KOHKYPEHTOCIIPOMOXXHOCTI KOMYHIKalifHOI AisIZIbHOCTI; ONTUMIi3aliiiHy MOZeb
3aCTOCYBaHHS CUCTEMU MapPKETUHIOBUX KOMYHIKallill; EKOHOMIKO-OpraHi3aliliHi miaxoau om0 yIpasliHHA
KOMVHIKaLi1HOO Jisi/IbHICTIO MiAIIPUEMCTB; METOANYHI NiIXOOU 1010 KaTeropiaabHOro 6a3nucy CUCTEMU
MapKETHHTOBHUX KOMYHIKalliil; MeTOLO0JIOTYHIITiIX0AM 1010 BU3HAYEHHS [TI0Ka3HUKIB €(PEKTUBHOCTI CUCTEMU

MapKeTUHTOBUX KOMYHIKalliil; METOAUKY GOPMYyBaHHS KOPIIOPATUBHOTO iMifKy ninnprueMmcTs. Chepa



BUKOPUCTAHHS: MIANPUEMCTBA Ta OpraHisalii CriokruB4oi Koorepartiii.

2. Objective: the process of marketing communications at the consumer cooperatives units. The purpose: working
out methodological techniques of effective implementation of marketing communications sys-tem and managing
steps for its realization at the Ukrainian consumer cooperatives units. Method: analysis and synthesis,
systematization, grouping, comparison, expert estimations, analysis of hierarchies, economic and mathematic
design, economic analysis, system, complex, dialectical approaches. It is offered: methodics of marketing
communications at the consumer cooperatives units complex system; methodics of im-plementation basic
principles of marketing communications system; methodical approaches as to competitiveness of communications
activity; optimized model of marketing communications system implementation; economica-organizational
approackes as to supplementation evaluation procedure, planning and diagnostics of communicational activity of
the unites; methodical approaches as to categorical basis of marketing communications system; methodical
approaches as to determining the data of communicational and economical efficiency of marketing
communications, forming corporative image of the unites. Sphere of implementation: consumer cooperatives
units.
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