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Pedepar:

1. B pucepTaniiiHoMy [OCIiI>KeHHI 0OIPYHTOBaHO KOHIEMII{I0 T00YA0BY BHYTPIIIHBOI BEpTUKAJIbHOI iHTEerpaliii B
arporpoMUCJIOBOMY BUPOOHUIITBI 117151 3alIPOBaIKEHHS MOXJIMBOCTEN BUXOAY arpapHUX MiJIIPUEMCTB Ha HOBUM
piBeHb iIHPPACTPYKTYypU arponpoA0BOJIbYOrO PUHKY Yepe3 (OPMyBaHHS iHTETPOBAHUX MiAIIPUEMCTB 32 JOITOMOI0I0
3MiHM iX BUPOOHMYOTO HAIPSIMY 3 YPaxyBaHHIM PO3BUTKY X MapKETHUHIOBOI Ta 36yTOBOI AiSIbBHOCTEH, IIPU YOMY Ha
BiZIMiHY BiJl iCHYIOUHUX [10JIOKE€Hb, MAPKETHMHIOBY HiSIZIbHICTD JJI YMOB arpapHOro Ta arpoIpoOMUCIIOBOTO
BMPOOHULITBA CJIifI TOBHICTIO 3206€3M1€YNTH HOBUM C(POPMOBAHUM iHCTPYMEHTApieM, a HE IPUCTOCYBAHHSIM
iCHYI0UMX TEOPETUYHUX 3100y TKiB, IO HE BPAXOBYBAaTUME Taly3€BUX OCOOIMBOCTEN 1 TUM CaMUM He 3MOXE B

IIOBHOMY 00C$13] BUKOPHUCTOBYBATUCh IHTETPOBAaHUMMU MiJIIIPUEMCTBAMU. YJOCKOHAJIEHO IHTETPOBaHMI MEXaHi3M Ta



apxiTeKTypy CTpaTeriii yrpaBJliHHS MapKETUHTOBOIO Ta 30yTOBOIO AisJIbHICTIO iHTETPOBAHUX MiATIPUEMCTB, B OCHOBI
SIKMX 3allpOIIOHOBAHO BHYTPIIIHbOTOCIIOAAPCHKi 3MiHM Yy B3aeMoJii BUpoOHNYOi Ta 30yTOBOI MificucTeM ixX
LisI7IBHOCTI 3 METOIO IIPUCTOCYBAHHS iHTErPOBaHUX BUPOOHMITB Ta BiAIIOBIIHMX CTpaTeriil 1J1s1 3a0e31eYeHHs
HEOOXIiJIHOTO PiBHS pe3yJIbTATUBHOCTI Ta OTPUMAaHHS HAJIEXXHOTO PiBHSI KOHKYPEHTOCIIPOMOXKHOCTI Aisl/IbHOCTI
iHTErpOBaHUX MiJIIPUEMCTB. 3alIPOIIOHOBAHO iIHCTPYMEHTAPi POPMYBaHHS B iIHTETPOBAHUX IiANIPUEMCTBAX
MapKeTUHTOBO] JisI/IbHOCTI Ta 30yTy 4epe3 BUOKPEMJIEHHSI OKPEMUX OCOOJIMBOCTE CTPATEriYHOrO yIIpaBJliHHS Ha
HOBUX (PYHKIiOHAJIBHUX Ta ON€paliliHuX PiBHIX iIHQPACTPYKTypU arporpoi0BOJIbYOr0 PUHKY, & TAKOXK OKPECJIEHHS
HEeOOXiIHOCTI 3aNpOBa/IKEHHS BHYTPIIIHbOI BEPTUKAJIbHOI iHTerpalii B arpapHOMYy BUPpOOHULTBI. [licTanu
[I0/IA/IBIIOrO PO3BUTKY MPUHLMIIY PO3BUTKY CTpATETriil yIIpaBiliHHS MapKeTUHIOM Ta 30yTOM Ha OCHOBI iCHYIOUHX
110J10K€Hb (POPMYBAHHS TOBAPHOI MOJIITUKY, CTPATETii LiIHOYTBOPEHHS Ta TOBAPOPO3IOAiNY /1J1s1 0COOINBOCTEN
arpapHOro Ta arpolpOMUCJIOBOTO BUPOOHUIITBA 3 YPAXyBaHHSM BifI[TOBiIHUX MEXaHi3MiB iX 3alIpOBaIKEHHS B
IiSJIbHICTb IHTETPOBAHOTIO IMIANPUEMCTBA. BU3HaY€eH] MIJIAXY PO3BUTKY B CTPATETIYHOMY YIIpaBJIiHH]
MapKeTUHTOBOIO Ta 30yTOBOIO [isJIbHICTIO iHTErpOBaHUX IiATIPUEMCTB Yepes 3aly4yeHHsl iHCTpyMeHTapito
BEPTUKAJIbHOI iHTerpauii y BUpo6HN4y CUCTEMY YIIPABJIiHHS Ta IPOEKTHOI'O OOI'PYHTYBAaHHS 3alIPOIIOHOBAHUX

3axOJiB y BiiTIOBITHOCTI 3 p€3yJIbTaTaMU MAPKETUHTOBUX JOCJIII>KEHb.

2. In the dissertation research the concept of construction of internal vertical integration in agroindustrial
production was substantiated for introducing opportunities of agrarian enterprises to enter the new level of
infrastructure of the agro-food market through the formation of integrated enterprises by means of changing their
production direction taking into account the development of their marketing and marketing activities, in which,
unlike the existing provisions, marketing activities for the conditions of agrarian and agro-industrial production
should be fully secured. formed a new toolkit rather than adapting existing theoretical achievements that do not
take into account sectoral characteristics and thus can not be used fully integrated enterprise. Improved
integrated mechanism and architecture of strategies for managing marketing and sales activities of integrated
enterprises, based on which the domestic changes in the interaction of production and sales subsystems of their
activities are proposed in order to adapt integrated production and corresponding strategies to ensure the
necessary level of efficiency and obtain the appropriate level of competitiveness of the integrated enterprises. The
tools of formation in integrated enterprises of marketing activity and marketing are offered through the separation
of certain features of strategic management at new functional and operational levels of the infrastructure of the
agro-food market, as well as the definition of the necessity of introduction of internal vertical integration in
agrarian production. Further development of the principles of development of marketing and sales management
strategies was developed on the basis of the existing provisions for the formation of commodity policy, pricing and
commodity distribution strategies for the characteristics of agrarian and agro-industrial production, taking into
account the relevant mechanisms for their introduction into the activities of the integrated enterprise. The ways of
development in the strategic management of marketing and sales activities of integrated enterprises are
determined through the use of vertical integration tools in the production management system and the project
substantiation of the proposed measures in accordance with the results of marketing research.
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