O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0409U001200
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamuii: 24-03-2009
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PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Bouko OsieHa OpiiBHa

2. Bochko Olena Jurijivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axucTy: 24-02-2009
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Micue p060TI/l 3a06yBaqa: MykauiBCbKUN Oep>KaBHUN YHIBEPCUTET

Kog, 3a €IPIIOY: 36246368

Micue3Haxoa KeHHS: 89600, 3akapnarcbka 0671acTh, M. MyKayeBo, ByJl. YKTOPOJIChKa, 26

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
IIudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi Clieliai30BaHOI BYEHOI pazu). [l 36.814.02
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: JIbBiBCHKMII HAL[IOHAJIBHUI arpapHUii YHiBEPCUTET

Kopg 3a € IPIIOY: 00493735

Micueanaxo;pKeHHﬂ: ByJI. Bonogumupa Benukoro, 1, M. ly6ssiHY, XKOBKiBCbKUI P-H., JIbBiBCbKa 0051., 80381,
Ykpaina

dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI 0COOM: JIbBiBCHKMIl HAL[IOHAJIBHUI arpapHUii YHiBEPCUTET
Kopg 3a € IPIIOY: 00493735

MicuesnaxomerHﬂ: 80381, JIpBiBChKa 0671aCTh, JKOBKiBChKUI paiioH, M. [lybssHy, Bya. B.Benukoro, 1
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO arpapHoi OIiTUKK YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:

1. MapkeTuHrose 3a6e3neyeHHs QyHKLiOHYBaHHS CiIbCbKOTOCIIOAPChKUX MiIIPUEMCTB.

2. Marketing providing of functioning of agricultural enterprises.

Pedepar:

1. O6’eKT mOCigKeHHS: IPOLeC MAPKETHUHIOBOI JisIbHOCTI B CiJIbCbKOTOCIIONAPChKUX MifIpUeEMCTBaX. MeTa
IOCJIiIKEeHHS: OOI PYHTYBaHHS HAYKOBO-METOM0JIOTIYHUX 3aCa]], i MPaKTUYHUX PEKOMEH Al I0A0
MapKETHHTOBOTO 3a06€31eYeHHS CiIbCbKOTOCIIOIaPChKUX MiIIPUEMCTB. MeTonu: HayKoBoi abCcTpakiiii,
iHOYKTUBHUMY, AedyKTMBHUM, EKOHOMIYHOIO aHasi3y Ta IOPiBHSHHS, aHKeTyBaHHS, rpadiuHuil, pO3paxyHKOBO-
KOHCTPYKTUBHUH, a0CTPaKTHO-JIOTiYHUN. TeopeTryHi i NpakTUYHi pe3ysbTaTu: pO3p0oOKa METOIMYHMX MiIXOLiB Ta
peKOMeHIAlil 100 MapKETUHTOBOTO 3a6e3Me4eHHs (yHKILIOHYBaHHS CiIbCbKOTOCIOIAPChKUX MiANIPUEMCTB,
BIIPOBA/P)KEHHS! SIKUX y IIPAKTUKY JACTh 3MOTY MiABUILNATY PiBeHb e()eKTUBHOCTI MAPKETHUHIOBOI [isSIbHOCTI.
HaykoBa HOBU3Ha: Brieplie pO3pO6JIEHO MOJeJib CTBOPEHHSI HalliOHAIbHUX 00’€IHaHb CiIbCbKOTOCIIOAAPChKUX
NiANPUEMCTB 3 TYPTOBOI TOPriBJli HA MiKPErioHaJIbHOMY PiBHIi Ta MOJI€JIb 301/IbIIEHHS OOCSTiB peasizalii NponyKuii
CiJIbCBKOTOCIIOJAPCHKUX IANPUEMCTB Ha PETIOHAJILHOMY PiBHI, SIKi B CYKYITHOCTI CTAHOBJISATH €QVHY CUCTEMY,

CIIpUSIOTH KPaIlOMY 33/10BOJIEHHIO IIOTPe6 PUHKY Ta epeKTUBHOMY QYHKI[IOHYBAHHIO CiJIbCbKOTOCIIOaPChKUX



HiANPUEMCTB; OOI'PYHTO-BAaHO MOJEJIb CTBOPEHHSI MaPKETHMHIOBOI CTPATETii AisIZIbHOCTI CiJIbCbKOTOCMOAAPChKUX
HigIPUEMCTB 3 yPaxyBaHHSM KOMIIJIEKCHOCTI MOCTIMHUX i 3MIHHMX BHYTPIlIHIX i 30BHIIIHIX YMHHUKIB;
yIOCKOHAJIEHO HAyKOBO-METOJIMYHI 3aCaZii PO3POOKM MAPKETUHIOBOTO I1JIaHy CiJIbCbKOTOCIOAAPCHKOTrO
IiANPUEMCTBA 3 YpaxyBaHHSIM 3MiHU [IONUTY I NIPOIo3ullii, npedepeHLiil peaJbHUX i NOTEHLIMHUX KIIi€HTIB,
0CO0JINBOCTEN CiJIbCPKOTOCIOAPCHKOTO BUPOOHMLITBA TA IIPOIIOHOBAHOTO HA PUHOK TOBAPHOTO ACOPTUMEHTY;
€KOHOMIYHI acIleKTH KOHIIeN1ii MapKeTUHTY B CiIbCbKOTOCIIOIapChKUX MiIIPUEMCTBAX; HaOy/IU I10JAJIbIIOTO
PO3BUTKY TEOPETUKO-TIPAKTUYHI aCIIEKTH OLiHKM PE3yJIbTATUBHOCTI, YIOCKOHAJIEHHS MAapPKETUHIOBOTO
3a6e3neyeHHs QyHKLIOHYBaHHS B Ci/IbCbKOTOCMOAAPChKUX MiIMPUEMCTBAX i BUPOOJIEHHS CTpaTerii
MapKeTUHTOBOTO MJIAaHYBaHHS; pEKOMEHIALlil OO0 PO3BUTKY MAPKETUHTOBOI iSIbHOCTI Y€pe3 yIOCKOHAIEHHS
npolecy ii yrpasiiHHS B CiIbCbKOTOCIIOIaPChKUX MiJIIPUEMCTBAX, (POPMyBaHHS ClIelliali30BaHUX CJIYKO
MapKETHHTY Ta NiIrOTOBKY KBaJli(PiKOBaHUX creljanicTi. CTyIiHb BIPOBAIXKEHHS: PE3YJIbTATU AOCIiIPKEHHS
IIPUIHSATI 11 BIPOBAIPKEHHSI CiJIbCbKOTOCNIOAAPChKUMU MianpruemcTsamu JIbBiBebKoi o67acTi, CTOB “3aBugiscbke”
3akaprarcbkoi 06s1acTi. BAKOPUCTOBYIOThCS Y HABUAJIbHOMY IIPOLIEC 117151 BUKJIaaHHS KypciB: “MapKeTHHIoBUi
MEHEePKMEHT , “MapKeTHHI0Ba AislIbHICTb NiATIPUEMCTB BUPOOHUYOi cpepu”, “MapkeTHT” MyKadiBCbKOTO
TEXHOJIOTTYHOrO iIHCTUTYTY; “MapKeTuHr” Ta “MapKeTHHIOBi JoCigKeHHs” JIbBIBCbKOrO HalliOHAJIbHOTO arpapHOTo
yHiBepcuTeTy . EQeKTHBHICTb: peasizalisi pe3yJbTaTiB JOCHiIKeHHs 3a-6e311eYUTh MiABUIEeHHS e(DeKTUBHOCTI
IisITIbHOCTI CiJIbCBKOTOCIIONAPChKUX MiATIPUEMCTB, 1110 Bif0OPa3UThCs 36i/blIeH-HSM PUOYTKY rOCIIOAPCTB.
Coepa, ranys3b BUKOPUCTAHHS: CiJIbCbKOTOCIIOAAPCHKI NifnpueMcTsa JIbBiBcbKoi obsacti, CTOB “3aBupiscbke”

3akaprarchbKoi 061aCTi, HaBYaJIbHU ITPOLIEC.

2. Object of research: is the process of marketing activity at agricultural enterprises. Aim of research: is grounding
of scientific and methodological fundamentals and practical recommendations as to marketing support of
agricultural enterprises. Methods: scientific abstraction, inductive, deductive, eco-nomic analysis and competition,
questioning, graphical, calculation and constructional, abstract and logical. Theoretical and practical results:
development of methodological approaches and recommendations as to marketing support of agricultural
enterprises' activity, practicing of which enables increase of level of marketing activity effectiveness. Scientific
novelty: in the work model of formation of na-tional corporations of wholesaling agricultural enterprises at
regional level and model of increase of sale of agricultural enterprises' products at regional level are developed for
the first time, together making the only system and favoring bet-ter satisfaction of market needs and effective
functioning of agricultural enterprises; the author grounds model of formation of marketing strategy of
agricultural enterprises' activity taking into account complex of constant and variable, internal and external
factors; scientific and methodological fundamentals of development of marketing plan at agricultural enterprises
are improved taking into account shifts in demand and supply, preferences of real and potential customers,
peculiarities of agricultural production and goods proposed at the market; economic aspects of marketing
conception at agricultural enterprises are described; theoretical and practical aspects of results estimation,
improvement of marketing support of agricultural enterprises' activity and development of marketing planning
strategy have been further developed; the author gives recommendations as to development of marketing activity
through improvement of the process of its management at agricultural enterprises, formation of specialized
service of marketing and training of skillful specialists. Level of introduction: results of the research are accepted
for the introduction at agricultural enterprises of Lviv region, joint company ,Zavydivske” in Transcarpathian
region and are also used in educational process for teaching courses of ,Marketing management”, ,Marketing
activity at productive enterprises”, ,Marketing” at Mukacheve Technological Insti-tute; ,Marketing” and
»-Marketing researches” at Lviv National Agrarian University. Effectiveness: introduction of research results will
provide increase of effectiveness of agricultural enterprises activity, resulting in increase of enterprises' income.
Sphere, branch of application: agricultural enterprises of Lviv region, joint company ,Zavydivske” in
Transcarpathian region, educational process

Jep>kaBHUH peecTpauiiiHuii Homep [IiP:
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CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiSJIBHOCTI:
ITiZCcyMKH JOCTiI>KEeHHS:

ITy6sikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
Coria;iIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'S130K 3 HAYKOBHMH T€EMaMH:

VI. BizoMocTi mpo HayKOBOr0 KEPiBHUKA /KePiBHHUKIB (KOHCYJIbTAaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Auppymkp MaHosiit IBaHOBUY

2. Andrushko Manoliy Ivanovych

KBasmigikanis: k.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetbcs
JopaTrkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOMH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIiB
OdiuiiiHi OIOHEHTH
BiacHe IIpi3Buie Im'a ITo-6aTbKOBI:

1. Kormtntko Bacuib IBaHOBUY

2. Konnutko Bacusnp IBaHoBuY

KBasigikanis: n.e.n., 08.00.05
InenTudikarop ORCID ID: He 3acrocosyetscs
HoparkoBa indopmamist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:

Kopg 3a €IPIIOY:



Micue3HaxoaKeHHS:
dopma ByracHoCTI:
Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. OBgirok OsreHa MuKoJaiBHa

2. OBmitok OsieHa MuKoJsaiBHa

KBasigikanis: k.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHE HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI
TOJIOBH paju

BaacHe IlpizBuiie Im's ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acCiiaHHi
BignoBigasibHUMH 3a HiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIOBiZaJIbHUM 32 peECTpallil0o HAyKOBOIi

OisIJIbHOCTI

bepesiscpkuii [lerpo Crenanosuy

Bepesiscekuii [letpo CtenaHoBry

FOpuenko T.A.



