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Tema gucepranii:
1. MapKeTVHroBe yIpaBiliHHA AKICTIO IIPOAYKLii IPOMUCIJIOBUX MiAIIPUEMCTB

2. Marketing management of industrial enterprises product quality

Pedepar:

1. TIponjecu nigBUILEHHS SIKOCTI IPOAYKLiI IPOMHUCJIOBUX MiATIPUEMCTB HAa OCHOBI MapKeTUHTY. MeTa: po3pobKa Teo-
PETUYHUX I0JIOKEHDb, METOAVNYHMX i IPAaKTUYHUX PEKOMEH-Allill 3 OpraHisallii MAapKeTMHIOBOTO YIIPaBJIiHHA
SKICTIO NPOAYKLii Ha IPOMUCJIOBUX HiIIPUEMCTBAX.. METOINU: Jlia-JIEKTUYHUI; MOJE€JII0BAHHS; EKCIIEPTHUX OLIiHOK;
HEUITKOI JIOTiKY; MeTOJ, TPYIIyBaHHA. 3alpOIOHOBAHO: ITOHATTS "Ma-pPKETUHI0BA AKICTb NPOAYKLI", METOLUKY
OLiHKY PiBHSI MaPKETUHIOBOI SIKOCTi NPOYKIil; BU3HAYEHHS CYyTHOCTI "MapKETUHIOBOTO YIIPABJIiHHS SIKiCTIO
IpoayKuii"; pekoMe-Halii o010 BUKOPUCTaHHS METOiB HEUiTKO] JIOTiKM IpU POpPMYBaHHI 11 aHai3i
MapKETUHIOBUX LiJIEN MiANPUEMCT-BA B rajysi IKOCTi IPOAYKLii; pEKOMEH ALl IoJ0 BAOC-KOHAJIEHHS MEXaHi3My
IIJIaHYBaHHS SIKOCTI MPOAYKILii Ta opraHisalii MAapKeTUHIOBOTO YIIPABJIiHHS SKICTIO TPOAYKLii Ha MiATIPUEMCTBI.
Cdepa BUKOPUCTAHHS: IPOMUCIIOBI Mil-TIPUEMCTBA.

2. Processes of increase of product quality of the industrial enterprises on the basis of marketing. The aim of this
work is the development theoretical rules, methodical and practical recommendations for organization of
marketing management product quality at the industrial enterprises. Methods: dialectic; modeling; expert



estimations; fuzzy logic; a method of grouping. It is offered: concept "marketing quality of production", technique
of an estimation of a level of marketing quality of production; definition of essence "of marketing product quality
control"; the recommendations concerning use of methods of indistinct logic at formation and analysis of the
marketing purposes of the enterprise in the field of quality of production; the recommendations concerning
improvement of the mechanism of planning of quality of production and organization of marketing product quality
control at the enterprise. As the sphere of application industrial enterprises can be used.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu AOCIiAKEHHS:

ITy6stikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'S130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. bpituenko I'.L

2. Britchenko G.I.

KBasidikamis: n.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa indpopmanist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

VII. BinomocrTi npo odiniliHuX OIIOHEHTIB Ta PELL€H3E€HTIiB
OdiuiiiHi OTIOHEHTH

Baacue IlpizBumie Im's I1o-6aTbKOBI:



1. Azapsan O.M.
2. Azapsn O.M.

KBasigikamis: n.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasitiHHS:

Inentugikarop ROR: He zacrocosyerscs

BaacHe IlpizBume Im's I1o-6aTbKOBI:
1. Inskin B.M.
2. Inaxin B.M.

KBasigikamis: k.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyerscs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TOJIOBH paju

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acigaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTparop

Benononscrkunt M. T

benononabcbkuni M. T'.



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




