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1. Ctparerist MapKeTHHIY LIHHOCTI y (POPMyBaHHi IOTEHLialy KOHKYPEHTOCIIPOMOXKHOCTI IiATIPUEMCTBA HA PUHKY

MOJIOKOIIPOJYKTIB

2. The strategy of value-based marketing in shaping of the competitiveness potential of the company at the dairy
market

Pedepar:

1. O6’exTOM IOCTI>KEHHS € NIPoLeCU POPMYBaHHS CTPATEriil MAPKETUHTY L[iHHOCTI MiATIPUEMCTBA HA PUHKY
MOJIOKOTIPOZYKTiB. METOI0 LOCIIIIKEHHS € OGI PYHTYBaHHS TEOPETUKO-METOIUYHUX 3aCaj] Ta IPAKTUYHUIX
peKoMeHgalii mono GopMyBaHHS CTpaTerii MApKeTUHTY L[iHHOCTI IiANpreMCTBA Y KOHTEKCTI MiJiBUILLEHHS
IIOTEHI}jajly 100 KOHKYPEHTOCIIPOMOXXHOCTI Ha PUHKY MOJIOKOIIPOAYKTiB. ABTOPOM BUKOPHUCTAHO METOM: aHaJIi3,
CUHTE3 Ta MOPiBHSAHHS, iCTOPUYHNN METOI, EKOHOMIYHUI, METOJ, CUCTEMHOTIO aHaJli3y Ta MOJIEJIIOBAHHS,
onuTyBaHHS. TeopeTnyHa LiHHICTh pe3yJbTaTiB IUCePTaLiiiHOi pO6OTH MOJISITaE Y AOCIIIPKEHH] TEOPEeTUYHHUX 3acaf]
1on0 (popMyBaHHS CTpaTerili MApKETUHTY 1iHHOCTI MiANpreMCTBA HAa pUHKY MOJIOKOIIPOAYKTiB. HaykoBa HOBM3Ha
OJIEP>KaHUX pe3yJIbTaTiB: BIEpIIe OOIPYHTOBAHO XOJIiCTUYHY CTPYKTYPY MAapKETHHIY LIIHHOCTI MiANpHUeMCTBA 32
IOTIOMOTrOI0 BUOKPEMJIEHHSI KOMIIOHEHT LIiHHOCTE BiNIOBIJANbHOCTI, KJIIEHTOOPIEHTOBAHOCTI, COLIAJIbHOI

OPiEHTOBAHOCTI, TOJIEPAHTHOCTI, €PEKTUBHOCTI Ta PEHTA0E/IbHOCTI, yJIOCKOHAJIEHO T10JIOXKEHHS 11070



KBaHTU(iKaLii piBHSI KOHKYPEHTHOTO [IOTEHLiasTy MiANpUEMCTBA HA PUHKY TOBApiB WBUAKOI poTallii, MOZEb
BIIPOBAI)KEHHS CTPATETii MAPKETUHTIY LIIHHOCTI MiANPUEMCTBA Ha PUHKY TOBapiB MIBUIKOI pOTallii, PO3BUHYTO
METOJ], OLIiHIOBaHHS KOHKYPEHTOCIIPOMO>KHOCTI TOBapiB OI€HHOTO [IONUTY (IIBMIKOI poTaliii), iHCTpyMeHTH
ineHTHiKaLii KJII0YOBUX YMHHUKIB YCIIiXy, MEXaHi3M CEITMEHTaLlii Ta NpOCyBaHHS NPOIYKTiB HA pUHKY. [IpenmeTom
IOCJIiIPKEHHS € TEOPETUKO-METOIUYHI Ta IPUKJIAJHI 3acaid PO3POOJIEHHS Ta YIIPOBAKEHHS CTpaTerii MApKETUHTY
L[iHHOCTI MiAIIpeMCcTBa Ha pUHKY MOJIOKOIIPOAYKTiB. PekoMeHaallii aBTopa 3aCTOCOBYIOTHCS 110710 GOPMYBaHHS
cTpaTerii MapKeTHHIY LiHHOCTI y POPMYBaHHI IOTEHIialy KOHKyPEHTOCIIPOMOKHOCTI MiTIPUEMCTBA HA PUHKY
MOJIOKONIPOAYKTiB. C(pepo10 BUKOPUCTAHHS aBTOPCHKUX PEKOMEHIALIN € MiJIPUEMCTBA HA PUHKY

MOJIOKOTIPOZIYKTIB.

2. The object of the research is the process of formation of the strategy of value-based marketing in shaping of the
competitiveness potential of the company at the dairy market. The research aims to the substantiation of
theoretical and methodological and applied provisions concerning the formation of the strategy of value-based
marketing in shaping of the competitiveness potential of the company at the dairy market. The author used such
methods as: abilities, synthesis and comparison, isotopic method, economic, method of system analysis and
programming, questioning. The theoretical value of the thesis refers to the study of the theoretical principles the
formation of the strategy of value-based marketing in shaping of the competitiveness potential of the company at
the dairy market. Scientific novelty of the results: for the first time the holistic structure of marketing of the value
of the enterprise was substantiated by distinguishing components of the values of responsibility, client orientation,
social orientation, tolerance, efficiency and profitability, the provision on quantification of the level of the
competitive potential of the enterprise in the market of fast rotation goods, the model of implementation of the
strategy of marketing the value of the enterprise in the market of goods of rapid rotation is improved, developed a
method for assessing the competitiveness of commodities of daily demand (rapid rotation), identification tools for
key factors of success, the mechanism of segmentation and promotion of products in the market. The subject of
research refers to theoretical and methodological issues of formation of the strategy of value-based marketing in
shaping of the competitiveness potential of the company at the dairy market. Author’s recommendations are used
during the formation of the strategy of value-based marketing in shaping of the competitiveness potential of the
company at the dairy market. The sphere for the use of author’s recommendations is revered to the company at
the dairy market.
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