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1. ¥ Mexxax pecypCHOPUHKOBOI KOHLEMILii 3a6e3Me4eHHs] KOHKyPEHTOCIIPOMOXKHOCTI MiANPHUEMCTBA Ta Mifl BIINBOM
€BOJIIOLIi] CyCHisIbCTBa HAa PO3BUTOK MapKEeTHHTY, 3alIpOIIOHOBAHO PO3yMiTu JediHillil0o KOHKYPEHTOCIIPOMOXKHICTb
niAnpreMCTBa Ha MapKETUHIOBUX 3aca]l, IK CUCTEMHUI [IpoLiec TpaHc(opMallii pecypCHOro noTeHuiany
MiAIIPUEMCTBA Y CTiMKi KOHKYPEHTHI IIepeBary LJISIXOM CTBOPEHHS YHIKaJIbHOI LIiHHOCTI J11 LIIJIbOBUX CETMEHTIB
IJISIXOM iMIIZIEMEeHTallii KOMIIJIEKCY MapKETMHTOBUX iHCTPYMEHTIB, 1110 3a0e3Ievye NOCSITHEHHS BUCOKO]
€KOHOMIYHOI pe3yJIbTaTUBHOCTI, 3aJ0BOJIEHHS 3aIIUTIB LiJIbOBOI ayJUTOPii Ta BUKOHAHHS CTPATEriYHUX IPIOPUTETIB
cy0’eKTa roclioJlaploBaHHs B YMOBax BUCOKOi PUHKOBOI BOJIaTUJ/ILHOCTI. 37iliCHEHO BCcebiuHe BUBYEHHS TeHIECHIIN
PO3BUTKY CBITOBOTO PUHKY TYPUCTUYHUX ITOCJIYT, SIKi CTaJIM QHJIITUYHOIO OCHOBOIO IJIs1 IOJAJIBIIOTO NOCIiIKEHHS

IIPOLIECiB reHepyBaHHs KOHKYPEHTHOTO CTaTyCy Ta MaKCUMi3allii eKOHOMiYHOTO edeKTy Bif [isJIbHOCTI



NiAIPUEMCTB TYPUCTUYHOI iHAYCTPIi. Y pesysbTaTi IpOBEIEHOr0 aHajli3y Cy4aCHUX TEHLEHLI PO3BUTKY
TYPUCTUYHOI rasysi 6ysio BUsIBJIEHO, 1IJ0 OCHOBHMMU JpaliBepamu ii TpaHcopmaliii BUCTYyNa0Th LUQPOBi
nnaTdopMH, 3aIIMTH Ha IEPCOHAJIi30BaHi OJ0POXi, MOOL/IbHI 32aCTOCYHKH, TEXHOJIOTI JOIIOBHEHO] Ta BipTyasbHOI
PEaJIBHOCTI, @ TAKOK MAapKETHUHIOBi iHCTPYMEHTHU. BCTaHOBJIEHO, 10 HUQPOBi3allisl TYPUCTUYHUX CEPBICiB, aKTUBHE
BIIPOBA/’)KEHHSI iIHHOBALITHNX MapKeTHHIOBUX pillleHb, OPi€HTALlis Ha 3acafy KOHLeINLii cTasoro GyHKIiOHyBaHHS
Ta IIPOJIOHTallisl KyJIbTYPHOI aBTEHTUYHOCTI (POPMYIOTh HOBY Iapagurmy QyHKILiOHyBaHHS TYPUCTUYHOrO Oi3Hecy. Y
Pe3yJbTaTi AOCIiIKEHHS JOBELEHO OOl PYHTOBAHICTb 3aCTOCYBAHHS YOTUPbOX KATEropiil iHANKATOPIB AJ1s
KOMILJIEKCHOI OLIIHKY KOHKYPEHTOCIIPOMOXKHOCTI TYPUCTUYHUX IECTHMHALiM, 30KpeMa: KiJIbKiCTh TYPUCTUYHUX
npubyTTiB, iHAEKC HUPPOBOi TOTOBHOCTI, iHAEKC CTAIOTO PO3BUTKY Ta MMOKA3HUKU SKOCTI KUTTS. Takuil mimxin,
I03BOJIMB 3a0€311eUNTH ITIMOLIEe PO3YMIHHS KIII0YOBUX JOMIHAHT CBITOBOTO PUHKY TYPUCTUYHUX ITOCIYT Ta ixX
BILJIMBY Ha (POPMYBaHHS TYPUCTUYHOI NpuBabauBocTi. CGOPMOBAHO METOLOJIOTIYHE MiAIPYHTS [AJ1s 341 ICHEHHS
KJIACTEPHOTO Ta AMCKPMMIHAHTHOIO aHai3y AeCTUHALIN, 0 JO3BOJIMB BUOKPEMUTH YOTUPU TUIIK KPaiH, SIKi
icTOTHO pi3HATHCS 32 NapamMeTpaMy TYPUCTUYHOI IPUBAGINBOCTI, piBHEM iHPPaCTPYKTYPHOT'O PO3BUTKY,
COL}ia/IbHOEKOHOMIYHMMMY XapaKTEePUCTUKAMU Ta M(POBUM MOTeHLiasioM. Ha OCHOBI pe3ysibTaTiB 06y10BaHO
CHCTEMY JIiHIMHYX PiBHSIHb MHOXXMHHOI perpecii, sika Bioobpaskae 3ayIe>KHiCTb IMOBIPHOCTI HaJIEXKHOCTI KpaiHu 10
[I€BHOT'O KJIACTEPY, 110, Ha [IPOTUBAry TPAAULIHUM MeTOAMKaM, 3abesreuye Beprudikallilo MMTOMOI Bark KOXKHOTO
IIOKa3HMKA B CTPYKTYPIi KJIACTEPHOr0O aHaji3y Ta OOIPyHTYBaTH HANPSIMU IiIBULIEHHS] KOHKYPEHTOCIIPOMO>KHOCTI
TYPUCTAYHUX AECTUHALINA. BUsBIEHO, 110 KIIOUOBUMHU JE€CTUMYJIIOIOUMMY (PAaKTOPAMU PO3BUTKY TYPUCTUYHOI
rany3i Ykpainy 3a1nmaiTbcsl eKOHOMIUHA HecTabinbHICTh, 3arpo3a 6e3mneli, iHppacTpyKTypHi 0OMeXXeHHs Ta
nediuut KBaihikoBaHUX KaipiB. YMOBU I7I00aJIbHUX i HALlIOHAJMIBHUX KPHU3, 30kpeMa nangemiss COVID19 Ta 36poiiHa
arpecis 3 60oxy PO npotu Ykpainy, npussenu 1o MaciuTabHoOI JecTpyKiii 6i3HeC cepeloBuUINa Ta Pi3KOro 3MEHIIEHHS
YU CEJIBHOCTI JIif04MX Cy0'€KTiB TOCIOAAPIOBAHHS, IEPCOHAIY Ta OOCSTiB TYPUCTUYHUX NIOCJYT. BogHouac
BCTaHOBJIEHO, 1110 OOMEsKEHHSI CIIPUSIIN PO3BUTKY BHYTPILIHbOTO TYpU3MY Ta LUQPOBi3allii TYpUCTUIHUX CEpPBICiB,
TpaHCPOPMYyIOUM PMHKOBY IIPONo3uliito. [Tonpu cKOpoueHHs KijIbKOCTi Cy0’'€KTiB TOCIIOIApIOBAHHS, 3pOCTaHHS
[IOJATKOBUX HAIXOIKEHb 3aCBiluy€e MiBULIEHHS €(PEeKTUBHOCTI Aisl/IbHOCTI OKPEMHUX CETMEHTIB rajysi.
OG6I'PyHTOBAHO BHU3HAuYaJIbHY POJIb €KOHOMIYHOTIO [IOTEHIiay B [TPOLECi PO3POOKHM EKOHOMIYHOTO MEXaHi3My
3a0€e31e4eHHs] KOHKYPEHTOCIIPOMOSKHOCTI MifIpueMcTBa. Po3po6yieHnit MexaHi3M I'PYHTY€ETbCSI HA CUCTEMHOMY
[IO€IHAHHI KOHLENTYaJIbHOIr 0, PECYPCHO OIEPALifHOrO Ta EKOHOMIYHOI Aii i cripAMOBaHMii Ha OLIHKY PiBHS
€(EeKTUBHOCTI EKOHOMIYHOI AisJIbHOCTI NiJIPUEMCTBA [JIs1 LOBrOCTPOKOBOI KOHKYPEHTHOI CTiMKOCTI NiIPUEMCTBA.
B pesysnbTarti npoBeeHoro 6araTopakTopHOro JUCKPUMIHAHTHOTO aHasli3y BU3HAYEHO iHTerpajbHU TOKa3HUK
IIOTEHI1}jaly KOHKYPEHTOCIIPOMO>KHOCTI MiJIIPUEMCTB TYPUCTUYHOI rayysi, pe3ysibTaTy OLiHKU I0Ka3HUKIB OiJIbIll
TOYHO XapaKTePU3YIOTh [103ULi MiANPUEMCTB y MEXaX PUHKY Ta BUSBJISIIOTh PE3€PBU IiIBULLIEHHS
KOHKYPEHTOCIIPOMOKHOCTi. OGI'PYHTOBAaHO T€OPETUKONPUKIIALHI 3acany GOpPMyBaHHS CTpaATETiil MigIIpUEMCTB
TYPUCTUYHO] rajly3i Ha OCHOBI MaTpulli Aii, sIKa JO3BOJISIE OOUPATU MAPKETHUHIOBI iIHCTPYMEHTH [1J1s1 peasizaiiii
cTparerii BUXO/ly Ha 30BHIIlIHI PUHKY 3 YpaXyBaHHSIM IOTE€HIIially KOHKYPEHTOCIIPOMOKHOCT] TYPUCTUYHUX

MigIprUeEMCTB

2. Within the framework of the resource-market concept of ensuring the competitiveness of an enterprise and
under the influence of the evolution of society on the development of marketing, it is proposed to understand the
definition of the competitiveness of an enterprise on marketing principles as a systemic process of transforming
the resource potential of an enterprise into sustainable competitive advantages by creating unique value for target
segments through the implementation of a set of marketing tools that ensures the achievement of high economic
efficiency, satisfaction of the requests of the target audience and the implementation of the strategic priorities of
the business entity in conditions of high market volatility. The findings of the research on marketing instruments
within the overall framework of enterprise competitiveness formation indicate that the modern approach to
competitiveness management is based on a holistic system. This system integrates analysis of the marketing
environment, continuous assessment of market dynamics, formulation of marketing strategies, and the application
of forecasting and modeling methods. It has been established that the coordinated interaction of marketing tools,
considering the specifics of their interdependence, provides a foundation for strengthening and sustaining



enterprise competitiveness. Presents an in-depth analysis of the development trends of the global tourism services
market. The results of this analysis served as an analytical foundation for further investigation of the mechanisms
for shaping competitive positions and enhancing the economic outcomes of tourism enterprises. The study of
contemporary tourism industry dynamics revealed that its transformation is primarily driven by the expansion of
digital platforms, growing demand for personalized travel experiences, widespread use of mobile applications, the
integration of augmented and virtual reality technologies, and the application of advanced marketing instruments.
It was substantiated that the digital transformation of tourism services, active adoption of innovative marketing
approaches, adherence to the principles of sustainable development, and preservation of cultural authenticity
collectively contribute to the emergence of a new paradigm in tourism business operations. Furthermore, the
research confirmed the feasibility of applying four groups of indicators for a comprehensive evaluation of the
competitiveness of tourist destinations, namely: tourist arrival volumes, digital readiness index, sustainable
development index, and quality of life indicators. The proposed approach enabled a more profound identification
of the key determinants of the global tourism services market and their role in shaping tourist attractiveness. A
methodological basis was formed for conducting cluster and discriminant analysis of destinations, which allowed
us to identify four types of countries that differ significantly in terms of tourist attractiveness parameters, level of
infrastructure development, socio-economic characteristics and digital potential. Based on the results, a system of
linear multiple regression equations was constructed, which reflects the dependence of the probability of a
country belonging to a certain cluster, which, in contrast to traditional methods, provides verification of the
specific weight of each indicator in the structure of cluster analysis and substantiates the directions for increasing
the competitiveness of tourist destinations. The research revealed that the primary constraints hindering the
development of Ukraine’s tourism industry continue to be economic volatility, security risks, insufficient
infrastructure development, and a lack of qualified human resources. Global and national crises, particularly the
COVID-19 pandemic and the military aggression of the Russian Federation against Ukraine, caused substantial
disruption of the business environment, resulting in a significant decline in the number of active enterprises,
employment levels, and volumes of tourism services. Simultaneously, it was established that crisis-related
restrictions stimulated the expansion of domestic tourism and accelerated the digital transformation of tourism
services, leading to structural changes in market supply. Despite the contraction in the number of market
participants, the observed increase in tax revenues points to improved operational efficiency within certain
segments of the tourism industry. Highlights the decisive role of economic potential in designing an effective
mechanism for strengthening enterprise competitiveness. The proposed mechanism relies on an integrated
interaction of conceptual foundations, resource and operational components, and economic instruments, and is
focused on evaluating the efficiency of an enterprise’s economic performance as a prerequisite for achieving long-
term competitive sustainability.
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