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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. ®opmyBaHHs Ta e(PEeKTUBHICTh BUKOPUCTAHHS OpeHAy IPOMHUCJIOBOTO MiJlIPUEMCTBA

2. Building and efficiency of industrial enterprise brand

Pedepar:

1. O6’eKT mocCiIXeHH: MpolLec OPEHIUHTY IPOMUCJIOBOrO MiIPUEMCTBA; METa POOOTU: IOAJIBIINY PO3BUTOK
TEOPETUYHUX I10JIOKEHD TA PO3PO6IEHHS METOIUYHHUX MiIXOMiB i MPaKTUYHMX peKOMeHalliil 3 pOpMyBaHHS Ta
eeKTUBHOrO BUKOPUCTaHHS 6peHy IIPOMUCIIOBOTO MiATIPUEMCTBA 3 YpaXyBaHHSIM HOT0 eKOHOMIYHOI Ta
coljiaZIbHOI CYTHOCTI; METOAM OCIIiI)KEHHS Ta anapaTypa: aHajli3 i CUHTe3, CTAaTUCTUYHUN aHali3, 6araToBUMipHUN
(PaKTOPHUI aHaJi3, KOPEJSILiHO-PErpeciiHm aHali3, TEOPETUYHE y3arajJbHEHHs, (popMarlizallisg, aHKeTyBaHHS,
€KCIIePTHI METOAM, TAKCOHOMIYHUI aHaJi3, METOAU HEYITKO] JIOTiKY, METOJI, TPOrPAMHO-11iJIbOBOTO YIIPaBJIiHHS,
onTuMmizatlis, rpadiuHuil; TEOPETUYHI i IPaKTUYHi pe3ybTaTh: METOIUYHUH MifXif, 3 KOMIIJIEKCHOTO KiJIbKiCHOTO
OLIiHIOBaHHSI COLiaIbHO-€KOHOMIYHOi EBB npoMucioBoro nianpremcTsa o0 BUPOOHULITBA TPOLYKILii
BUPOOHUYO-TEXHIYHOTO NIPU3HAYEHHS, IKUI Ha BiMiHY Bif iCHYyIOUHUX, Nlepe6ayae BU3HAYE€HHS €KOHOMIYHOI

eeKTUBHOCTI OpeH Ly 1J1s1 CyO'€KTiB BHYTPILIHBOTO i 30BHIIIHBOT'O CepefoBUIA 3 yPaXyBaHHSIM ix 3HAUyLIOCTi Ta



conianbHOi e(PeKTUBHOCTI 3a CTyIIEHEM €MOLiMHOI 3a]I0BOJIEHOCT] CIIOXUBAYiB Bifi BUKOPUCTAHHS GPEHIY; MOJIeJlb
dhopmyBaHHS OpeHly TPOMUCIIOBOTO IiTIIPUEMCTBA, 110 6a3yeThCs Ha iCHYIOUil MOJieli «Kojieco 6peHmy» i
BiZIpi3HS€TLCS CYTHICHMM HAIlOBHEHHSIM Ta NIEPEJIIKOM CKJIAIOBUX: CYTHICTh, KOMIIETEHLIIi] MIIIPUEMCTBA, COLliaJbHa
Ta €KOHOMIYHA €(PEeKTUBHICTb, aTpUOYTH OCHOBHUX BUIB MPOAYKILii; IOCIiJOBHICTb i CyTHICTb €TamiB MPOLECY
dhopmyBaHHS OpeHly TPOMUCIIOBOTO MiAIIPUEMCTBA, OCOOIMBICTIO SIKOTO € 6a3yBaHHS Ha iIeHTUYHOCTI 6peHy
IIPOMUCJIOBOTO MiATIPUEMCTBA, BUBHAYEHOI'0 Ha OCHOBI Y0CKOHAJIEHOI MOZeJIi «K0Jjleco OpeHy»; TEXHOJIOTIs
dopmysanHs LIKII 3 nigBuieHHs: e(peKTUBHOCTI BUKOPUCTaHHS OpeHly BEJIMKOIO MAalIMHOOYAiBHOTO
HiANPUEMCTBA, 0COOJIMBOCTI SIKOI MOJIATAIOTh Y BPaXyBaHHI: 3HAUyLIOCTi iepapxii Line, 3anponoHoBaHMX KPUTEPIiB
iX mOCSrHeHHSs!, KOMILJIEKCY 3aX0fIiB Ta BUOOPY iX ONTHMAaJILHOTO BapiaHTy 3 ypaxyBaHHSIM OOMeXXeHb 3a
JOJATKOBUMU PECYPCAMHU 3 METOI0 OTPMMAHHS MaKCHMAaJIbHOTO COLIiaJIbHOTO €(EKTY; BUBHAUEHHS [TOHATTS OpEHIY
HiANPUEMCTBA, OCOOJIMUBICTD SIKOTO MOJIIra€e Y KOMILJIEKCHOMY BpaxyBaHHi IOpUIAYHOTO, TICUXOJIOTiYHO-
KOMYHIKaTMBHOTO Ta €EKOHOMIYHOI'O acCIeKTiB; Kinacudikariisi 6peHIiB MpOMUCIOBUX MiJIIPUEMCTB 32 TOAATKOBUMU
TEOPETUYHO OOI'PYHTOBAaHUMMU Ta MIPAKTUYHO 3HAYYLIMMHU O3HAKaMU: CTYIiHb HOBU3HU IIPOAYKLii, piBeHb
iHHOBALITHOCTI, CYTHICHA CIIPSIMOBaHICTh; CTYIiHb YIIPOBAIPKEHHS: pO3POOKU BIIPOBAIKEH] B IPAKTUYHY [isJIbHICTb
[TyAT «XapKiBCbKUI1 €JIeKTPOTEXHIUHNI 3aBOJ, «YKpesiekTpomalry, BAT «Typ6oaTom»; cdhepa BUKOPUCTAHHS:

dopmyBaHH# Ta EBB 1poMrc10BOro mifnprueMcTBa

2. Object of research: the process of branding industrial enterprise; objective: to further develop the theoretical
positions and methodological approaches and develop practical recommendations for development and effective
use of brand industrial enterprise considering its economic and social nature; methods and apparatus: analysis and
synthesis, statistical analysis, multivariate factor analysis, correlation and regression analysis, theoretical
generalization, formalization, questionnaires, expert methods, taxonomic analysis, fuzzy logic methods, the
method of program management, optimization, graphic; theoretical and practical results: methodical approach
with comprehensive quantitative evaluation of the socio-economic EVB industrial enterprises on production of
industrial supplies, which unlike existing involves determining the economic effectiveness of the brand for the
subjects of internal and external environment in view of their importance and social efficiency degree of emotional
satisfaction consumers from using the brand; model of brand industrial enterprise, based on the existing models
"wheel brand" and has the essential content and the list of components: essence, competence enterprise, social
and economic performance, attributes the major products; sequence and nature of the stages of the formation of
brand industrial enterprise, a feature which is based on the brand identity of the industrial enterprise, based on
the improved model "wheel brand"; CCU technology of energy efficiency brand large engineering enterprise,
features which consist in taking into account: relevance hierarchy of objectives, suggested criteria to achieve
them, a set of measures and selection of the optimal variant based limitations on additional resources in order to
maximize social impact; definition of brand enterprise, a feature of which is a comprehensive account of the legal,
psychological and communicative and economic aspects; classification brands industry for more theoretically
grounded and practically important characteristics: the degree of novelty products, the level of innovation,
intrinsic orientation; degree of implementation: development implemented in practice OJSC "Kharkov
Electromechanical Plant "Ukrelectromash", OJSC "Turboatom"; scope: formation and EVB industrial enterprise
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