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2. Management of foreign economic activity of enterprises of food complex marketing

Pedepar:

1. O6'eKTOM HOCIIIKEHHS € TIPOLIEC YIIPABIiHHSI MAapPKETHHIOM 30BHIIIHBOEKOHOMIYHOI AisIIbHOCTI MiANpreMCTB
IIPOJOBOJIbYOrO KOMILIEKCY. [IpeIMeTOM JOCIIIKEHHS € CUCTEMA YMOB, YUHHUKIB Ta iIHCTPYMEHTIB, 110
3a0€31e4yI0Th YIIPaBJliHHI MAPKETMHIOM 30BHIIIHbOEKOHOMIYHOI Aisl/IbBHOCTI MiANPUEMCTB IPOJ0BOJILYOTO
KOMILIEKCy. [lucepraniiiny po6oTy NPUCBAYEHO YIOCKOHAJTIEHHIO TEOPETUYHUX II0JIOKEHb, PO3pO011i HAYKOBO~-
METOJUYHUX OCHOB i IPAKTUYHUX PEKOMEHALN OA0 YIIPaBJIiHHA MaPKETUHIOM 30BHIIIHBOEKOHOMIYHOI
Lisi7IbHOCTI MiATIPUEMCTB IIPOJIOBOJIbYOTO KOMILIEKCY. Y IIPOLECi LOCiI>)KEHHSI BAKOPUCTAaHO METOJIA HAYKOBOTO
IOCJIiIPKEHHS: 3aTaJIbHOHAYKOBOTO aHai3y, MOHOTpadidyHU, COLi0JIOTiYHMM, aOCTPAKTHO-JIOTiYHUI,
PO3paxyHKOBO-KOHCTPYKTHMBHUI. 3alIPOIIOHOBAHO CUCTEMHMH MiAXiM N0 BUSHAYEHHS METH 3aCTOCYBaHHS
MapKEeTHMHTOBUX iIHCTPYMEHTIB B 3aJI€JKHOCTI Bif] €Tally )KUTTEBOTO LMKy TOBapy. PO3p0o6sieHO CTPYKTYpHO-JIOTIYHY
MOJ€JIb CUCTEMHU YIIPABJIiHHS CTPATEriYHMM MAapKETUHTOM HiJIIPUEMCTB, IO 34iMICHIOIOTh 30BHIITHbOEKOHOMIUHY
IianbHiCTb. [Ipoanani3zoBaHo iCHYIOUI IiAXOAM [0 OLiHOK CTaHy YIIPaBJliHHSA MAapPKETUHIOM 30BHIIIHbOEKOHOMIYHOI

Iis7IBHOCTI Ha MiANpreMCTBaxX IIPOIOBOIBYOT0 KOMIIEKCY. PO3po6ieHo Mpolenypy OLiHIOBaHHS CTaHy CUCTEMU



YIIPaBJIiHHS MAPKETUHIOM 30BHIIIHbOEKOHOMIYHOI JisJIbHOCTI Ha MiANPUEMCTBAX IIPOLOBOILYOTO KOMILIEKCY.
OO6rpyHTOBaHO CTpaTerilo pPO3BUTKY 30BHIIIHbOEKOHOMIYHOI [isJIbHOCTI MiJIIPUEMCTBA Ta MiAX0nU 10
MOJI€JIIOBaHHS YIIPaBJIiHHS 30yTOM NPOIYKIii MiIPUEMCTB IPOJOBOJILYOTO KOMIIJIEKCY Ha 30BHIIIHbOMY PUHKY.
[IpoBenieHO OLiHKY CTaHy CUCTEMMU YNPABJIiHHI MAPKETUHIOM Ta 30yTOBOIO [iSIJIbHICTIO MiIPUEMCTB
[IPOJOBOJILYOrO KOMIUIEKCY Ha 30BHIITHbOMY PUHKY. OCHOBHI TEOPETUYHI TIOJIOKEHHS, BUCHOBKY i IPOMNO3uLii, AKi
MICTSITbCA B JUCEPTallii, MAIOTh HAYKOBO-TIpUKJafgHe 3Ha4eHHs i Bukopuctano TOB "Jlunactus T, II1

"€Bpokomepuul YKpaina“, JIyraHCbKAM HaliOHAJIbHUM arpapHAM YHIBEPCUTETOM.

2. The object of research is the process of marketing management of foreign economic activity of the enterprises
of the food industry. The subject of research is the set of conditions, factors and tools to provide marketing
management of foreign economic activity of the enterprises of the food industry. The thesis is devoted to the
improvement of theoretical positions, development of scientific and methodological foundations and practical
advice on marketing management of foreign economic activity of enterprises of the food industry. The study used
the methods of scientific research: general scientific analysis, monographic, sociological, abstract logic, calculation
and constructive. We propose a systematic approach to determining the intended use of marketing tools,
depending on the stage of the product life cycle. The structural-logical model of strategic marketing management
of enterprises engaged in foreign trade. We analyzed the existing approaches to the assessment of marketing
management of foreign economic activity at the enterprises of the food industry. The procedure of assessing the
state of marketing management of foreign economic activity at the enterprises of the food industry. A strategy for
the development of foreign economic activity of the enterprise, and approaches to modeling of sales management
products food complex enterprises on the international market. The evaluation of the status of management of
marketing and sales activities of the enterprises of a food complex in the foreign market. The main theoretical
propositions, conclusions and proposals contained in the thesis have scientific and practical value, and is used of
"Dynasty T", LLC "Evrokomershl Ukraine" Lugansk National Agrarian University.
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