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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:

1. HaykoBO-MeTO0JI0Ti4Hi OCHOBU (POPMYBaHHS Ta PO3BUTKY CUCTEMH arpOMapKeTHHTY.

2. Scientific and methodological principles of the formation and development of the system of agromarketing.

Pedepar:

1. O6'ekTOM HOCHITKEHHS € TIpoliec GOPMYBaHHS CUCTEMU MapKETUHTY B arpapHili raysi Ha IpUHLUIIAX 10T0
Cy4yacHOI KoHLenii. MeTa JoCiIKeHHS: € po3poOKa HAyKOBO-METOOJIOTIUHUX 3acal, POPMYBaHHS i PO3BUTKY
CHUCTEMHU arPOMApKETUHIY Ta OOIPYHTYBAaHHSI MaPKETUHIOBUX CTPATETill arpapHUX MiANPUEMCTB i MeXaHi3MiB ix
MPaKTUYHOI peasisaliii. MeToau: crioctepeskeHHs], MOPiBHIbHUI aHai3, abCTPAKTHO-JIOTIYHUM, iCTOPUYHUT,
JIOTiKO-CeMaHTUYHU, MOHOrpadiyHuii, 6aJIbHUX Ta €KCIIEPTHUX OLiHOK, rpadiuyHnil, EKOHOMIKO-MaTeMaTUYHUI.
TeopeTuuHi i mpakTHUYHi pe3yabTaTy: C(POPMYJIbOBAHI IIOJIOKEHHS i peKOMEHALLi] CIIPUIATUMYTh MiJBULIEHHIO
OOI'PYHTOBAHOCTI Ta SIKOCTI IIPOEKTIB i IJ1aHiB MAapKETUHTY arpapHuX nianpruemcTs. HaykoBa HOBU3HA: BIIEpILe:
TEOPETUYHO OOI'PYHTOBAHO KOHLEIILIiI0 YIIPABJIiHHS arpOMapKeTHHIOM SK COLiaJIbHO-€KOHOMIUHOI0 CUCTEMOIO, 1110
IVHAMiYHO PO3BUBAETHCSI B PUHKOBUX YMOBAX i BKJIIOYa€ B cebe MiICMCTEMU BU3HAYEHHS LiJIell PO3BUTKY
arpapHoro CEKTOpy €KOHOMIKM, pO3pO0KY 11 iMIIJIeMeHTallii IJIaHiB i CTpaTeriil arpOMapKeTUHTY B pO3pi3i ranysen,

PETiOHIB Ta OKpEMUX MiJNIPUEMCTB; YIOCKOHAJIEHO: OPraHi3aliliHi 3acafy yIpaBJliHHSI MAapKETUHIOM B arpapHUX



HiANPUEMCTBAX 3 YPaxyBaHHSIM clienuQiky ranysi 3a JOIOMOroX GOpMyBaHHS iH(POPMALiHOI CUCTEMHU, CTPYKTYP
YIPAaBJIiHHS MAapDKETUHIOM i KOMIJIEKCHOI CUCTEMU MAapKETUHTOBUX AOCJIIPKEHD, IO NO3BOJIUTH 3HU3UTU PU3NK
HEBU3HAYEHOCTI [1pY NIPUIHATTI yIPaBIiHCbKUX PillleHb; OTPUMAM NOJAJIbIINI PO3BUTOK: OOIPYHTYBAHHS
€TaIrHOCTi PO3BUTKY MAapPKETUHTY SIK CKJIAJHOT'0, 6araToacleKTHOrO SIBUILA, BCTAHOBJIEHHS IPUYMHHO-HACIIAKOBUX
3B'A3KiB, 1110 3yMOBUJIM €BOJIIOLiIO IOTO TEOPii i MOHATIHOrO anapary Bifl 4aCy CTBOPEHHS YMOB BUHUKHEHHS [0
HaOYTTsI HUM Cy4YaCHUX PUC Ta ocobsmBocTell. CTyIiHb BIIPOBaJKEHHS: pe3yJIbTaTu AUCEPTAaLii BIIpOBaI>KeHi B
rocrofapcTBax XepcoHChbKoi obsacTi Ta Ykpainu. EQeKTHUBHICTD: ClIpUITUME PO3BUTKY 1 YA,0CKOHAJIEHHIO
CHCTEMHOI MapKETUHIOBOI JiJIbHOCTI Ha BCiX PiBHAX YIIPaBJIiHHA arpapHOi ranaysi 3 ypaxyBaHHAM iHTerpaii
BITUM3HSIHOTO arpapHOro CEKTOPY eKOHOMIKM y CBITOBUY arponpooBosibunii npoctip. Cdepa, ranysb

BHMKOPHCTaHHSI: arpOIIPOMUCIIOBE BUPOOHUIITBO YKpaiHU.

2. Research object is a process of the marketing system forming in agrarian industry on principles of his modern
conception. Research purpose: there is development of scientifically methodological principles of forming and
development of the system of agro marketing and ground of marketing strategies of agrarian enterprises and
mechanisms of their practical realization. Methods: supervision, comparative analysis, abstractly logical, historical,
logical-semantic, monographic, estimations of balls and expert, graphic, economical-mathematical. Theoretical
and practical results: position and recommendations is formulated will be instrumental in the increase of ground
and qualities of projects and plans of agrarian enterprises marketing. Scientific novelty: first: in theory grounded
conception of management of agromarketing as by the socio-economic system, which dynamically develops in the
conditions of markets and includes for itself the subsystems of determination of aims of development agrarian the
sector of economy, development and implementation of plans and strategies of agromarketing in the cut of
industries, regions and separate enterprises; it is improved: organizational principles of management marketing in
agrarian enterprises taking into account the specific of industry by forming of the informative system, structures
of management marketing and of the complex system of marketing researches of, which will allow to reduce the
risk of vagueness at making administrative decisions; got subsequent development: grounded stage of
development of marketing as difficult, multidimensional phenomenon, establishing investigation connections
which stipulated the evolution of his theory and concept vehicle time of creation of terms of origin to acquisition
modern lines and features them. Degree of introduction: the results of dissertation are inculcated in the
economies of the Kherson area and Ukraine. Efficiency: will assist development and improvement of system
marketing activity at all levels of management of agrarian industry taking into account integration of domestic
agrarian to the sector of economy in outer agroindustrial space. Sphere, industry of the use: agroindustrial
production of Ukraine.
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