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Pedepar:

1. Incepraliiio IpUCBSIYEHO PO3BUTKY TEOPETUYHUX i IPAKTUYHUX OCHOB YIIPABJIiHHS IPOMHUCIJIOBUMU
IiANpueMCTBAMU, BUXO/Y iX 3 KPU30BOTO CTaHy i 3a6e3nedyeHHs: €(PeKTUBHOI [Iisi/IbHOCTI Ta OTPUMaHHS IPUOYTKY.
OpHiero 3 yMOB BUPilIEHHS LIUX 3aBJIaHb € JOTPMMAaHHS IPUHIUIIIB COLiaJbHOI BiiTIOBiAAIbHOCTI MiANPUEMCTB i
0CO6JIMBO — IPUHIMIIB COLIiaIbHO-BiANOBIAAIbHOTO MAPKETUHTY. Lle NOB's13aHO 3 TUM, 110 MaPKETUHIOBa
IisI7IbHICTh € OCHOBHMM YMHHUKOM, 110 4O3BOJISIE B JAHNUN Yac MiJMIPUEMCTBAM BUITHU 3 KPU30BOTO CTaHY.
CouiasbHO-BIiTIIIOBiAAIBHUN MAPKETHHT € MOJaIbIINM PO3BUTKOM MapPKETHUHTOBOI HisIbHOCTI MilIIPUEMCTB, KA
CIIPSIMOBaHa He TiJIbKU Ha 330BOJIEHHSI IOTPe6 MOKYIILS, ajle ¥ 33J0BOJIEHHsI TIOTPe6 CYCIiIbCTBA B LIiIOMY i
3aXMCTy HAaBKOJIMIIHBOTO CEPENOBUILA. B po6OTi MpOBEeEHO aHali3 [isyIbHOCTI IPOMUCIIOBUX MiATIPUEMCTB 3
BUKOPUCTAHHSM [MOKa3HUKA "BUTPATU HA BUKOHAHHS Ollepallii’, IKuil BifoObpaxkae BeJIMYMHY BUTPAT [1J11 BAKOHAHHS

KOHKPETHOi BUpOOHMYOI onepariii. BctaHOBIEHO, 0 HAK/IaiaHHS mTPadHUX CAHKIIiN Ha MiATTPUEMCTBO 32



HEBUKOHAHHS BUMOT COLiaJIbHO-Bifl[IOBiJaJIbHOTO MAPKETUHTY NIPU3BOIUTD JO 3HIKEHHS NPUOYTKY MiANPUEMCTBA,
III0 TaKOX MO>Ke ITPU3BECTH 0 30UTKY ab0 [0 JikBifnauii nignpuemctsa. [TokazaHo, 1110 OAHUM 3 OCHOBHUX LJISIXiB
IOTPUMAaHHS BUMOT COLiaJlbHO-BiJII0Bi1aIbHOr0 MapKeTUHTY i 3HU)KEHHS cCO6iBapTOCTi IPOMUCIIOBOI NPOIYKILi €
BMKOPHMCTaHHS HOBUX TE€XHOJIOTIH i 3a/ly4eHHsI BUCOKOKBaJIi(hiKOBAaHOTO IEPCOHANY 10 BUPOOHUIITBA IPOLYKLIi.
HaBpeneHO NpakTHU4Hi NPUKIALY BiTIYN3HSIHUX MAIIMHOOYIiBHUX MiJIIPUEMCTB, SIKi B CTpaTerii pO3BUTKY IJIaHYIOTh
IIPOBeJIeHHS MOJepHi3allii BUPOOHMYMX ITOTYKHOCTEN I TUM CaMUM 3a0e311e4yioTh 301/blIeHHS IPUOYTKY
IiANpUEMCTBA 32 PaXyHOK 3HIDKEHHS COGiBapTOCTI Ta MifBUILEHHS SIKOCTI NponyKuii. [IpoBeneHo aHami3
aJIbTEePHATMBHUX LIUISXIB Y4acCTi B TEHAEPi MAIIMHOOYAIBHOTO MiANPUEMCTBA: BiIMOBA BiJ] yuacTi B TeHepi B pasi
BiIXUJIEHHS PEECTPALiiHOI 3a51BKY, CIIOTBOPEHHS TEXHIYHUX [TapaMETPiB MOKJIMBOCTEN MifIIPUEMCTBA ]I
BUTpally B TEHJEpi, MOJEPHi3allis BUPOOHUYMX IIOTY>KHOCTEM CBOIMHU CUJIaMU, a TAKOXX MOJI€pHi3allis "mif Kio4d" 3a
IOTIOMOTOI0 iHXKMHIPUHIOBOi KOMIIaHii. ¥ poO0Ti HaBeeHO aHali3 MPUYMH, 10 3MYLIYIOTh KEPiBHUKIB IPOMUCJIOBUX
IiANpUEMCTB BUKOPMCTOBYBATHU IIAXPaiCTBO Y BUPOOHUITBI Ta peanisauii npoaykuii. Ha ocHOBI siTepaTypHUX
IKepeJ IpoBeNleHo aHali3 Kiacugikalii coliaibHO-BifIOBiaJIbHOIO MAPKETUHTY Ta JOIIOBHEHO ii HOBUM
YMHHUKOM — [IPUYMHY NIOPYLIEHB, Ki BKJIIOYAIOTh: BHYTPIlHI (KOPYILis, 30araueHHs Ta HEKOOPAUHOBAHICTb),
3aKOHO/IaBYi (OOMEXXEHHS B CepeIHi Aep>KaBy, OOMeKeHHSI eKCIIOPTY Ta iMIIOPTY), JIOTiCTUYHI
(HEeKOOpVMHOBAHICTh, TOCTAYa/IbHYK, AedeKT B TOBApi, BiAnoBinanbHUi 3a pilleHHs) i BUpoOHUUI (yCTaTKyBaHHS,
IIepCOHaJI, TEXHOJIOTII Ta ¢piHaHCOBe 3a6e3neyeHHs BUpOOHUIITBA). [TokasaHo, 110 JIOTICTMYHI Ta BUPOOHUYI
[IPUYMHM OPYLIEHb COLiaJIbHO-BiNIOBiAAbHOIO MAPKETUHTY HANOIJIBbII YACTO 3yCTPIi4alOThCS B JisI/IbHOCTI
[IPOMUCJIOBUX MiATNIpreMCTB. OTPUMAaIY NMOJAJBbIINNI PO3BUTOK METOIUYHI IIOJIOKEHHS [0 ITPOBELEHHS
KOMIIJIEKCHOI [IiarHOCTMKY MalIMHOOYIiBHOTO MifTIPUEMCTBA Ta 3LiIICHEHHS 10I0 PECTPYKTypU3allii, siKi
IO3BOJISIIOTh OTPUMATH [ETalbHUM IIJIaH Il 3 aHaJIi3y JOLJIILHOCTI IPOBEAEHHS MOJEPHI3alil, 3aKyIIiBIi
HeoOXiIHOTrO 06IaIHAHHS Ta MIOT0 HAJIaro/KyBajlbHi pOOOTH, a TAKOX 3a6e3nedeHHs PUTMIYHOI Ta CKOOPAUHOBAHO]
pOOOTH 3 IOCTayaIbHUKaMU CUPOBUHMU, KOMIIJIEKTYIOUMX Ta iHIIKMX BUTPATHUX MaTepiaiB. B pesysbTaTi
nignpremctso oTpumMye 100-BiICOTKOBY rapaHTii0o CBOE€YACHOI 371a4i 3aMOBHUMKY 'OTOBOI ITPOAYKLIii Ta OTPUMaHHS
MaKCHMMaJIbHO MO>XJIMBOTO NIPUOYTKY 32 BUKOHAHHS KOHTPAKTY, 3TiJHO 3 JOTPUMAHHIM IPUHLMIIB COLIiaJIbHO-
BiATIOBiNaJIbHOTO MAPKETUHTY. B po60Ti oTprMana noganpunii pO3BUTOK KOHIIEIIis COLlialbHO-BiATIOBiNAIbHOTO
MapKeTUHTY, sIKa [IONIOBHEHA HEOOXiIHICTIO MOJIIMIIeHHS SIKOCT] MiJrOTOBKY MOJIOgUX (axiBlIiB, SIKi MiCJIs BUITYCKY
rOTOBi CTBOPIOBATH iHHOBallilHi BUPOOHUIITBA, TOOTO JlepKaBa IOBUHHA CTUMYJIIOBATH MiANIpUEMCTBA
YIOOCKOHAJIIOBATU CBOIO [isVIbHICTb. [Ipy 1bOMY PO3IJISIAAETHCS IOCUIJIEHHS BifiITOBINA/IbHOCTI [1J1s1
KepiBHUKIB/BJIACHUKIB 3a IIOPYLIEHHS IPUHLNIIIB COLIia/IbHO-BifIIOBiIaJIbHOTO MapKeTHHIY, TOMY 11O Aep>KaBa
Jiaj1a MOKJIMBICTb iM e(peKTUBHO MpaloBaTy i 6e3 nopyueHs. B pe3ysnbrati NpoBeeHoro JOCiiIKeHHs
BCTAHOBJIEHO B3a€MO3B'SI30K MK IPUHIMIIAMHU COLiaJIbHO-BiJ[IOBi1aJIbHOrO MapKETUHIY MiJIIPUEMCTBA, 1OTO
npUOYTKOM Ta SKiCTIO MPOAYKLi, 10 BUIyCKAETbCS. 3alIPONIOHOBAHO YTOYHEHE BU3HAYEHHS ITIOHSTTS "COLiaIbHO-
BiZI[IOBiAAZIbHUI MAPKETHHT" IOJ0 BU3HAUYEHHS "COLiaJIbHO-BiATIOBiNaTIbHUI MAPKETUHT BiITUU3HSIHUX
MalKMHOOYIiBHUX MiANPUEMCTB IIPOMUCIIOBOIO PUHKY", SIKE IOIIOBHEHO MO>KJIMBICTIO 3HWKYBATH 1iiHY,
33/I0BOJIBHATU NTOTPE6Y 3aMOBHMKA Ta €(PEKTUBHO YIIPABJISTU TEXHOJIOTiSIMY BUPOOHUIITBA MAITMHOGYIiBHO]
IpoAyKii. YIOCKOHAIEHO MOZeJIb YIIpaBiliHHS IPUOYTKOM MiJIIPUEMCTBA, SIKAa 3aCHOBaHA HA B3a€MO3B'SI3KY LIiHM Ta
BUATPAT HA BUTOTOBJIEHHS IIPOAYKIii 3 OCHOBHUM IIapaMETPOM ii IKOCTi, BUXO[ISIYU 3 [IPUHLMUIIIB COLiaIbHO-
BiATIOBiaJIbHOTO MapKeTUHTY. Po3pobseHi pekomenganii TOB "BapiTek" (Hosigka N2 790 /1-1/20 Big 04.11.2019 p.),
AT "XapkiBcbkuil MamIMHOOYniBHMI 3aBof "CBiTs0 maxtaps” (Josigka N2 135 Big 5.02.2020 p.), [TpAT "OEL" (JoBinka
Ne26 /2020 Big 02.06.2020 p.), "MexaTponika" (Josigka N224-x-20 Big 03.06.2020 p.).

2. The work is devoted to the development of theoretical and practical foundations of management of industrial
enterprises, their recovery from the crisis and ensuring effective operation and profit. One of the conditions for
solving these problems is compliance with the principles of corporate social responsibility and especially the
principles of socially responsible marketing. This is due to the fact that marketing is a major factor that currently
allows companies to emerge from the crisis. Socially responsible marketing is a further development of marketing
activities of enterprises, which is aimed not only at meeting the needs of the buyer, but also to meet the needs of
society as a whole and protect the environment. The paper analyzes the activities of industrial enterprises using



the indicator "transaction costs", which reflects the amount of costs to perform a specific production operation. It
is established that the imposition of penalties on the company for non-compliance with the requirements of
socially responsible marketing leads to a decrease in the company's profit, which can also lead to loss or
liquidation of the company. It is shown that one of the main ways to comply with the requirements of socially
responsible marketing and reduce the cost of industrial products is the use of new technologies and the
involvement of highly qualified personnel in production. Practical examples of domestic machine-building
enterprises are given, which in the development strategy plan to modernize production facilities and thus increase
the company's profit by reducing costs and improving product quality. An analysis of alternative ways to
participate in the tender of the machine-building enterprise: refusal to participate in the tender in case of
rejection of the application, distortion of technical parameters of the company's ability to win the tender,
modernization of production facilities on their own, and turnkey modernization with an engineering company. The
analysis of the reasons forcing the heads of industrial enterprises to use various machinations in the production
and sale of products are given in the work. Based on the literature, an analysis of the classification of socially
responsible marketing and supplemented by a new factor - the causes of violations, which include: internal
(corruption, enrichment and incoordination), legislative (restrictions within the state, restrictions on exports and
imports), logistics (incoordination, supplier, defect in the product responsible for the decision) and production
(equipment, personnel, technology and finance). It is shown that logistical and production causes of socially
responsible marketing violations are most common in the activities of industrial enterprises. Methodological
provisions for comprehensive diagnostics of the machine-building enterprise and its restructuring have been
further developed, which allow to obtain a detailed action plan to analyze the feasibility of modernization,
purchase of necessary equipment and its adjustment work, as well as ensure rhythmic and coordinated work with
suppliers of raw materials, components and others. consumables. As a result, the company receives a 100 percent
guarantee of timely delivery of finished products to the customer and receiving the maximum possible profit for
the contract, in accordance with the principles of socially responsible marketing. The concept of socially
responsible marketing was further developed in the work, which was supplemented by the need to improve the
quality of training of young professionals who are ready to create innovative productions after graduation, in the
state should stimulate enterprises to improve their activities. This considers strengthening the responsibility for
managers / owners for violating the principles of socially responsible marketing, because the state has allowed
them to work effectively and without violations. As a result of the research the interrelation between the principles
of socially responsible marketing of the enterprise, its profit and quality of let out production is established. A
refined definition of "socially responsible marketing" in relation to the definition of "socially responsible marketing
of domestic machine-building enterprises of the industrial market" is proposed, which is supplemented by the
need to reduce prices, meet customer needs and effectively manage machine-building technologies. The model of
enterprise profit management has been improved, which is based on the relationship between price and
production costs with the main parameter of its quality, based on the principles of socially responsible marketing.
Recommendations for determining LLC "VariTek" (N2 790 / 1-1 / 20 from 04.11.2019), JSC "Kharkiv Machine-
Building Plant" Light of Miner" (N2 135 from 5.02.2020), PJSC "FED" (N226 / 2020 from 02.06.2020), "Mechatronics" (
N224-k-20 from 03.06.2020).
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