O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHH HOMeP: 0499U000726
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 19-10-2000

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Psa6uuk Irop BosmogumMupoBuy

2. Ryabchyk Igor Volodymyrovych

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniaabHOCTI: 08.06.02
Ha3zBa HayKoBOi cIeniaJabHOCTI:

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHCTy: 18-03-1999

CreniaJbHICTh 32 OCBiTOO: 7.050107

Micue po6oTH 34,00yBava: HaujoHanbHuil arpapHuil yHiBepcuTeT YKpainu

Kopg 3a €IPIIOY: 00493706

Micue3Haxoa>keHHs: 03041, m. Kuis, By I'epois o60ponu, 15

dopma BaacHOCTI:
Cdepa ynpaBiiHHSA: Kabiner minicTpis

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi CleliaJai30BaHOI BYEHOI pazu). [126.004.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0C00H: HanioHanbHuii arpapHuil yHiBepcuTteT YKpainu
Kopg 3a €IPIIOY: 00493706

Micue3Haxoa KeHHs: 03041, m. Kuis, By [epois 060ponu, 15

dopma ByracHOCTI:

Cdepa ynpaBiiHHS: Ka6iHer miHicTpiB

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHyHHUX PyOpPHK: 06.75.13

Tema gucepranii:
1. YripaBiliHHS MapKETHMHIOM IIPOJOBOJILYMX TOBAPIB

2. marketing management food goods

Pedepar:

1. O6'eKTOM OOCTiIKEHHS € MiI0YN PUHOK MPOJIOBOJILYMX TOBAPIB, IK CUCTEMA EKOHOMIYHUX BiTHOCHUH
roCIIOfapIoI0yunX Cy6'eKTiB. MeTa LOCHiIyKEeHHs -~ OOrPYHTYBaHHS HayKOBUX i METO0JIOTIYHMX OCHOB
MapKETUHTOBOTO YIIPABJIiHHS [isJIbHICTIO MiJIIPUEMCTB, PO3POOKa MAaPKETUHIOBOI CTPATETii 7151 PUHKY
[IPOJOBOJILYMX TOBapiB. HaykoBa HOBU3HA I0JIATa€ B yTOYHEHI KATETOPIMHOIO Ta iHCTPYMEHTAJILHOTO arnaparTy
MapKeTUHTY; OOrPyHTOBaHI METOIUYHUX PEKOMEHIalliil 1[0/10 ITPOBEeJeHHS CTPATEriyHOro aHasli3y [03Ulliil
IiANPUEMCTB, HAlIPSIMKIB CTPATETiYHOrO PO3BUTKY MAaPKETUHIOBUX IIPOLIECIB, HEOOXiIHOCTI IPOBENIEHHS 3MiH B
OpraHi3alifHUX CTPYKTYpax yIIpaBiiHHA. Pe3ysbTaTh AOCIIIKEHb BUKOPUCTOBYIOThCS MifgnpueMcreamu AlTK,

TOProBEJIbHMMU 3aKJjIalaMU Ta B HABYaJIbHOMY npoueci.

2. Object of study is an active market of foodstuffs, as a system of economic relations managing subjects. Purpose
of study - a motivation of scientific and methodological backgrounds of marketing governing enterprise activity
and marketing strategy development for the market of foodstuffs. Scientific novelty consists in elaborated and
instrumental marketing device; otivated methodical recommendations for an ing a strategic analysis of positions of



enterprises, directions of strategic develop- ment of marketing processes, need of an ing the changes to structures
of management. Results of studies are used by enterprises AIE, trade founding and in the scholastic process.
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1. 3aBapacbkuit Mocun CraHiciaBoBUY
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Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BinomocTi npo odiniliHuX OIIOHEHTIB Ta PEl€H3E€HTIiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBuuie Im's Ilo-6aTbKOBI:

1. Onimenko Bonogumup I[ununosuy

2. OnimeHko Bosnogumup IInnunosuy

KBasigikamnis: n.e.u., 08.06.02



InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHAUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma By1acHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBumie Im's Ilo-6aTbKOBI:
1. MispyxiHa Anacracis CaMiiiiBHa

2. Mi3pyxina AHacracis CaminsiBHa

KBasigikamis: k.e.x., 08.06.02
ImenTudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdpopmamist:
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Micue3Haxoa KeHHS:
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Penensentu

VIII. 3ak1104Hi BiZOMOCTI

BaacHe IlpizBuie Im's ITo-6aTbKOBI

TOJIOBH pajgu

BiiacHe IIpizBuie Im'sa Ilo-6aTbKOBi

TOJIOBYIOYOTO Ha 3acCiaHHi

BignoBigasibHUI 3a HiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

l'anymko Banepin I1aBnoBuy

l'anymko Banepin [laBnosud



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




