O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0406U001458
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 18-04-2006

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. PomanuminH Cosnomis bopuciBHa

2. Romanyshyn Solomija Borisovna
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HayKoBOi crieniaIbHOCTI: 08.06.01

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: EkoHoMiKa, OpraHisauis i ynpasiiHHs HifIipueMcTBamMu

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JlaTa 3axHcTy: 23-03-2006

CreniaJbHICTh 32 OCBiTOO: 8. 050103

Micue po6oTH 3400yBava: Haujonanbuuii yHiBepcuteT "JIbBiBCbKA MOMIiTEXHIKA"

Kopg 3a €IPIIOY: 02071010

Micue3HaxoaKeHHS: 79013, Ykpaina, m.JIbBiB, Bys1. C.bangepy, 12

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi Cleliagai30BaHOi BY€HOI pagu): K 35.052.03
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0C00H: HanionanbHuii yHiBepcuteT "JIbBiBCbKa MOJTITEXHIKA"
Kopg 3a €IPIIOY: 02071010

Micue3Haxo KeHHs: 79013, Ykpaina, m.JIbBiB, Bys1. C.Bangepu, 12

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHyHHUX PyOpPHK: 06.75.13

Tema gucepranii:
1. DopmyBaHHS peKJIaMHOI CTpaTerii NifIpueMCTBA

2. Forming of publicity strategy of enterprise

Pedepar:

1. TTponiec popmyBaHHS PeKJIaMHOI cTparerii nignpuemctsa. Po3po6yieHHST MeTOAMYHYX i IPUKJIAAHUX 3aCa]l 010
dopMyBaHHS PeKJIAMHOI cTparerii nignpuemcTtsa. [TopiBHSINIBHUI aHAai3, CTATUCTUYHUI aHali3, EKOHOMIKO-
MaTeMaTU4Hi MeToau i Mogesi. Bepue po3pobseHo MeTo, GOPMyBaHHS PEKJIAMHOI MeZiacTparerii.
YIOCKOHaIeHO MOZEJb Ipoliecy GOPMYBaHHS PEKJIaMHOI CTpaTerii MifIpueMCTB, METOAMYHI MiIX0IU 10
dhopMyBaHHS MDKHApOJHUX PEKJIaMHUX CTpaTeriii, MeToguYHI peKoMeHaallii [J1s1 OLiHIOBaHHS €KOHOMIYHO]
eeKTUBHOCTI pekyaMu. JlicTany Nojaabinil pO3BUTOK METOIUYHI peKoMeHaallii 1o GopMyBaHHS PEKJIAMHOIO
OI0/1KeTy i BU3HAYEHHS MTOHATh. Pe3ysibTaTy BIIPOBA/IKEHi Ha MifIIpUEMCTBAX Ta y HaBYajabHOMY npoueci. Chepa

BUKOPUCTAHHS: PEKJIaMHA i MADKETUHIOBA JisJIbHICTb MMiIIIPUEMCTB.

2. Process of enterprise's publicity strategy forming. Development of methodical and applied principles in relation
to enterprise's publicity strategy forming. Comparative analysis, statistical analysis economic-mathematical
methods and models. The method of forming of publicity mediastrategy is first developed. The process model of
enterprises' publicity strategy forming is improved, methodical approaches to forming of international publicities



strategies, methodical recommendations for the evaluation of advertising economic efficiency. It is presented
further development of methodical recommendations to forming of publicity budget and determination of
concepts were given. Results are inculcated on enterprises and in an educational process. Sphere of the use:
publicity and marketing activity of enterprises.

Jep>kaBHHHM peecTpaniliHuii Homep JiP:

IIpiopuTeTHHI HANIPSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHuii npiopUTETHHH HaNIPSIM iIHHOBaLLiHHOI Jis1JIbHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasibHO-€KOHOMIYHA CIPSIMOBAHICTh:

OxopoHHi gJokymeHTH Ha OIIIB:

BrnpoBaaKeHHS pe3yJIbTaTiB AHCEpPTalii:

3B'A130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacwue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ky3bpmin Osier €BreHOBAY

2. Kuzmin Oleg Evgen'evich

KBasidikamis: g.e.n., 08.06.01
Inentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHpopmamnist:

TloBHe HaliMEeHYBaHHS IOPHIHUYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Kynenko Harasnig BosogyumupisHa

2. Kynenko Harazmis BonomumupisHa



KBasigikamis: g.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyerses
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma By1acHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. JobpstHChKa OKcaHa AHaTOJTiBHA

2. Jobpsincbka OkcaHa AHaToJIiiBHA

KBasidikanis: k.e.n., 08.06.01
InenTudgikarop ORCID ID: He sacrocosyerbcs
JoparkoBa iHdpopmamuist:

IloBHe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma ByTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZoOMOCTi
BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

TOJIOBH pajgu

BaacHe IlpizBuiie Im's ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acCifiaHHi

BignoBigasbHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

PeecTpartop

Kysbpmin Osier €BreHoBuY

Kyspmin Osier €BreHoBUY



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




