O0Js1ikoBa KapTKa aucepTaii
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JlaTa peectpamnii: 11-11-2010

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ynitina Harang OnekcaHapiBHa

2. Ulitina Natalya Oleksandrivna

KBasmigikamis:

InenTudikarop ORCHID ID: He sactocoyerbcs

Bup, pucepranii: kanguzaar Hayk

AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi creniaIbHOCTI: 10.02.04

Ha3Ba HayKoBOIi CcIeniaIbHOCTI: [epMaHChKi MOBH
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OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs
Jara 3axucTy: 24-09-2010

CreniaJbHICTh 32 OCBITOIO: 22001

Micue po6oTH 3400yBava: Oxecbkuii HalioHaNbHMI yHiBepeuTeT im. 1. I. Meunnkosa. HaykoBa yactuHa
Kopg 3a € IPIIOY: 02071091

Micue3HaxoaKeHH: 65082. m. Ofneca, ByJI. [IBOpSIHCBKA, 2

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagH (pa30Boi Creliaai30BaHOl BYEHOI paju). K 41.051.02
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0M: OnechKuii HaLlioHaMLHUI YHiBepcuTeT iM. 1. I. MeyHuKoBa.

HaykoBa yactuHa

Kopg 3a €IPITOY: 02071091

Micuesnaxomxemm: 65082. M. Opeca, ByJl. [IBOpsIHCbKa, 2
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTHYHHUX PYOPHK: 16.21.47

Tema gucepranii:
1. JliHrBasibHi XapakTEePUCTUKU CJIOTaHa K KOMIOHEHTA 3ByKOBOI peKJlaMu (€KCIIEPUMEHTAIbHO-(QOHETUYHE

IOCJIiI)KeHHs Ha MaTepiaJjli aHIJIOMOBHOI Tejle- Ta PaliopeKyiaMH)

2. Lingual Characteristics of Commercial Slogans as a Component of Oral Advertising (Experimental Phonetic
Research of English TV and Radio Advertising)

Pedepar:

1. AHrIOMOBHI 3BYKOBI (TeJie- i paflio-) peKJIaMHi MOBiJOMJIEHHS, 30KpeMa iX HeBiJl'€eMHUI1 KOMIIOHEHT - PeKJIaMHUI
cJioraH. Merta - 3'iCyBaHHS KOMILJIEKCY JIIHIBaJIbHUX 0COOJIMBOCTEN PEKJIAMHOTO CJIOraHa Ik KOMIIOHEHTAa 3BYKOBO]
peknaMu. MeToau - ONIMCOBUM, KiJIbKiCHUI, HAYKOBOTO CIIOCTEPEKEHHS. YIIEepIIe BXXUTO KOMITJIEKCHUM Miaxin 1o
aHaJi3y JiHrBaJIbHUX OCOOJIMBOCTEN aHTJIOMOBHUMX PEKJIAMHUX CJIOTaHIB SIK BIVIMBOBUX KOHIIEHTPiB. Cdhepa

BUKOPUCTAHHS - BUIIIA HIKOJIA.

2. The subject of the paper is oral (tele- and radio-) advertising, namely, the slogan, with the aim of researching its
linguistic characteristies. Methods used included, descriptive, quantitative, that of seientific observation,
instrumental methods of experimental phoneties. Analysis of all components creating the illocutive force of the
slogan was offered in the paper and is new and original. Sphere of practical application - Teaching, Politology,



Marketing.

Jep>kaBHHH peecTpaniliHuil Homep JiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHuil NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxoponHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcepTalii:

3B'A130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KepPiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. 'puropsin Hektap Pa3zmukiBHa

2. Grygoryan Nektar Razmikivna

KBasigikamis: 10.02.04

InenTudikarop ORCHID ID: He sactocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTi:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BimomocTi npo odimiiHuX OTIOHEHTIB Ta pelleH3€HTiB
O@inifiHi OIOHEHTH
BiacHe IIpizBuie Im'sa ITo-6aTbKOBI:

1. Ilerpenko Osnekcanap JleM'ssHOBHUY

2. Ilerpenko OsnekcaHap Jlem'sHOBUY

KBasmigikamis: 10.02.04

InenTudirkarop ORCHID ID: He 3actocoyerbcs



JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:

Kop 3a €IPIIOY:
Micue3Haxoa KeHHS:
dopma ByTacHOCTI:
Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. ®enopis SpocnaBa PomaHiBHa

2. ®enopiB SpocnaBa PomaHiBHa

KBasigikamis: 10.02.04

InenTudirkarop ORCHID ID: He 3actocoyerbcs

HoparkoBa indopmamnist:

IloBHEe HaMEHYBaHHS IOPHIHYHOI 0COOH:

Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasstiHHS:

ImentTudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3ak1104Hi BiZOMOCTI

ByacHe IlpizBuie Im's ITo-6aThKOBI

TOJIOBH pajgu

BiiacHe IIpizBuine Im'sa ITo-6aTbKOBI

TOJIOBYIOYOTO Ha 3acimaHHi

BignoBigasbHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

Peectpartop

Koneraesa Ipuna MuxaiiniBHa

Koneraesa Ipnna MuxaiiniBHa



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




