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1. BacTocyBaHHS KOHLENL|i COL[iaTbHO-€TUYHOIO MAPKETUHIY B €KOHOMIlli YKpaiHy (Ha IpPUKJIafi MeTanypriiHoi
rasysi)

2. Application of the concept of societal marketing in the Ukrainian economy (on an example of metallurgical
branch).

Pedepar:

1. VoockoHaneHHs cMCTEM MapKETUHIOBOIO YIIPABJIiHHA MiANIPUEMCTBAMY YOPHOI METaJIYPTil 3 MO3MUIIi# COLiaJbHO-
€TUYHOTO MapKeTUHTY. BusHaueHo akTopH, sKi BIUIMBAIOTh HA IIPOLieC TpaHCPOpMallii CUCTEM MAapKETUHTOBOTO
yIpaBJIiHHS TPOMUCJIOBUM MiJIIPUEMCTBOM. PO3KPUTO MapKETHUHTOBY CYTHICTb ITOHSITh COL{a/IbHO-€TUYHOTO i
€KOJIOTiYHOr0 MapKeTUHTy. OGI'PyHTOBAHO HANIPSIMKY BIIPOBA/IKEHHS €JIEMEHTIB €KOJIOT{YHOTO MapKETUHTY B
IIPAKTUKY BITYM3HSIHUX METANYPriiHUX NigpueMcTB. PO3p061€HO METOINKY BU3HAYEHHS €(PEKTUBHOCTI
BUKOPHMCTAHHS KOHLEMLiI COLia/IbHO-€TUYHOTO MAapKETHHIY B YOPHIN METayprii.

2. The thesis is dedicated to elaboration of the ways of improving the marketing management system on ferrous
metallurgical enterprises from stands of societal marketing. The work gives the analysis of the factors, which

influence the transformation of the marketing management system on an industrial enterprise, uncovers the



marketing nature of concepts of societal and ecological marketing, determines the ways of intrusion of the
ecological marketing system components into the practice of domestic metallurgical firms. The technique of
inculcation the productivity of the concept of societal marketing in ferrous metallurgy is designed in the thesis.
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