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1. O6'eKT BOCiIPKEHHS: IPOLEC OLiHKM BapTOCTi OpeHia aBTOMO611e0y1iBHOTO MigIpueMcTBa. MeTa NOoCiIKeHHs!:
OOI'PYHTYBaHHSI HAYKOBHUX IiXO/iB Ta pO3p00Ka METOJUYHOTO iIHCTPYMEHTAPIiI0 040 OLiHKM BapTOCTi 6peHa
aBTOMOOiIe6yiBHOrO minnpremcTBa. MeTonu NOCiIKeHHs Ta araparypa: IialeKTUIHUN MeTOos, Mi3HaHHS, METO],
aHasli3y Ta CMHTEe3Y, MeTOJ, iHIyKLii Ta nenyKiii, HayKoBoi abcTpakLiii, cMicTeMHUI aHasi3, KOMOiHaLiIHOTO
rpyIlyBaHHS, CTATUCTUYHI Ta rpadiuHi, ONUMTYBaHHS i CIIOCTEPEXXEHHS, METOIU €KCIIEPTHHUX OLiHOK, METO/, aHaJli3y
iepapxin, matpuyHi Metogu BKT', MakKiHci, AIIJI, KoHTeHT-aHaui3. TeoOpeTHUyHi i MTpaKTUYHi pPe3yJIbTaTU: AiCTaJNO
[IO/IA/IbIINE PO3BUTOK: BUBHAYEHHS CYTHOCTI IOHSTTS "OpeHy MiAnpueMcTsa”, min SKUM pO3yMiIOThCS IIepeBaru y
IpOIIOBOMY BUMIDI, sIKi OTpUMYeE MiIIPMEMCTBO Bifl BUPOOHHUIITBA Ta peasidallii IpoayKIiii 3 IEBHOI TOProBeJbHOIO
MapKOIO 3 YpaxyBaHHSIM >XUTTEBOTO LIMKJIY; BiIMiHHICTb CYTHOCTI LIbOTO IIOHSITTSI [1OJISITA€ Y aKLIEHTi HA IlepeBarax y
IPOIIOBOMY BUMIDI, SIKi BU3HAYAIOTHCS SIK 00'€KTUBHUMU O3HAKaMU (iMiTpK, 3a7J0BOJIEHHS IOTPE6 CIIOKMBAYiB,

JIOSITIBHICTD CIIOKMBAYiB), Tak i Cy6'€KTHBHUMU O3HaKaMU (3HAHHS, CY/I>)KE€HHS, IepeKOHaHHS, [109yTTsl, HACTpii,



BYMHKM, MOTHMBALlisl, HaMipHn); 0 Ja€ MOXJIMBICTb MOOYJOBY OLIHKY OpeHAA MiAIIPUEMCTBA 3 YPaxyBaHHSIM BCiX
3a3HavYeHUX BUIIE O3HaK; ki1acudikalis 6peHiB 3a paXxyHOK BBe/IEHHS 03HaK "iMifpk 6peHpaa” (6peH], 3 BUCOKUM
iMmimkeM, OpeHp, 3 cepeHim imMimkem, 6peHI 3 HU3bKUM iMimpkeM) i "B3a€MO3B'sI30K CIIOSKUBYOI JIOSITIBHOCTI 3
norpebamu” ("nepBUHHUI" OpeH, "BTOPUHHUI" OPEH[I) Ta BBEAEHHS B iCHYI04y O3HAKY ">KUTTEBUI LIUKJ O6peHza"
IOJATKOBUX CKJIAJOBUX (PEOPEHMHT, TOBTOPHI CTaii); e 103B0JIsie BpaxyBaT OCHOBHI 03HaKU O6peHpa i pakTop
yacy Ta 3abe3neuye 0isbll TOUHE BU3HAYEHHS M0ro BapTOCTi; Kyiacudikallis MeTOJiB OLiHKY OpeHiB IiApUEMCTB,
sIKa, Ha BiIMiHY Bif] iCHYIOUO], 11J0 BKJIIOYa€ TPU Py METOIiB: BUTPATHI, PUHKOBI (IIOPiBHSJIBHI), JOXiIHI
(mpubyTKOBi), BpaXxOBYy€e HasSIBHICTb riOpUIHMX METOIB, 1[0 MICTSITh PUCH IEKiJIIbKOX IHIINX MiIXO/iB; Lie JO3BOJIsIE
BU3HAYWTHU M€PEBaru i HeJOJTiKU IIUX METOIiB Ta PO3POOUTH Ha iX OCHOBI METOJ, OLIiHKM BapTOCTi 6peHa
IiANPUEMCTBA; €Taly IPOBeLleHHsI peOPEHINHTa, SIKi, Ha BiAMiHY BiJl iCHYI0UMX, BPaXOBYIOTb IJIaHYBaHHS i
BIIPOBAPKEHHS 3MiH Ha MiJIIPUEMCTBI, X TeCTyBaHHS, MOHITOPUHT €(PEKTUBHOCTI peOPEHINHTa 3 METOIO 3MiHU
CIIPUHAHATTS 6pEeH A LiJIbOBOIO ayIUTOPI€I0 Ta IPUMHOXKEHHS BAPTOCTi OpeH1a, 10 A03BOJIsIE AHANTYBATH Lii €Tanu
L7151 IPOBe/IeHHs1 peOpeHANHTa Ha aBTOMOOi1e0yAiBHUX MifpreMcTBaxX. HoBU3HA: yIOCKOHATIEHO METOIUYHUN
iHCTpyMeHTapiil 10 OLiHKM CKJIaZOBUX OPEHIA, a caMe: TOProBeJibHOI Mapku (1), iMiKy 6penpa
aBTOMOOGi1€6y1iBHOTO MiJTPUEMCTBA (2), BBA€MO3B'S13KY CIIOXKUBYO] JIOSJIBHOCTI 3 TOTpe6aMH (3), SKUTTEBOTO LIUKITY
openpa (4), skuit, Ha BigMiHy Bifl icHyI0UMX, 6a3yeTbCs Ha IIEBHUX KiIacuikalifHUX O3HAKaX Ta LKajaax ouiHky (1),
HabOpi CEeMaHTUYHUX IIKaJI, MPOQIIo iMifKy Ta IIKaaax OLiHKM (2), pO3paxyHKYy iHJEKCY CIIO>KUBYO] JIOSITIBHOCTI Ta
MipH 33JI0BOJIEHOCTi OTPEO CIIOXKMBAUiB (3), T0Oy10Bi rpadika BUMIPaBIEHUX CE30HHUX XBUJIb 0OCATY BUPOOHMIITBA
i yucroro moxomy Bif peasizalii MpoAyKLii Ta X eKCriepTHOMY OLiHIOBaHHI (4); 0 HaJjae MOXKJINBICTb BU3HAYATH
iHTerpasibHM [NOKa3HUK 3HauyIoCTi 6peHpa (1), BuU3HayaTu BU[, iMifKy 3a BiANoOBinHOIO K1acu@ikalliiiHO 03HAKOIO0
(2), BU3HayaTU CKJIaAHUIN MTOKA3HUK JIOSITIbHOCTI Ta BUJL, OpEHIa 3a BiJINOBiTHOIO KyacuikaliiHooo 03HaKoIo (3),
BM3HAYATHU CTATiI0 JKUTTEBOTO LUKy 6peHAa (4); yIoCKOHAJIEeHO METOANYHUI MiAXin 4O OLiHKM BapTOCTi 6peHpa
aBTOMOOi1e6yNiBHOTO MiANPUEMCTBA, IKUH, Ha BiIMiHY Bif] iCHYIOUMX, I'PYHTYETHCS Ha 6aJIbHOMY OLliHIOBaHHI
CKJIaJIOBUX OpeHJia (ToOprosesibHa MapKa, iMiziK, B3a€MO3B'SI30K CIIO>KUBYO] JIOSITIBHOCTI 3 IOTPebaMu, SKUTTEBUI
LIMKJI OpeHJ1a), BU3HAYEHHi BArOMOCTI CKJIa[IOBMX OPEH[Ia Ta CEPeHbOraly3€eBOi BAPTOCTI OAHOrO 6asa 6peHpa, 1o
II03BOJIS€E BCTAHOBJIIOBATH BIUIMB HA BapTiCTh 6peHZa 0ro 3HaYyIIOCTi, BULy iMilKy, B3a€MO3B'SI3KY CIIO>KUBYO]
JIOSITIBHOCTI 3 IOTpebamu, CTagii KUTTeBOro LUKy openpaa. CTymiHb yIpoBaakeHHs: Po3pobiieHi y nucepTaii
IIPOIO3uliii BUKOPUCTaHI IignpuemcTsamu M. Xapkosa: [II1 "XapkiBcbKuil aBTOMOOIILHUI pEMOHTHUI 3aBOJ",
Kopnopauig "YkpluaMai". OKpeMi TeOpeTHYHI Ta IPAaKTU4YHI [TOJI0KEHHS BUKOPUCTaHI y HaBYaJIbHOMY IpOLECi
XapKiBChKOro HaI[iOHaJIbHOTO aBTOMOO1IbHO-LOPO>KHBOTO YHIBEPCUTETY IPY BUKJIAJIaHHI AUCLUIUIH "MapKkeTuHr”,
"Crparteris nignpuemctsa”, "Kaniran ninnpruemcrsa: popmyBaHHS Ta po3nofin'. Cpepa BUKOPUCTAHHS:
MiHicTepCcTBO EKOHOMIYHOTO PO3BUTKY i TOPriBii YKpainu, Komiter BepxoBHoi Pagu Ykpainu, JlenaprameHT
iHHOBaLIITHOTO PO3BUTKY IIPOMUCJIOBOCTI i TPaHCIIOPTHOI iHPPACTPYKTYpH XapKiBCbKOI 06J1aCHOI AepKaBHOI
anMiHicTparlii, eKOHOM{YHA Ta BUPOOHUYA [AisLIbHICTh TPOMUCIIOBUX MiAITPUEMCTB, HABYaJIbHUI MTPOLIEC.

2. The object of study is the process of the value assessing of automobile company brand. Objective: of study is
scientific approaches and development of methodological tools for the valuation of automobile company brand.
Methods and apparatus: the dialectical method, analysis and synthesis, induction and deduction, scientific
abstraction, systems analysis, statistics and graphics, interviews and observations, methods of peer review, the
hierarchy process analytic, matrix methods BCG, McKinsey, ADL, content analysis. Theoretical and practical
results, the further development: definition of the essence of the "enterprise brand ", which refers to the monetary
benefits that the company receives from the production and sales of the trademark with considering the life cycle;
the essence difference of this concept is the emphasis on the benefits in monetary terms, defined as objective
evidence (image, customer satisfaction, customer loyalty) and subjective symptoms (knowledge, opinions, beliefs,
feelings, mood, behavior, motivation, intent); classification of brand building enterprise taking into account all of
the above features; Classification brands by introducing evidence "brand image" (with high brand image, brand
image with medium, low brand image) and "customer loyalty relationship with Disabilities" ("primary" brand,
"secondary" brand) and enter into the existing sign "brand life cycle" of additional components (rebranded, re-
stages); this allows to consider the main features of the brand and the time factor and provides a more precise



definition of the cost; unlike existing classification methods for assessing brand enterprises, which comprising
three groups of methods: cost, market (comparative), revenue (profit) takes on hybrid methods that preserve
features several other approaches; this allows to determine the advantages and disadvantages of these methods
and develop their method based brand company valuation; stages of rebranding, which unlike existing account for
planning and implementing changes in the company, their testing, monitoring effectiveness rebranding to change
the perception of the brand's target audience and increasing brand value, allow to adapt these steps for rebranding
to automotive companies. Novelty: improved methodological tools to assess brand components, namely brand (1)
brand image Automobile Company (2), the relationship with the needs of customer loyalty (3), the life cycle of a
brand (4), which, unlike existing, based on specific classification criteria and assessment scales (1) set of semantic
scales, profile image and rating scale (2) calculate the index of consumer loyalty and satisfaction measures
consumers' needs (3), the construction schedule fixed seasonal wave output and net income from sales of products
and their peer review (4); that allows you to determine the integral index of significance brand (1), determine the
type of image on the appropriate classification criteria (2) determine the complex index of brand loyalty and views
on the appropriate classification criteria (3) to determine the stage of the life cycle of a brand (4); Methodical
approach to brand valuation Automobile Company, which, unlike the existing ones, based on a ball assessing
components of the brand (trademark, image, relationship to the needs of customer loyalty, brand life cycle),
determining the weight of the components of the brand and the industry average cost of one points brand that
allows the impact on brand value its importance, the type of image, customer loyalty relationship to the needs of
the brand life cycle. The level of implementation: the results which were developed in the thesis were used by
Kharkiv enterprises : "Kharkov Automobile Repair Plant", Inc. "UkriInnMash". Some theoretical and practical
provisions used in the educational process of Kharkov National Automobile and Highway University in teaching
subjects "Marketing", "Business Strategy", "Capital Company: formation and distribution". Are of application: The
Ministry of Economic Development and Trade of Ukraine, the Parliament of Ukraine, Department of innovative
development of industry and transport infrastructure Kharkiv regional state administration, economic and
industrial activities of industrial enterprises, educational process.
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