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2. Enterprise competitiveness through marketing

Pedepar:

1. Tlpouecu i MeTOnM MapKeTUHTOBOI [islIbHOCTI MiAMPUEMCTB dhapmalieBTUYHOI MPOMUCIIOBOCTI YKpaiHu. Po3pobka
TEOPETUYHUX | METOOVMYHMX MiIXOJiB Ta MPAaKTUYHUX PEKOMEH ALl (OPMYyBaHHS Ta BUKOPUCTAHHS
MapKETUHTOBUX MIPMHLNIIIB YIIPABJIiHHS AJ1s1 IOCUJIEHHSI KOHKYPEHTHUX [TO3ULN BiTYN3HSIHUX (PapMaLleBTUYHNX
HigNnpueMCTB. MeToau: iCTOPUKO-JIOTIYHUM, CUCTEMHUI aHAaJi3, aHajli3 Ta CUHTE3, EKOHOMIKO-CTaTUCTUYHUN
aHasi3. Ha 3acapax y3arajibHeHHsI JliTepaTypHUX IPKEPeJsl Ta BUBYEHHS Pe3yJbTaTiB TOCMOAAPChKOI MPAKTUKU
BITUM3HSIHUAX (PapMalLleBTUYHUX BUPOOHUKIB YTOYHEHO €KOHOMIYHUI 3MiCT IIOHSTh ,,MaPKETUHI", ,KOHKYPEHLis" Ta
»KOHKYPEHTOCIIPOMOXKHICTB" Ta OOIPYHTOBaHO TaKi iX BUIH, K papMaleBTUYHNI MapKETHUHT i
KOHKYPEHTOCIIPOMOJKHICTb (papMalleBTUMHOI0 TOBapOBUpOOHMKA. OKpecsIeHOo MixXoau i MpakTUYHi 3acaiu,
CIIpsIMOBaHi Ha (GOPMYBaHHS Ta BUKOPUCTAHHS MAaPKETUHIOBUX PECYPCIB [1J1 MOCUJIEHHS] KOHKYPEHTHUX MO3ULIN
BITUM3HAHUX QapMaleBTUYHUX MiATIPUEMCTB. YJOCKOHAJIEHO MeTOL0JIOTI4HI 3aCa/iu 3aCTOCYBAaHHSI OCHOBHHUX

METO/IiB OL[iHKY KOHKYPEHTOCIIPOMOSKHOCTI MiAIIPUEMCTB, BUSBJIEHO X NI€peBaru Ta Hepfosiku. OCHOBHI HAyKOBi i



IIPUKJIAJHI y3araJlbHEeHHS AUcepTalii MOXyTb OyTY BUKOPUCTAaHi B IpoLieci popMyBaHHS i peasisaii
MapKETUHTOBOI MOJITUKY BiTYN3HIHUX (PapMal|eBTUYHUX TOBAaPOBUPOOHUKIB. PapMalleBTUYHI HifnprueMcTBa
YKpainu, HaByasibHUN IPOLEeC.

2. Processes and methods of marketing enterprises activity of pharmaceutical Ukraine industry. Development of
theoretical and methodical approaches and practical recommendations of forming and use of marketing
management principles for reinforcing of competition positions of home pharmaceutical enterprises. Methods:
systems analysis, historical and logical, analysis and synthesis, economic-statistical analysis. Based on research
from various literary economic sources and industry experience this thesis aims to provide a more precise

non

definition of the following concepts "marketing", "competition”, and "competitive", specifically as they relate to the
pharmaceutical marketing and the competitive pharmaceutical producer. It describes the approaches and
practical methodology, directed at creating and using marketing resources to strengthen the competitive positions
of domestic pharmaceutical enterprises. It improves on the main methods used in various types of existing
methodology for evaluating the competitiveness of enterprises and evaluates their strengths and weaknesses. The
information in this thesis can be used as a basis for creating and implementing a marketing policy for domestic
pharmaceutical enterprises. The pharmaceutical enterprises of Ukraine, educational process.
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