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1. PexyiaMHUI TUCKYPC B €JIEKTPOHHUX Mac-Meiia YKpaiHu: coLioiHrBicTUYHI 0c06IMBOCTI, GOPMU TBOPEHHS B

InTepHerTi

2. The advertisement discourse in the electronic mass-media of Ukraine: socially-linguistical features, forms of

creation in the Internet

Pedepar:

1.V npuceprauii oCiiIpKeHO pEKJIIAMHAN TUCKYPC B €JIEKTPOHHUX Mac-meflia YKpaiHu. 34iliCHEHO COLioJIoTrivHe
IOCIIiIPKEHHS, B PE3YJIbTATI SIKOTO 3'1COBAHO 3arajibHi TEHIEHLI] CTaBJI€HHS YKPAaiHCbKOTO CIIOXKMBAYa [0 PEKIaMU
B3arasi, Teje-, pafio- Ta IHTepHeT-peKkIaMu 30Kkpema. [IpoananizoBaHO KOMYHIKaTUBHUI XapaKTep PEKJIAMU.
PosrnsayTOo popmMu 1ofadi peKIaMHOr0 AUCKYPCY, a TAKOX TEOPETUYHi acIeKTH Ta COLi0JIOTiYHI JOCiIKeHHSI
BIJIUBY PEKJIAMU Ha CIIOXXUBaYiB. [1if1 yac JOCIIIKEHHS pEeKIaMU Ta PEKJIAMHOT0 JUCKYPCY BPaXxOBaHO LiJiCHICTb Ta
B32€MO3B'SI30K YCiX KOMIIOHEHTIB KOMYHIKaTHBHOrO npouecy. [IpoaHanizoBaHo (pakTOpy KOMYHIKaTUBHOI
eeKTUBHOCTI Cy4acHOi yKpaiHChKOi Tesie-, pafio- Ta [HTepHeT-peKkIamMu, TOCiIKeHO OCOOINBOCTI IXHBOTO BILJIUBY

Ha crioxuBaya. JloCliI)KeHO peKJlaMHe 3BEPHEHHS B [HTepHETI, i Ik came BOHO pearli3yeTbCs y BcecBiTHIN Mepexi.



[TpupnineHo yBary Hai6iybII IOUIMPEHNM PEKJIAMHUM HOCisIM: 6aHepaM, 0OMiHHUM MepekaM Ta MOIIYKOBUM
cucremaM. PoarisgnyTto E-mail MapkeTUHT Ta 0COOJIMBOCTI pO3BUTKY OpeHIy SIK (hakTopa pekyuamu. Y nuceprarii

IOCIIIKEHO MepeXyY IHTepHeT Ta B3a€MOJiI0 IHTEPHET-PEKIIAMHU 13 KOPUCTYBaYaMU.

2. There was investigated the advertisement discourse in electronic mass-media of Ukraine in dissertation. There
was done the sociological research as a result of which there were found out the general tendencies of relation of
the Ukrainian consumer to the advertisement in general, tele-, radio- and Internet-advertisement specifically.
During the research of the advertisement and the advertisement discourse, there were taken into account the
integrity and intercommunication of all components of the communicative process. There were analysed the
factors of the communicative efficiency of the modern Ukrainian tele-, radio- and Internet-advertisement, and
there were analyzed the peculiarities of their influence onto the consumers. There was analyzed the
communicative character of the advertisement. There were analyzed the forms of presenting of the advertisement
discourse, and also the theoretical aspects and sociological researches of influence of the advertisement on
consumers. There was investigated the advertisement appeal in the Internet and the way it realizes itself in the
World network. We payed attention to the most widespread advertisement bearers: banners, the searching
systems and the exchange networks. There was examined the E-mail marketing and features of the brand
development as an advertisement factor. There was investigated the Internet network and the cooperation of the
Internet-advertisement with users.
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