O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMeP: 0405U001267
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 04-04-2005

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. I'pymesceka KOs AHnpiiBHa

2. Hrushevs'ka Yuliya Andreevna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniaabHOCTI: 10.02.02
Ha3zBa HayKoBoi creniajJibHOCTI: Pociiicbka MOBa
T'asy3p / rasysi 3HaHB. He 3aCTOCOBy€THCS
OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs
JaTa 3axucTy: 04-03-2005

CreniaJbHICTh 32 OCBITOIO: 7.030502

Micue po6oTu 3400yBayva:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleliajai30BaHOI BYEHOI pazu). K 08.051.05

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI OCOOH: [IHINPOBCHKMIl HALIOHAIBHUIA YHiBepCcUTeT imMeHi Onecs
l'onuapa

Kopg 3a €IPIIOY: 02066747

Micqesﬂaxon)KeHHﬂ: npocnekt ['arapina, 72, M. IHinpo, JJHinponeTpoBchKuii p-H., JHIIpONeTpoBCchKa O6JL.,
49010, Ykpaina

dopma ByracHOCTI:
Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BizomocTi nIpo niznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0C00H: KipoBorpajichKuii iep>KaBHUIA MeIaroriyHuil yHiBepCUTeT

iMeHi Bosogumypa BUHHNYEHKA

Kopg 3a €IPIIOY: 02125415

Micuesnaxo,zpkemm: 25006, M. KponmuBHuubkuii, By. [lleByeHka, 1
dopma ByracHOCTI:

Cdepa ynpaBitiHHS: MiHictepcTBo OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs

V. BimoMocTi npo guceprariio
MoBga guceprariii:
Koau TemaTHYHHX PyOPHK: 16.21.33

Tema gucepranii:
1. BiacHi Ha3BM B POCiICbKOMY PEKJIAMHOMY TEKCTI: JIIHTBICTUYHMY i QYHKIiIOHATILHNAN aCIIEKTH.

2. Proper Names in Russian Advertising Text: Linguistic and Functional Aspects.

Pedepar:

1. O6'exT - MOBHI i PpyHKIiOHAJIbHI 3MiHU B CKJIaJ]i pEKJIAMHUX NIParMaTOHIMIiB Y pOCIIICBKMX PEKJIAMHHUX TEKCTaX
nnovaTky XX ct. i noyatky XXI cT. MeTa - aHasi3 Ta IOPiBHSAHHS BJIACHUX Ha3B Y POCIMICBKUX PEKJIAMHUX TEKCTAX
noyatky XX cT. i noyatky XXI CT. y JIiIHIBiCTUYHOMY Ta (PYHKLIOHAJIbHOMY aclleKTax. MeTonu - 3arajJlbHOHayKOBI,
OIKMCOBUH, NIOPIBHSJIBHUM, KiJIbBKICHUM aHaJIi3. 3'ICOBAHO MiCLle€ BJIaCHOI Ha3BU B CTPYKTYPi PEKJIAMHOI'O TEKCTY.
BusHavyeHo (yHKIii BJIaCHUX Ha3B B PEKJIAMHUX TEKCTaX Ta MPOaHaji30BaHO OCOOIMBOCTI iX CKJaay Ta
BUKOPUCTAHHS B POCIMCBKMX PEKJIAMHHUX TEKCTaX M04aTKy XX CT. i mo4yarky XXI cT. HasesxHa yBara B JOCJIiI>)KEHHI
IIpufisieHa aHali3y LJISIXiB IONMIOBHEHHS CKJIaly BJIACHUX Ha3B B PEKJIAMHUX TEKCTax 1o4aTky XX cT. i movyarky XXI
cT. [IpoaHasnizoBaHO B3a€MO3B'I30K OHOMACTUKOHY, XapaKTEPHOTO 4JIs IEBHOTO [1ePiofy PO3BUTKY MOBH, 3

COoLja/IbHUMU ¥ KyJIbTYPHUMU BiITHOCUHAMU B CYCIIJIbCTBI; 11e¥ 3B'SI30K OCOOGJIMBO [TOMITHUY IIPU aHAai3] peakuii



MOBLIiB Ha CIIPUMHSTTS PEKJIAMHOI OHiMii B IMCKypcax AOCJiIpKyBaHMX 4acOBUX 3pisiB. Cdepa -

MPUKJIAAHIMIHTBICTUYHI PO3BiKU 3 IPAarMajiHrBiCTUKU, COLiOMiHIBICTUKHY, ICUXOJIHIBICTUKY, HABYAJIbHUN IIPOLIEC.

2. Object is the linguistic and functional changes in structure advertising pragmatonyms in the Russian advertising
texts of the beginning of the 20th and the beginning of the 21st centuries. The aims are the analysis and
comparison of proper names in the Russian advertising texts of the beginning of the 20th and the beginning of the
21st centuries in linguistic and functional aspects. Methods - general scientific, descriptive, comparative,
quantitative analysis. The place of a proper name in the structure of advertising text is defined. The functions of
proper names in advertising texts are determined; the peculiarities of structures and usage of proper names in
Russian advertising texts of the beginning of the 20th and the beginning of the 21Ist centuries are analyzed. The
focus is placed on the analysis of ways of enrichment of the structures of proper names in advertising texts of the
beginning of the 20th and the beginning of the 21st centuries: transferrence from common nouns to onyms,
transferrencefrom onyms to onyms, composition and borrowing. The analysis of correlation of proper names stock
characteristic of a definite period of language development with social and cultural correlations in the society has
been carried out; this connection is vividly observed while analyzing speakers' reaction to the perception of proper
names in the advertising discourses of definite time periods under analysis. Spheres of use are the applied
linguistic researches in pragmalinguistics, sociolinguistics, psycholinguistics, training courses.

Jep>kaBHHH peecTpaniiiHuil Homep JiP:

IIpiopuTeTHHH HANIpSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHuii NpiopUTETHHHA HaNIPSIM iHHOBALLiHHOI JisJIbHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaa>KeHHS pe3yJIbTaTiB AHCEpPTaIii:

3B'A130K 3 HAYKOBHMH TEMaMH:

VI. BizoMmocCTi Ipo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Cemeniok Osier AHATOJIOBUY

2. Semenyuk Oleg Anatoljevich

KBasidikanis: .¢pinon.n., 10.02.02

Inentudikarop ORCID ID: He zacrocoyerbcs

JoparkoBa iHdpopmamuist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:

Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHoOCTI:



Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€HTiB
OdiuiiiHi OIOHEHTH
BaacHe IlpizBume Im's I1o-6aThKOBI:

1. Cnyxan Haranig BitaniiBHa

2. Ciiyxam Harazig BitasniiBHa

KBasigikanis: n.¢inon.n., 10.02.01, 10.02.02
InenTudikarop ORCID ID: He 3acrocosyerscs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoO KeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Typyra Ipuna IBaHiBHa

2. Typyra Ipuna IBaniBHa

KBasigikanis: x.¢inosnn., 10.02.01
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa indpopmamuist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma BiracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBuuie Im's Ilo-6aTbKOBI:
1. Otin €Bren CrenaHoBUY

2. Otin €Bren CrenaHoBuy4

KBasigikanis: n.¢inonn., 10.02.01



InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHAUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHS:

dopma By1acHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHtu

VIII. 3akir04Hi BimoMocTi

ByiacHe IlpizBumie Im's ITo-6aThKOBI Menmmkos Irop IsaHoBUY
rOJIOBH pajgu

Baacue IlpizBuie Im's [10-6aTbKOBI Menmmkos Irop IBaHoBUY
rOJIOBYIOYOTO Ha 3acCifiaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 pEeECTpallil0 HAyKOBOIi IOpuenko T.A.

OisIJIbHOCTI




