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1. DopmyBaHHs cTpaTerii MAapKeTUHTY pUOGHUX TOBAPiB

2. A formation of strategy of marketing of the fish goods

Pedepar:

1. Po3pobka MapKeTUHI0BOi CTpaTerii po3BUTKY BUPDOOHULTBA i 30yTy pruOHUX
TOBapiB.MeT.NOCiIPKEHHS:€KOHOMIKO-CTaTUCTUYHI.O6TPYHTOBAHO CTPATETIUHY POJIb L[iHM B KOMILJIEKCi
MapKeTHHIy PUOHUX TOBAPiB;MaKPOEKOHOMIUHI yMOBU PO3BUTKY PMHKY PUOHUX TOBApiB €EMEHY;pPO3PaxOBaHO
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IiANpUEMCTB 110 NepepoobLi i peanisauii pubHux ToBapiB €EMeny.Cdepa BUKOP. . MigNIpueMCTBa EMEHY,IIOB'SI3aHi 3
BUPOOHULITBOM i 30yTOM pUOGHUX TOBApiB.

2. Development of marketing strategy of development of manufacture and selling of the fish goods. Methods of
research:economy-statistical.The strategic role of the price in complex of marketing of the fish goods is
proved;macro-economic conditions of development of the market of the fish goods of Yemen;the forecasts of
market condition of the fish goods of Yemen,investments in their production and processing are designed;the



concept of priority development of manufacture and selling of the fish goods and marketing strategy of the
enterprises on processing and realisation of the Yemen fish goods is developed.Sphere of use:enterprise of Yemen
connected to manufacture and selling of the fish goods.
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