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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.73.55

Tema gucepranii:

1. YnpaBmiHHS KJTIEHTCHKOIO 623010 B CUCTEMi MapKeTHHIY BiTHOCHH 6aHKY

2. The client base management in marketing of banking relations system

Pedepar:

1. BuokpemMJieHO TpU e€Talu CTAaHOBJIEHHS Ta PO3BUTKY 6aHKIBCHKOI'O MapKEeTUHTY B YKpaiHi, popmanizoBaHO
nepeyMOBU BIIPOBAIKEHHSI CUCTEMU MAapPKETHHIY BiIHOCHH Yy BiTUM3HSIHUX OaHKaX. BU3HAYeHO CYyTHICTb Ta
OCHOBHI I10JIOKEHHSI CUCTEMU MAPKETUHTY BiJHOCUH O6AHKY, IPOBELEHO KPUTUYHUI aHAJIi3 OCHOBHUX KOHLIETLIN
PO3BUTKY 6aHKIBCHKOrO Oi3HeCy B MeXax Liiei cucteMu. B cuctemi BifTHOCUH "OaHK - KJliEHT" BUOKPEMJIEHO PiBEeHb
VIPaBJIliHHS KJIi€HTChKOIO 623010 6aHKY Ta piBE€Hb YIIPaBJIiHHS B3a€MOi€lo OaHKYy 3i CIIOKMBaYaMu, JOCHIIKEHO
B3a€MO3B'SI3KM MK HUMU, (POPMali30BaHO 00'€KT, L1ijli Ta iHCTPyMEHTapill yIIpaBiIiHHS Ha KOKHOMY 3 PiBHIB. 3
ypaxyBaHHSM BUKOPHUCTAHHS iHTETPOBAHOTO MiXOy PO3KPUTO 3MiCT OHSTTS "yIIpaBJliHHS KIIIEHTCHKOIO 623010
0aHKy" Ta NOry1M6IeHO PO3yMiHHS CYTHOCTI TOHSATTS "KJIi€eHTCbKa 6a3a 6aHKy", BU3BHaY€HO KOHIIENTyasIbHi 3acagu
11o6yJ0OBY CUCTEMHU YIIPABJIiHHA KJIiEHTChKOIO 633010 6aHKY. PO3p06J1eHO MeXaHi3M IBOPiBHEBOI CerMeHTallii
CIIOKMBAUiB 6aHKY, HAallbiIbLl peJleBAaHTHUMU KPUTEPISIMU CETMeHTallii BUBHa4€HO PiBeHb IPUOGYTKOBOCTI,

BEJINYMHY Map>XMHAJIbHOTO MPUOYTKY Ta MOTEHIial KIieHTa AJ1s1 6aHKy. PiBeHb IpHUOYTKOBOCTI KJlieHTa 117151 6aHKy



3aIpONIOHOBAHO PO3PAXOBYBATH HA OCHOBI MapKMHAJBHOTIO MifX0y, a IOTEHIial KJIieHTa 1J1 6aHKy - 3
ypaxyBaHHSM 10ro coljiasibHO-BiKOBOI KaTeropii, cgpepu AislIbHOCTI, KpeAUTHOIO, PECYPCHOTO Ta IIPOLyKTOBOTO
noteHujanis. opmMasnizoBaHo cTpaTerii HajaroJyKeHHs CIiBIIpali 6aHKY 3 OKpEMUMU CETMEHTaMU KJIi€HTIB.
31ilicHeHO IPaKTUYHY [1epeBipKy aBTOPCHKUX NPOMNO3ULIi MOA0 cerMeHTalii croxupavis Ha 6a3i 3AT "OTII baHk",
BAT "Paiiddaiizen bank ABasnb", BAT "BiF#ibi Bauk", BAT Kb "Hagpa", AKB "Vkpcor6ask".

2. Three terms of foundation and development of banking marketing are divided, formalized conditions of
engraining marketing relations system in the banks of Ukraine. Essence and main states of bank marketing
relations system are defined, held critical analysis of banking business development concepts in this system. In the
system of relations bank-client the bank client base management level and reaction of bank and client
management level are allocated, examined interrelation between them, formalized object, goals and management
methods on every level. The essence of definition "bank client base management" with the help of integrated
approach is revealed, advanced the essence of understanding the term "bank client base", defined conceptual
bases of the bank client base management. The mechanism of two-level bank client segmentation is worked out,
the most relevant criteria's of bank client segmentation defined client profit level, the value of margin profit and
client's potential for bank. The client profit level for bank is proposed to calculate on the base of the direct costing
and client's potential for bank - with the influence of its social-age-related category, business, credit, resource and
product potentials. The strategy of establishment bank cooperation with different clients segments is formalized.
The practical verifying of client segmentation propositions is held based on JSC "OTP Bank", JSC "Raiffeisen Bank
Aval", JSC "VAB Bank", JSC "Nadra", JSC "Ukrsotsbank".
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