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1. O6'eKTOM HOCHIIIKEHHS € TIPOLIeC MAPKETHUHIOBOI [isSIbHOCTI MiZIIPUEMCTBA B YMOBaX CTAHOBJIEHHS PUHKOBOI
€KOHOMiKY B YKpPaiHi.YJOCKOHaJIEHO METOIUYHI MiAX041 1O BCTAHOBJIEHUX XapaKTE€PUCTUK MAapPKETUHTOBUX
CTpaTeriil Ha BITYM3HSIHUX MiANPUEMCTBAX Ha 3aCalax MOPIBHSAHHS 3 MiJIIPUEMCTBAMM OKPEMUX PO3BMHYTHUX KPaiH;
ky1acuikallio cTpaTerii mignpreMCcTBa Ha TPhOX PiBHAX, OBEEHO, 110 MAPKETUHTOBI CTpaTerii BUHMKAIOTh Ha
dyHKLiOHATIBHOMY piBHi; MOJeJIb Ipoliecy GOpPMYyBaHHS MapKeTHHIOBUX CTpaTeriil MigIpueMcTBa 3a TpboMa
PIiBHSIMM CTpaTErivHOro yNpasiliHHA. [licTano NoJasbIlioro PO3BUTKY BUBHAYEHHS IIOHSTTS "MapKeTHUHIOBA
CTpaTeris NignpueMcTBa"; MeTogu (OPMYBaHHS CTPATETiM KOMIUIEKCY MAPKETUHTY MiAnpueMcTBa. Biepue
BUJIiJIEHO OCHOBHI e(DeKTH CTPaTeriYyHoro MapKeTUHIOBOTO IIJIAaHYBAHHS HA 3acafiaX CUCTeMaTH3allii OCHOBHUX
(akTopiB, sIKi BIJIMBAaIOTh HA HBOTO.

2. The object of the study is the process of marketing activity of the enterprise. Improved the metodical ways to

established characteristics of marketing srategies at the national enterprises by comparison with enterprises of
the developed countries, classification of the stratagies on the three levels of management, prooved that marketing



strategies appeare on the functional level; model of the process of marketing strategies forming on the three levels
of strategical management. Developed the definition of marketing srategy of the lenterprise; methods of marketing
stategy forming; firstly indicated the main effects of strategy marketing planning by systematization of the main
factors that influence on it.
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