O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0511U000345
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamnii: 10-05-2011

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. [Incapenko Bosogumup BiktopoBuy

2. Pysarenko Volodymyr Viktorovych
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: nokrop Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIndp HaykoBOi cneniagbHOCTI: 08.00.03

Ha3Ba HayKoOBOi CIIELLiaJIbHOCTI: ExoHOMiKa Ta yrpaB/liHHA HaliOHAIbHUM FOCIO]aPCTBOM

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axucTy: 12-04-2011

CreniaJbHICTh 32 OCBiTOIO: 7.03050401

Micue po6oTH 34,00yBaya: [TostaBcbKa iep)kaBHa arpapHa akazieMist

Koz, 3a €IPIIOY: 00493014

Micue3Haxoa KeHHS: M. [Tostasa, By I'. Ckosopoau 1/3, 36003

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO arpapHoi NOJITUKM Ta IPOAOBOJILCTBA YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleniaai30BaHOl BYEHOI pagu): [l 26.350.01

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOH: HaujoHanbHuMil HayKOBUIA LEHTP "[HCTUTYT arpapHoi

€KOHOMIKK"

Kopg 3a €IPIIOY: 00496805

Micue3HaxoaKeHHS: ByJ. ['epoiB O6oponwy, 10, m. Kuis, KuiBcbka 06:1., 03127, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: HaujonanbHa akaziemiss arpapHuX HayK YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOHU: HaujoHnanbHuil HayKOBUiA IEHTP "[HCTUTYT arpapHoi
exkoHoMikn" YAAH

Kopg 3a €IPIIOY: 00496805

Micue3Haxoa>KeHHs: 03680 m. Kuis, By 'epois o60ponu, 10

dopma BaacHOCTI:

C(l)epa praBJIiHHﬂ: YKpaiHcbKa arpapHa akajemis Hayk

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TemaTuyHHUX pyOpHK: 06.71.07

Tema guceprauii:
1. MapkeTrHT 0BOY€BOi IPOLYKIii (TEOPETHYHI Ta IPaKTUYHI aCIIeKTH)

2. Marketing of vegetable products (theoretical and practical aspects)

Pedepar:

1. O6'eKT BOCIiIPKEHHS: OPraHi3aliliHO-eKOHOMIYHi Npouecu 3abe3neyeHHs e(peKTUBHOI MApKETUHIOBO] Jisi/IbHOCTI
cy0’ekTiB 0BoueBOro puHKy AIIK Vkpainu. Meta gocigkeHHs: 06T pyHTYBaHHS TEOPETUKO-METOL0JIOTIYHUX i
IIPaKTUYHUX MiIXOJiB 110/10 BUKOPUCTAHHS MapKETUHTY B OBOUYiBHUIITBI B yMOBaX NOIJIMOJI€HHS arpapHoi pedpopmu
Ta iHTerpauii YKpaiHu B €éBpOIIEMCHKUN i CBITOBUI €KOHOMIUYHMIM IPOCTIP. MeTony OOCIiIKEHHS: IHAYKLiA 1
IlenyKLis, aHaJli3 Ta CUHTE3, aHAJIOTIi i TOPiBHSIHHS, popmarizallii Ta MOAEIOBaHHS; MOHOTpadidHuUIA;
(YHKLIOHATIBHO-CTPYKTYPHOI'O aHAaJIi3y; IPOrpaMHO-LIiJIbOBUI; EKOHOMIKO-MaTeMaTUYHOTO MOJIEJIIOBAHHS;
6asaHciB. TeopeTuyHi i IpaKTUYHi pe3ybTaTU: BUBHAUEHO 3MiCT i CyTHICTb IIOHSITTS ,arpapHUil MApPKETUHT ",
YTOYHEHO CTPYKTYPY CUCTEMU arpOMapKETUHI0BOI iH(popMallii; BU3BHAYEHO CUCTEMY [TOKA3HUKIB €(DEKTUBHOCTI
MapKETHUHTOBUX 3aX0/1iB; IPOaHasi30BaHO (HaKTOPH, IO BIJIMBAIOTh HA KOH IOHKTYPY OBOY€BOTO PUHKY; BUBHAYEHO

IMHAMIKy [TIOKa3HMKIB, SIKi XapaKTE€PU3YIOTh CTAaH OBOYEBOTO PUHKY; BUIJIEHO OCHOBHI IIJISIXU PO3MUPEHHS



MOXJIMBOCTE MAapKETHUHTY B OBOUYEBIil rajly3i; 3alIpONIOHOBAHO CXEMY (DOPMYBAaHHS KOH'IOHKTYPU PUHKY TOBapiB
BUPOOHUYOTO MPU3HAYEeHHS. PeKOMeH1oBaHa MOeJib ONITUMI3allii 3a0e3reYeHHs] OKpEMUX PErioHiB OBOYEBOIO
IIPOAYKII€IO 3aBSKY IJIAHYBAHHIO ONITUMAJIbHUX TPAHCIIOPTHUX IIEPEBE3EHDb Y MEKaX IIPUPOJHO-EKOHOMIYHUX 30H
Ta OKpPEMUX 00J1acTeil. 3apOIIOHOBAHO OPraHi3allilo MepeXi MapKeTUHIOBO-30yTOBUX LIEHTPIB, IHTETPOBAHUX Y
crucTtemMy 061aCHOI pUHKOBOI iH(PPaCTPYKTypH, OCHOBHUMM JIAHKaMHU SIKOi €: 06J1aCHUI MapKeTHHIOBO-30yTOBUI
LIEHTP; palloOHHI (Mi>KpallOHHi) MapKeTHHIOBO-30yTOBI LI€eHTPH; Bif i1 MapKETUHTY (30yTYy) Cy0'eKTiB
roCIiofapioBaHHs. 3rilHO 3 MMM METOAMYHUMMU MOJIOKEHHSIMU PO3PO0JIEHO PEKOMEHallii 010 KOMIIJIEKCHOTO
MapKeTHHTOBOTO 3a6e3MedyeHHs MigIIpUeMCTB OBOYEBOTO MifKoMIekcy. HoBu3sHa nosisirae y 31iliCHEeHHI
KOMILJIEKCHOTO TEOPETUKO-METOL0JIOTIYHOT0, METOJAUYHOTO Ta MPAKTUYHOTO OOI PYHTYBaHHS BUKOPUCTAHHS
KOHIIEIi¥ MapKETUHTY Ha PUHKY OBOYEBOI NpOoAyKii. CTYIiHb YIIPOBA)KEHHS: PE3yJIbTaTH Ta [IPOIO3HULii
[IPUVHATI [J1s1 BAKOPUCTAHHS MiHICTEPCTBOM arpapHOi MOJIITUKY Ta IPOJOBOJILCTBA YKpaiHu i ['0s10BHUM
yIIPaBJIiHHSM arpoIpOMHUCIIOBOTO PO3BUTKY [1oTaBChKOI 061aCHO] AepKaBHOI aaMiHicTpauii, BnpoBagkeHo y TOB
»babycuHi peuentu” Mupropoacbkoro panony, I1CIT ,Mait6opogisceke” i @I, ITycToBiT i cuHn” KpemeH4yLbKOoro
parioHy [TonTaBCcbKOi 06J1aCTi; BUKOPUCTOBYIOTBCS Y HaBUasIbHOMY Npoueci [TosTaBecbKoi Aep>kaBHOI arpapHoi
akazemii. Cdepa (ramysb) BAKOPUCTAHHS: PO3pOOKa 3acai arpapHOi MOJIITUKY, PO3BUTOK OBOYEBOTO MiIKOMILJIEKCY,

3MifICHEHHS OLiHKY e(PEeKTUBHOCTI YIIPaBIiHHS B CUCTeMi (PYHKIIOHyBaHHS arpapHOTO PUHKY.

2. Object of research: organizational and economic processes to ensure effective marketing activities of
agricultural vegetable market of Ukraine. Aim: study of theoretical and methodological and practical approaches to
use in vegetable marketing in a deepening agricultural reforms and Ukraine's integration into European and world
economy. Methods: induction and deduction, analysis and synthesis, analogy and comparison, formalization and
modeling monographic; functional-structural analysis program target, economic and mathematical modeling
balance. Theoretical and practical results: certainly maintenance and essence of concept "agrarian marketing", the
structure of the system of agrarian marketing information is specified; certainly system of indexes of efficiency of
marketing measures. factors which influence on the state of affairs of vegetable market are analyzed; certainly
dynamics of indexes which characterize a vegetable market condition; the basic ways of enhancement marketing
are selected in vegetable industry; the chart of forming of the state of affairs of market of commodities of the
production setting is made. The model of optimization of providing of separate regions vegetable products is
offered, to due to planning of optimum transportations within the limits of ground-climatic areas and separate
areas. Organization of network of marketing-sale centers, computer-integrated in the system of regional market
infrastructure the basic links of which is offered: regional marketing-sale center; district (inter-district)
marketing-sale centers; departments of marketing (to the sale) of subjects of menage. In obedience to these
methodical positions recommendations are given in relation to the complex marketing providing of enterprises of
vegetable subcomplex. The novelty lies in the implementation of complex theoretical and methodological,
methodical and practical study of marketing concepts to market vegetable production. Level of implementation:
results and suggestions made for Ministry of Agriculture and Food of Ukraine and the Department of Agricultural
Development of the Poltava Regional State Administration, introduced in LLC Grandma's recipes Mirgorodskiy
Raion, PDP "Mayborodivske" and FG "Pustovit and Sons" Kremenchug Raion , used in the learning process Poltava
State Agrarian Academy. Field (industry) use: development of principles of agrarian policy, the development of
vegetable subcomplex, measure of management efficiency in the functioning of the agricultural market.

Jdep>kaBHU#M peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui# NpiopHTETHUI HAIIPSIM iHHOBaLiHOI AiSJILHOCTI:
IlizcyMKH JOCIiAKEHHS:

ITy6osikamii:

HaykoBa (HayKOBO-TEeXHiYHa) IPOAYKILisi:



ConuiasIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCEpPTalLii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

Baacue IlpizBumie Im's Ilo-6aTbKOBI:
1. Mecenb-Becensak Bikrop SkoBud

2. Mesel-Veselyak Viktor Yakovych

KBasmigikamis: n.e.n., 08.07.02
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa indopmamist:

IloBHe HaliMeHYBaHHS IOPHIHUYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasitiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHuX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Bpituenko Irop I'eHHaziioBuy

2. bpituenko Irop 'ennagiioBny

KBasidikanis: n.e.n., 08.02.03
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa inHdpopmamuist:

IloBHe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma ByracHOCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs



Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. KopineB BasneHTuH JleoHigoBu4

2. Kopines BanenTtuH JleoHiToBUY

KBasmiikamis: n.e.u., 08.06.01
Imentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdopmamist:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpi3Buie Im'sa ITo-6aTbKOBI:
1. ConoBitoB Irop OnekcaHzpoBUY

2. Comnosiios Irop OsiekcanapoBuy

KBasidikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa inHpopmanist:

TloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImentTudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3aKkJIr04Hi BiZoMOCTi
BiiacHe IIpizBuie Im'sa Ilo-6aTbKOBi
TOJIOBH pagu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOrO Ha 3acigaHHi

BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

Cabnyk I1.T.

Cabayk I1.T.
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