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1. Incepralito NpUCBSIYEHO BUPIIIEHHIO HAYKOBO-TIPAKTUYHOTO 3aBIAHHS IOA0 KOMIIJIEKCHOTO OOI'PYHTYBaHH4 i
PO3PO6JIEHHS TEOPETUKO-METOAUYHUX N10JI0KEHD Ta IPAKTUYHUX 3acafl 1J11 BUSHAYEHHS 3aKOHOMipHOCTEH i
ocobauBocTel GOpMyBaHHSI MAaPKETUHIOBUX CTPaTerill iHHOBalliHOTO PO3BUTKY IiATIPUEMCTB arpapHOTo CEKTOPY.
Y nucepratii JOCIiIKEHO 3MICT IIOHATb «MAaPKETUHIOBA CTPATETISA», «CTPATEris iIHHOBALIMHOIO PO3BUTKY»,
OKPECJIEHO IX 3HAYE€HHS B JisVILHOCTI MiJIIPUEMCTB arpapHOro CEKTOPY. Y3arajJbHEHO HAaYKOBI MIX0OM Ta
3aMPOMOHOBAHO YTOYHEHHS CYTHOCTI [TOHSTTSI «MapKETUHIOBA CTPATETi iHHOBALIHHOTO PO3BUTKY» K CKJIaIOBOI
3arajibHOi cTpaTerii NifpreMCTBa, 110 6a3yeThCsl HA 3aCTOCYBaHHI METOJiB Ta iHCTPYMEHTIB CTpPaTErivHoro
MAapKETHUHTY IJ1s1 BUBEJIEHHS iHHOBALIIMHUX IIPOAYKTIB i IIOCJIYyT Ha PUHOK, 8 TAKOXX 3aCTOCYBAaHHS yCiX MOXJIUBUX
BUiB iHHOBALi! 17151 MiABUILEHHS PE3yJIbTATUBHOCTI PUHKOBOI [isi/IbHOCTI NiATIpreMCTBa. PO3IJISIHYTO 0COGIMBOCTI

$hopMyBaHHSI MAPKETUHTOBUX CTPATerill IHHOBALIIHOI'O PO3BUTKY B arpapHOMY CEKTOPi eKOHOMIKM, 30Kpema



iHCTUTYLIMHI, TEXHOJIOTI4HI, (YHKLIOHAJIbHi, OpraHi3alillHO-yIIPaB/IiHChKi, COLialIbHO-ICUXOJIOTi4Hi,
iHopmaniiiHO-KOMYHIKaTUBHi, pUHKOBI, perioHanbHi. OxapakTepru30BaHO eTany BUOOPY MapKEeTUHIOBOI CTpaTeril
iHHOBaL{THOTO PO3BUTKY MiJIIPUEMCTB arpapHoOro CeKTopy: (POPMYBaHHS CTpaTeriyHuX 1iiiell i 3aBraHs,
BM3HAUEHHS YaCOBOTO TOPU3OHTY, (POPMYyBaHHS iHHOBALiTHO-iHPOPMALiTHOTO BEKTOPY, IOPT(EIbHUI Ta
CUTYyaLiiHUI1 aHaJi3, MOHITOPUHT iHHOBALITHUX NIOTPE6 PUHKY, aHaJIi3 PU3KMKIB, (POPMYBaHHSI MAPKETUHIOBOI
cTparerii iHHOBalLlilHOrO PO3BUTKY, 06ip MeTOIB i Iykepes ¢piHaHCYBaHHS Ta HAaBYaHHS [1IepCOHaIy. PO3risiHyTO
TE€HJEHLii, YMOBY Ta HAIIPSIMU iHHOBaLIMHOI [isSJIbHOCTI B arpapHOMY CEKTOPi YKpaiHM y KOHTEKCTi Has BHMX 3MiH
IPUPOJHO-KJIIMAaTUYHUX Ta €EKOHOMIYHO-TIPABOBUX YMOB. PO3IJISIHYTO YMOBU NIPOBAIKEHHS €(PEKTUBHOI
iHHOBaLiMHOI [iJIBHOCTI MiIIPUEMCTB arpapHOrO CEKTOPY, [I0 SIKUX BiHECEHO HEIOCKOHAJE iHCTUTYI[iOHATIbHO-
HOpMaTHBHe 3a6e3e4eHHs, HeOCTaTHiil piBeHb (piHaHCYBaHHS iHHOBALIHO] JisI/IbHOCTI, HU3bKUI piBE€Hb
MOTHUBAllil NpaliBHUKIB Ta HEJOCKOHAJIa OpraHi3allis MapKeTUHTOBOI AislIbHOCTI. [I7151 BUpIlIeHHS LIMX TPobJieM
HeoOxiflHa AeprkaBHA MMigTPUMKA, BIIPOBAIKEHHS [TPOTrpaM CTUMYJIIOBaHHS iHHOBALIIMHOI [IiJIbHOCTI; €KOJIOTiYHO
CIIPSIMOBaHI Ta iHHOBALIfHI METOAM rOCIIOJAPIOBaHHS. Po3riisay cydacHUX HANPsIMiB BUKOPUCTAHHS iHHOBAL[iIHHUAX
IOCSITHEHB y arpapHoOMy 06i3Heci YKpaiHi 03B0JuB KjacuiKyBaTH iX Ha TEXHOJIOTiUHI Ta MApPKETUHIOBI, 30KpeMa J10
NePIIMX BifHECEHO: BIIPOBAP)KEHHSI HOBUX IiOpUIiB i COPTIB POCJIMH; BUKOPUCTAHHSI IPOTPECUBHUX TEXHOJIOTIH 3
BIIPOBA>)KEHHS MiHIMaIbHOTO I'PYHTOBOTO OOPOGITKY, TOYHOTO i OPraHivHOro 3eMJIepOOCTBa; BLOCKOHAIEHHS
TEXHOJIOTI! 3 TOJIiBJIi Ta yTPUMAaHHS TBapUH; CTBOPEHHS HOBUX BETEPUHAPHUX IIPEIAPATIB i CUCTEM 3aXUCTY Bifl
XBOpPOO TBapUH; CTBOPEHHS CY4YaCHUX OaKTepialbHUX 3aKBACOK; O MAPKETUHIOBUX BiJHECEHO aJaMTallilo METOIIB
YIIPaBJIiHHA 10 HOBITHIX PUHKOBUX YMOB 3 BUKOPUCTaHHAM CYy4YaCHUX KOHLETLIN MAPKETHHIY Ta iIHCTPYMEHTAPII0
PO3BUTKY PUHKIB arpolpoi0BOJIb40i NPOoAyKLii. BusBieHo, 10 B 6i7bIIOCTI AOCTiIKyBaHUX MiATIPUEMCTB
arpapHoro cekropy y 2018-2020 pokax criocrepiranacs No3uTUBHa JUHaMiKa 00CSTiB BUPDOOHMUIITBA Ta OTPUMAHHS
YU CTOro NpUOYTKY, 110 1a€ OCHOBY /1Jis BUOOPY paliioHaIbHOI MApKETUHIOBOI CTpaTerii iHHOBALiITHOTO PO3BUTKY.
BcTaHOBJI€HO 3aJ1€KHICTh iHHOBALiHOI aKTUBHOCTI MiATIPUEMCTB arpapHOTo CEKTOPY Bif, MacIITabiB AislJIbHOCTI Ta
CTPYKTYPH YIIPaBJIiHHA MiAIIPUEMCTBOM, OpraHisanii MapkeTunry. [Iposegeno SWOT-aHasi3 iHHOBaLiIHOI
IisI7IbHOCTI MiATIPUEMCTB arpOCEKTOPY i BUSIBJIEHO, 10 HAMOiIbII BATOMUMHU YUHHMKAMU MApPKETUHIOBOTO
cepeloBUIIA € HELOCKOHAJICTb IIPABOBOi 6a3u y cdepi iHHOBaLiHOI 4isiIbHOCTI; HU3bKUII PiBEHb BUTPAT HA HAYKOBI
IOCJIiI)KeHHSI; HU3bKa iHBeCTuUlliliHa IPUBa0JIMBICTh arpobi3Hecy i JOBrMM TEPMIHOM OKYIHOCTI. 31ilicCHeHO
ineHTHpiKaliio 3araJlbHMUX Ta MAPKETMHIOBUX CTPATETiH MiJIIPUEMCTB arpapHOro CEKTOPY, 30KpEMa CTpaTerii
3pocTaHHs Ta crabinizauii. COpMOBAaHO KOHLENTYaJIbHY MOJEJb PO3POOJIEHHS! MaPKETHMHIOBOI CTpaTerii
iHHOBAL{THOTO PO3BUTKY HiJIIPUEMCTBA arpapHOro CEKTOPY, KOHLEIII{I0 Ta IPUHIUIN GOPMYyBaHHS
MapKETUHTOBUX CTPATEril iHHOBALiMHOIO PO3BUTKY TaKMX IiAIIPUEMCTB, IO IIOE€IHYE Y3rOIKEHI KPOKA Ha MaKpO-
Ta MiKpopiBHi. PO3po6i1eHO MexaHi3M peasisallii MapKEeTMHTOBUX CTpaTeriil iHHOBALiTHOTO PO3BUTKY MifIIPUEMCTB
arpapHoro CEKTOpYy 3a JAOMOMOTO0 BUKOPUCTAHHS alropuTMy (POpMyBaHHS BipTya/IbHOI II1aTGOPMHU OMNUPEHHS
iHHOBalill B arpapHOMY ceKTopi. PO3po6iieHo crucTeMy 3aX0iB 11010 BTiJIEHHS CTpaTeriil iHHOBALiiHOTO PO3BUTKY
Ta 3[i¥ICHEHO MOJIEJII0BaHHS PU3UKIB Yy IIPOLeCi iX peasniszauii.

2. The dissertation is devoted to the solution of scientific and practical problem on complex substantiation and
development of theoretical and methodical principles and practical bases for definition of patterns and features of
formation marketing strategies of innovative development for enterprises of the agricultural sector. In the
dissertation the maintenance of concepts "marketing strategy”, "strategy of innovative development" is
investigated, their value in activity of the enterprises of agrarian sector is outlined. The scientific approaches are
generalized and the essence of the concept of "marketing strategy of innovative development" as a component of
the general strategy of the enterprise based on application of methods and tools of strategic marketing for
introduction of innovative products and services on the market, and also application of all possible kinds of
innovations enterprises. Features of formation of marketing strategies of innovative development in agrarian
sector of economy, in particular institutional, technological, functional, organizational-administrative, social-
psychological, information-communicative, market, regional are considered. The stages of choosing a marketing
strategy for innovative development of agricultural enterprises are described: formation of strategic goals and

objectives, definition of time horizon, formation of innovation and information vector, portfolio and situational



analysis, monitoring of market innovation needs, risk analysis, marketing strategy for innovation development,
selection of methods and sources and staff training. The tendencies, conditions and directions of innovative
activity in the agrarian sector of Ukraine in the context of the existing changes of natural-climatic and economic-
legal conditions are considered. The conditions for conducting effective innovation activities of agricultural
enterprises, which include imperfect institutional and regulatory support, insufficient funding for innovation, low
motivation of employees and imperfect organization of marketing activities. The solution to these problems is,
respectively: state support of agricultural producers, implementation of programs to stimulate innovation;
environmentally friendly and innovative management methods. Consideration of the main modern directions of
using innovative achievements in the agrarian business of Ukraine allowed us to divide them into technological and
marketing areas. First include introduction of new hybrids and plant varieties; the use of the most advanced
technologies for the introduction of minimum tillage, precision and organic farming; improvement of technologies
for feeding and keeping animals; creation of new veterinary drugs and systems of protection against animal
diseases; creation of modern bacterial leavens; marketing tools include adaptation of management methods to the
latest conditions to improve the concept of development of agricultural markets. It was found that in most of the
surveyed enterprises of the agricultural sector in 2018-2020 there was a positive dynamics of production and net
profit, which provides a basis for choosing a rational marketing strategy for innovative development. The
dependence of innovative activity of enterprises of the agricultural sector on the scale of activity and management
structure of the enterprise, including the organization of marketing, is established. A SWOT-analysis of innovation
activity of agrarian enterprises was conducted and it was revealed that the most important factors of the
marketing environment are the imperfection of the legal framework in the field of innovation activity; low level of
research costs; low investment attractiveness of agribusiness and long payback period. The identification of
general and marketing strategies of agricultural enterprises, in particular growth and stabilization strategies, has
been identified. A conceptual model for developing a marketing strategy for innovative development of agricultural
enterprises, the concept and principles of marketing strategies for innovative development of enterprises,
combining steps at the macro and micro levels. The mechanism of realization of marketing strategies of innovative
development of the enterprises of agrarian sector by means of algorithm of formation of a virtual platform of
distribution of innovations in agrarian sector is developed. A system of measures for the implementation of
marketing strategies for innovative development has been developed and risks have been modeled in the process
of their implementation.
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