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Tema gucepranii:

1. MexaHi3M yIpaBJliHHS iHTETPOBAaHMM [HTEPHET-MAapPKETUHIOM HiANIPUEMCTB PUHKY TEJIEKOMYHIKALIHMX [TOCJIYT
YKpaiHu.

2. The mechanism of integrated Internet marketing management of the telecommunication services market

enterprises in Ukraine

Pedepar:

1. Incepraliito pUCBSIYEHO PO3POOLi TEOPETUKO-METOLOJIOTIYHAX OCHOB i HAYKOBOIIPAKTUYHUX PEKOMEHAALIIN
0710 GOPMYBaHHS MEXaHi3My yIIpaBJIiHHS iHTETPOBAHUM [HTEpHET-MapPKETUHIOM MiAIPUEMCTB PUHKY
TeJIeKOMYHIKaliiHUX nocayr YKpainu. Y po6oTi ociiKeHOo KOHLeNTyalbHi 3acany [HTepHeT-MapKeTHHTY 3
yPaxyBaHHSM PO3BUTKY MapKeTHUHIOBOI NapafiurMu 1 iHPpopMaLiliHUX TEXHOJIOTiH; PO3BUHYTO CY4aCHi Mixoau 1o
BM3HAYEHHS CYTHOCTI IHTEpHET-MapKETHUHIY Ta BUKJIA[IEHO iHTEPIPETALLil0 IOHATINHO-KAaTeropiaJbHOro arnapary
cdepu mocimpKeHHs; po3po6JIeHO BIaCHY iHTEpIIPeTallilo CyTHOCTI Ta 3MiCTy iHTerpoBaHoro IHTepHeT-
MapKeTHHTY; OOIPYHTOBAHO CTPYKTYPY KOMILJIEKCY 3aCO06iB iHTErpOBaHOro IHTepHET-MapKEeTHUHIY Ha OCHOBI
KOHIIEILi «MapKETUHI-MIKC»; 3alIpDOIIOHOBAHO METOL0JIOTIYHUI IHCTPYMEHTApPiN iHTErpOBaHOrO IHTEpHET-
MapKETUHIY MiAIIPUEMCTBA B CY4aCHUX YMOBAX; 31iICHEHO MOHITOPUHT iCHYIOUUX METOLUYHUX ITiLXOOIB 10

CHCTEMHU OLiHIOBaHHS e(PEeKTUBHOCTI I[HTepHeT-MapKeTUHTY Ta PO3PO0JIEHO KOMIIJIEKCHUH MiJIXiT, 10 OLiHKU



iHTErpOBaHOro IHTepHET-MapKETUHTY Ha MiANPUEMCTBI; OOIPYHTOBAHO NOLiJIbHICTh MPOBEIEHHS BHYTPIilIHBOIO
OeHUYMapKIiHTy B CCTeMi OLIiHKM Ta 3a[IPOTIOHYBAaTH METOAUYHI MiTX0AM 10 OLiHKYA e(eKTUBHOCTI [HTepHeT-
MapKEeTHHTY Ha OCHOBi BHYTPIiIIHbOTO 6€HYMAPKIiHTYy MiATIPUEMCTBA; IPOBEIEHO MOHITOPUHT I1I€PEAYMOB PO3BUTKY
iHTEerpoBaHoro IHTepHeT-MapKETUHTY TeJIeKOMYHIKalliiHUX MiIIIPUEMCTB; 3iiiCHEHO NOLUIYKOBUI1 6€eHYMapPKiHT
[HTepHET-NIpeACTaBHULITB OIIEPATOPIB Ta IIPOBANIEPIB TEJIEKOMYHIKALIMHUX ITOCIYT YKPaiHU; BU3HAYEHO
KOHLIEeNTyaJsIbHi CKJIaJloBi, TO6YJ0BAaHO apXiTEKTypy Ta 3alIPOIIOHOBAHO HAYKOBO-METOIWYHUH MifXif, o
dopmyBaHHS i peasizallii MexaHi3aMy yIIpaBJIiHHS iHTETpOBaHUM [HTepHET-MapKETUHIOM MiATIPUEMCTB PUHKY
TeJIEKOMYHIKaliiHUX MOC/yT YKpaiHu: cOpMYJIbOBAHO MPOMO3ULLii 010 ONTUMI3allil MPoLeciB QYHKIIIOHYBAaHHS
iHTerpoBaHOroO [HTEPHET-MapPKETUHIY TEJIEKOMYHIKALiIHHUX MiIIIPUEMCTB.

2. The demand for the concept of integrated marketing as a consequence of the ever deeper inclusion of marketing
functions in the management decision-making process is substantiated; a retrospective analysis of classical and
modern foreign and domestic academic works in the field of marketing to substantiate the historical logic of the
concept of integrated marketing; the stages of digital economy concepts were staged in the context of theoretical
approaches and stages of the digital revolution; stages of development of Internet marketing are allocated and the
evolutionary parallel of development of theories of marketing, digital economy and Internet marketing which
reflects stages of formation and development of Internet marketing and demonstrates its development as natural
result of evolution of marketing paradigm and information technologies is constructed. A critical analysis of the
views of scientists and experts on the definition and substantive content of the concept of "Internet Marketing";
developed a terminological model of Internet marketing, which identifies its terminological field and shows the
place of Internet marketing in the architecture of related definitions; the interpretation of the conceptual and
categorical apparatus of the research sphere is stated; offered Fitch-mix of modern Internet marketing. The
chronology of creation is constructed and the characteristic of the most known classical models of a complex of
marketing mix and models of Internet marketing is given; the chronology of development is scientifically
substantiated and the characteristics of Internet marketing models of the concept of "marketing mix" are given;
the structure of integrated components of Internet marketing on the basis of the concept of "marketing mix" is
developed. An epistemological analysis of scientific approaches to the classification of Internet marketing tools is
given; the author's approach to the classification of Internet marketing tools depending on the selected goals is
proposed and the degree of their use is determined; a conceptual model of the relationship between inbound and
outbound Internet marketing is built; the chronology of development and the essence of inbound and outbound
models of Internet marketing are substantiated; the advantages and disadvantages of approaches to the concepts
of inbound Internet marketing from the point of view of the funnel and flywheel are highlighted; conceptual
provisions of Internet marketing planning based on RACE model are formed; systematization of inbound marketing
tools based on the RACE planning model at the operational level; a conceptual framework of integrated Internet
marketing tools is proposed. The classification of approaches to an estimation of efficiency of marketing actions on
the Internet on various signs is constructed; the demand for the use of types of Internet marketing analysis by the
audited entity in the methodology of assessing the effectiveness of integrated Internet marketing is substantiated;
developed classification of types of benchmarking in Internet marketing; the methodical basis of optimization of
processes of functioning of the integrated Internet marketing on the basis of benchmarking is offered; the
scientific and methodical approach to carrying out external benchmarking on the basis of carrying out search
together with competitive benchmarking is developed; the algorithm of search benchmarking for definition of
competitors on the basis of the offered system of indicators is constructed; a comparative analysis of practical
approaches to the methodology of competitive analysis of sites and analyzed the experience of using indicators of
competitive analysis of Internet marketing by domestic web agencies; the organizational and methodical approach
to formation and realization of external benchmarking for an estimation of efficiency of Internet marketing is
offered. The comparative analysis of KPI and metrics and systematization of methodical approaches to KPI of
internal benchmarking of Internet marketing is carried out; the methodical approach to an estimation of efficiency
of Internet marketing on the basis of internal benchmarking of the enterprise is developed; the matrix of KPI
distribution and metrics of an estimation of efficiency of separate actions of Internet marketing on components of



the RACE model are constructed; to assess the effectiveness of Internet marketing measures, the use of the
method of multidimensional comparative analysis is justified; the sequence of implementation of the technique of
multidimensional comparative analysis for determination and ranking of relevant KPIs and metrics in the
assessment of Internet marketing is developed; the method of calculation of the integrated indicator of efficiency
of Internet marketing on the basis of internal benchmarking of the enterprise is offered; the scheme of through
analytics is constructed, the characteristic of services of web statistics is resulted.
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