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2. Branding at the light industry enterprises under the globalization conditions

Pedepar:

1. ¥V nuceprauii po3risiHyTO TEOPETUYHI, METONUYHI Ta IPaKTUYHI IUTaHHS OPEHIIMHTY; YTOYHEHO BU3HAYEHHS
OCHOBHUX KaTeropiil. JJocaimkeHo Mopiesi OpeHIuHrY. JleTanizoBaHO METONUYHI MiX0AU 1O BUMipIOBaHHS KaIiTany
openny. JocigkeHo cy4acHi TeHAEHLil pO3BUTKY [JI00aJIbHOTO PUHKY MaPOYHUX MOJHHUX TOBAaPiB Ta 0OCOOJINBOCTI
dbopmyBaHHS OpeHIiB Ha MiTIIPUEMCTBAX JIETKOI IPOMHUCJIOBOCTI YKpaiHu. B pe3ysbTaTi ZOCHiIKeHHs BU3HAYeHO
CYKYIIHICTb leTepMiHaHT, 11J0 BU3HAYAIOTh CIIPUMHSTTS YKPAiHCHKUMU CIIOKMBaYaMy 6PeHI0BUX TOBapiB JIETKOi
IIPOMUCJIOBOCTI Ta 3a6€3MeuyoTh €(PEKTUBHE 3aCTOCYBAaHHS KOHLENLii 6peHIMHTY. YI0CKOHATIEHO CTPYKTYPHO-
JIOTiYHY MOJeJb Ipolecy GopMyBaHHS OpPEHIy Ta MAaTPUYHUI METOJ, 110 NO3BOJIsIE BU3HAYATH CTPATETil pO3BUTKY
openn-noptdens nignpueMcTsa. Po3po6sieHo KOMIJIEKCHUN MiAXin 4O OLiHKY CUJIN 6peHTy. YI0CKOHATIEHO
TEOPeTUYHUH MifXiJ 10 BU3HAUEHHS KalliTany OpeHAy Ha OCHOBI IUCKOHTYBaHHS I'POIIOBUX IIOTOKiB. OOIPYHTOBAHO

3HAUEHHS KarniTany 6peHay B pOpMyBaHHI pMHKOBOi BAPTOCTI MiANPUEMCTBA.

2. In the dissertation the theoretical, methodical and practical problems of branding are considered; the definitions
of the main categories are specified. The branding models are summarized. The methodical approaches to



measuring the brand equity are researched. Current development trends of the global market of branded fashion
goods and the brand forming features in the Ukrainian light industry enterprises are distinguished. As the result of
the research the determinants complex is determined. It defines the Ukrainian consumers perception of brand
goods of the light industry and provides the effective application of the branding concept. The structural and
logical model of the brand development process and matrix method allowing determining the development
strategies of the enterprise brand portfolio are improved. The complex approach to assessing the brand strength is
developed. The theoretical approach to determine the brand capital based on discounted cash flows is improved.
The role of the brand capital in the forming of the enterprise's market value is grounded.
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