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Pedepar:

1. Y nuceprauii 06rpyHTOBaHO TE€OPETUYHI, METOAMYHI TI0JIOXKEHHS PO3POOKY MapKETHUHIOBOI CTpaTerii pO3BUTKY
TOProBeJIbHUX IiANPUEMCTB Ta [OIIMOJIeHO NPUKIIATHI 3acafy iX po3BUTKY Y [IOBOEHHUI Ilepiol. MeToo
IYCcepTalifiHOi pOOOTH € OOTPYHTYBAHHS TEOPETUYHUX i METOJIMYHUX II0JIOKEHD PO3POOKM MAapKETUHIOBOi
cTparerii po3BUTKY TOPrOBEJIbHUX MiAIIPUEMCTB Ta MOTIM6IeHHS IPUKJIANHUX 3acaf, il yOCKOHAJIEHHS Y
NOBOeHHUM niepios. O6’eKTOM JOCIIKEHHS € ITPOoLieC pO3POOKU MapKETUHIOBOI CTpaTerii pO3BUTKY TOPrOBEJIbHUX
IiANPUEMCTB Y IOBOEHHUH nlepioy,. [IpeiMeToOM NOCTiIKEeHHS € CYKYITHICTb TEOPETUYHUX, METOJAUYHHUX Ta
MIPUKJIaAHUX [TOJIOXKEHb PO3POOKY MapKETUHIOBOI CTpaTerii pO3BUTKY TOPTOBEJIbHUX MiAITPUEMCTB y TIOBOEHHUN
nepion. Y gucepratii 1orsnn6ieHo NOHATIHHO-KaTeropiaabHUI aniapaT €eKOHOMIYHOI HAyKU B YaCTUHI YTOYHEHHS
3MICTy KaTeropii «MapKeTHHIOBa CTPaTETis MiAIIPUEMCTBA», IO PEai30BAHO Y€pe3 NEeTANbHUN PO3IJIAL, 3MICTY
TaKMX KaTeropiil K «CTPaTeTisl MiNPUEMCTBA» Ta «MapPKETUHI». MapKeTHHIOBY CTpaTeETilo MiANpreMCTBA
3aIPOIIOHOBAHO PO3IJISNATH SIK BCEOCSDKHUM Ta AETANI30BAHNN YHIKAJIbHUN IIJIAH [Ii, 10 OXOIUIIOE aHali3 PUHKY,

BM3HAYEHH! 1iijiel, BUGip iIHCTPyMEHTIB Ta METO[iB, CIIPSIMOBAHUX Ha e(eKTUBHE ITPOCYBAHHS TOBapiB abo Mocyr



HiAnpueMCTBA HA PUHKY [I7Is1 IOCSTHEHHSI IOT0 CTpaTeriyHux 6i3Hec-1ineil. lle B moganbomy g03BOJINTIO
BHOKPEMUTH KJIIOYOBi €JIeMEHTH TaKoi cTparerii, mpoBecTy Kiacuikaliiio ii TuIiB Ta KOHKPETU3YBaTU CYTHICTb
KaTeropii «MapkeTUHIOBa CTPATETisl TOPTOBEJIbHOTO MiANPUEMCTBaY. Y poOOTi CUCTEMATU30BAHO TUIIN
MapKETUHTOBUX CTPATETiil TOPrOBEJIbHOTO MiAIIPUEMCTBA, SIKi 6yJIM BU3HAYEHI HA OCHOBI BUOKPEMJIEHHS] OKPEMUX
TPyl MApPKETUHIOBUX CTPATETiil 32 TAKMMU KilacuPikalilHIMK O3HAKaMU: 32 PiBHEM OXOIJIEHHS PUHKY, 3a
XapaKTepOM MapKETUHIOBOI HisIJIbHOCTI, 3aJI€5KHO Bif] >)KUTTEBOTO LIUKJIy TOBAPY, 3AJIEXKHO BiJl KOHKYPEHTHO]
cuTyaljii, 3a71e5XKHO BiJl MADKETUHIOBUX iHCTPYMEHTIB, 3aJIEJKHO Bifl MADKETUHIOBUX LIJIEH; Li€ JO3BOJIUIIO ¥
[OAA/IBIIOMY BU3HAYUTU HAYKOBI MiAX0AM O PO3POOKU TaKUX CTPATEril: CUTYaUillHUN, TPAIULIIAHNN,
KJIIEHTOOPiEHTOBaHUM, KOHKYPEHTHUH. Y IucepTalii noranbaeHo HayKOBi I10JI03KeHHST OO PYHTYBaHHS
KOHLIENTyaJIbHOI CX€MHU BIUIMBY L1 POBi3allii Ha poliec po3pOOKY Ta BIIPOBAIPKEHHSI MAPKETUHIOBOI cTpaTerii
TOPrOBEJILHOTO IiIITPUEMCTBA, SIKi, Ha BiZIMiHY Bifi iCHyI0UMX, 6yJIM TIOrJIMGJIEH] LIJIIXOM BUOKPEMJIEHHS JIBOX
OCHOBHUX HaNpsMiB TaKOro BIUIMBY: OPraHizallisi IpSMOro Ta 3BOPOTHOTO 3B’13KY 3i CIIOKMBaYaMU (BUBYEHHS
noTpeb CIOXKMBAYiB, aHAJII3 Ta IPOrHO3YBaHHS PUHKY); IOKpallleHHs KOMYyHiKallil 3 KOHTpareHTamu (aBToMaTu3aLlis
6isHec-IIpolieciB, po3MmupeHHs reorpadii 36yTy, iHTerpatis BipTyasbHOi Ta [ONIOBHEHOI PeayIbHOCTI, YIIPaBJIiHHS
3aracaMu, BUKOPUCTAHHS MOOIJIbHUX IIJIaTEXIB, CIIBIpaLs 3 6aHKaMU Ta CEPBICHUMU KOMINaHisimn). Lle nano
MOXKJIMBICTb y ITOQJIBIIOMY OOIPYHTYBATH Cy4acHY TEOPETUKO-TIPUKIIAIHY MOJeJib MapKEeTUHIOBOI CTpaTerii
TOProBEJIbHOTO IMiJIIPUEMCTBA B YMOBax Ludposisalii. ¥ guceprauiiiHiil po60Ti aBTOPOM yAOCKOHAJIEHO
TEOPETUYHi [TOJIOKEHHS OOIPYHTYBAaHHS ClIeLM(PIYHUX PUC MAPKETUHIOBOI CTPATETii TOProBEJIbHOIO MifIIPUEMCTBA
(opienTanis Ha 06CsT IPOKAXKIB Ta OGOPOTHICTE TOBAPIB, aKLIEHT Ha ACOPTUMEHTI Ta HassBHOCTI TOBApiB, LIiHOBa
KOHKYypEeHIIisl Ta IPOMOIIiliHi aKTUBHOCTI, POKYC Ha KJIIEHTChKOMY CEepBIicCi, MiClie pOo3TallyBaHHS 3py4YHICTb
npuA6aHHS TOBapiB), sIKi 6yJIM BUOKPEMJIEH] HA OCHOBI BU3HAUY€HHS OCOOIMBOCTEN €KOHOMIUHOI [isIIbHOCTI LIAX
Cy0’€KTIB rOCIIOIAPIOBAHHS 32 TAKMMU HAIMIPSIMKaMU: TOBAPHUIA 06T, 3a71€XKHICTh BiJ pPUHKOBOTO IOIHUTY,
KOHKYpEeHLIisl, JIOTICTHKA Ta yIIpaBJliHHS 3allacaMy, MapKeTHHT Ta PeKjlaMa, TexXHoJIorii Ta udposizanis, dakropu
BIUIVBY; 11€ J]aJI0 MOKJIMBICTb Y ITOAAJIBIIOMY OiJIbIll IeTajbHille OOrPYHTYBATU CTPYKTYPHO-JIOTiYHY CXEMY
(OpMyBaHHSI MAPKETUHIOBOI CTpaTerii TOProBeJIbHOTO MiPUEMCTBA. YAOCKOHAJIEHO METOIUYHUN TiAXia 10
OLIiHKM €(PEKTUBHOCTI MADKETUHIOBOI CTpaTerii TOProBesIbHOTO MiAIIPUEMCTBA, SIKUH, Ha BiMiHy Bifl icHyI0UnX
niAxo[iB, 3aIIPOIIOHOBAHO Peasli30ByBaTH Ha OCHOBI BUBHAYEHHSI IHTETPaJIbHOIO IIOKa3HUKA e(eKTUBHOCTI
MapKETUHIOBOI CTpaTerii pO3BUTKY TOProBEJIbHOTO MiATIPUEMCTBA, PO3PAXyHOK SIKOTO 6a3yeThCsl HA pe3yJibTaTax
aHaJli3y TPbOX OCHOBHUX KOMIIOHEHTIB: 6JIOKY OIepaLiiiHOi pe3yJIbTATUBHOCTI MAPKETUHTY, 6JI0KY (iHaHCOBOI
CTiMKOCTI Ta 6JI0OKY CTPATeriYHOro PO3BUTKY CUCTEMU MapKeTHHTY. Lle 1ajo MOX/IMBICTh BUKOPUCTATU
3aMPOINOHOBAHUH MiAXiA 7 OLiHKY e(EeKTUBHOCTI 3a3HaY€HOi CTpaTeril OKpEeMUX TOPTOBEJIbHUX MiANPUEMCTB i

BUSIBUTU CUCTEMHI HEJIOJIIKY Y il po3po6li Ta peasnizallii B yMOBax eKOHOMIYHOI HECTabiNbHOCTI.

2. Within the dissertation, the theoretical and methodological provisions of the marketing strategy production for
the development of commercial enterprises are substantiated, and the applied principles of their development in
the post-war period are proved. The purpose of the dissertation is to substantiate theoretical and methodological
provisions of the marketing strategy production for the development of commercial enterprises and to deepen
applied principles of its improvement in the post-war period. The object of the study is the marketing strategy
production for the development of commercial enterprises in the post-war period. The subject of the study is a set
of theoretical, methodological, and applied provisions of the marketing strategy production for the development of
commercial enterprises in the post-war period. Within the dissertation, the conceptual and categorical apparatus
of economic science in terms of clarifying the content of the category “marketing strategy of an enterprise” is
deepened, which is implemented through a detailed consideration of the content of the categories “strategy of an
enterprise” and “marketing”. It is proposed to consider the marketing strategy of an enterprise as a comprehensive
and detailed unique action plan that includes market analysis, definition of goals, selection of tools and methods
aimed at effective promotion of goods or services of an enterprise on the market to achieve its strategic business
goals. This further allowed us to identify the key elements of this strategy, to classify its types, and to specify in
more detail the essence of the category “marketing strategy of a trading enterprise”. In the paper, the types of
marketing strategies of a trading enterprise are systematized, which were determined based on distinguishing



individual groups of the types of marketing strategies according to the following classification criteria, namely: by
the level of market coverage, by the nature of marketing activities, depending on the life cycle of the product,
depending on the competitive situation, depending on marketing tools, depending on marketing goals; this allowed
us to further determine scientific approaches to the development of these strategies: situational, traditional,
customer-oriented, competitive. In the dissertation, the scientific provisions of the justification of the conceptual
scheme of the impact of digitalization on the development and implementation of the marketing strategy of a
trading enterprise are deepened, which, unlike existing ones, were studied by distinguishing two main areas of this
impavt, namely: the organization of direct and feedback communication with consumers (study of consumer
needs, analysis and forecasting of the market); improving communication with counterparties (automation of
business processes, expansion of sales geography, integration of virtual and augmented reality, inventory
management, use of mobile payments, cooperation with banks and service companies). This made it possible to
further substantiate the modern theoretical and applied model of the marketing strategy of a trading enterprise
within digitalization. In the scientific work, the author improved theoretical provisions, which substantiate the
specific features of the marketing strategy of a trading enterprise (focused on sales volume and turnover of goods,
emphasis on the assortment and availability of goods, price competition and promotional activities, aimed on
customer service, location and convenience of purchasing goods), which were identified based on determining the
features of the economic activity of these business entities in the following areas, namely: commodity circulation,
dependence on market demand, competition, use of logistics and inventory management, marketing and
advertising, technology and digitalization, influencing factors. The above provided for further substantiating the
structural and logical scheme to form the marketing strategy of a trading enterprise in more detail. The
methodological approach to assess the effectiveness of a trading enterprise's marketing strategy has been
improved, which, unlike existing approaches, is proposed to be implemented based on determining an integral
indicator of the effectiveness of a trading enterprise's marketing strategy, the calculation of which is based on the
results of the analysis of three main components: the marketing operational effectiveness block, the financial
stability block, and the strategic development block of the marketing system. This made it possible to use the
proposed approach to assess the effectiveness of the specified strategy of individual trading enterprises and to
identify systemic shortcomings in its development and implementation in conditions of economic instability.
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dopma BracHOCTI: JlepxaBHa

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

PeuenseHTu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kocau IpuHa AHaroaiiBHa

2. Iryna Kosach

KBasidikamis: 1. e. u., npodecop, 08.00.03

InenTudgikarop ORCID ID: 0000-0003-1730-7140

JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHS IOPHUAHUYHOI 0COOM: HaujoHanbHuil yHiBepCUTET "UepHIriBChbKa noIiTexHika"
Kopg 3a €IPIIOY: 05460798

Micue3Haxoa KeHHS: By [llesuenka, UepHiris, UepHirischkuii p-H., 14035, Ykpaina

dopma BracHOCTI: J/lepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJII04Hi BiZoMOCTi
Bsiacue HpiBBHme IMm's [1o-6aTBKOBI IBaHoBa Haraznis BosopumupisHa

TOJIOBH pajgu



Biacue IIpizBume Im's [10-6aTbKOBI IBanoBa Haranis BononumupisHa

TOJIOBYIOYOTO Ha 3acCiiaHHi

BiAHOBiAaJIbHI/II';I 3a HiAI‘OTOBKy Jlucenko Haranis BO.T[O,HI/IMI/IpiBHa
00JIiKOBUX JOKYMEHTIB

Peec'rpa'rop Opuenko TersiHa AHaToJIiBHA

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peEeCTpallilo HAayKOBOIi IOpuenko TeTsHa AHatosiiBHA

OisSIIBHOCTI




