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MoBga guceprariii:
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Tema gucepranii:
1. PexsilaMHa KOMYHIiKalisl B KHMKKOBIN rajysi: TEOpeTUKO-METOL0JIOTIYHMI aCIIEKT

2. Advertising Communication in the Book Industry: Theoretical and Methodological Aspect

Pedepar:

1. IncepTariiio prucBsi9eHO PO3POOJIEHHIO TEOPETUKO-METO0JIOTIYHUX 3aCa]] PO3BUTKY CUCTEMH PEKJIAMHUX
KOMYVHIKalill y KHMKKOBIH rajysi B yMoBax riobasisalii coniokomyHikanifiHoro npocropy. [lpoanasnizoBaHo cTaH
BUCBITJIEHHSI IPOGJIEMU B TEOPii coljianbHUX KOMYyHiKalill. BHOKpEeMJIEHO OCHOBHI €Taly PO3BUTKY PEKJIaMHOI
KoMyHikanii. BusHadyeHo ii cyTHiCHI XapakTepuCTHKY, KOMIIOHEHTHUH CKJIaT, i 0COGIMBOCTI BUABHUYOY,
KHUTOTOPrOBeJIbHOI Ta 6i6J1i0T€YHOI peKJIaMHOKOMYHIKaTUBHUX MiICUCTEM. YJOCKOHAJIEHO TEPMiHOCUCTEMY
KHUT'O3HABCTBA, [0 SIKOi 3a[IPOIIOHOBAHO BBECTU [IOHATTS PONENEBTUYHOI, BUPOOHUYOI Ta IIPOCYBAa040i pEKJIaMHO-
KOMYHIKaTMBHUX IiICUCTEM; BUSIBJIEHO CIIiBBiIHOIIEHHS IIOHSTD «PEKJIaMa» Ta «PEKJIaMHA KOMYHIKaIlis»;
0XapaKTEPU30BAaHO 3MiCTOBE HAIIOBHEHHS MIOHSATTS «SIKiCTh BUAAHHS» Ta ii KOMIIOHEHTHUM CcKJag,. [IpoaHasnizoBaHo i
CHACTEMaTU30BaHO KJacu@ikaliiiHi o3HaKy I BUAM pPeKJIaMU B KHIDKKOBIM rajysi B MeKaxX IJUX O3HaK.
OxapakTepr30BaHO iHHOBALilHi MigX04M Ta METOOH, 10 BXX€ 3aCTOCOBYIOTh Y1 MOXKYTb 3aCTOCOBYBAaTH HUHI B
PEKJIAMHOKOMYHIKATHBHil cepi KHMKKOBOI ranysi. O6rpyHTOBaHO 3aKOHOMiIPHOCTi PO3BUTKY PEKJIAMHO-

KOMYHIKaTMBHOI CCTeMH KHMUKKOBO] rajysi Ta 3aliporIOHOBaHO KOHLENTyabHY MOJieib ii epeKTUBHOro



(PYHKLIOHYBaHHS B YMOBax IJ106aJIbHOTO KOMYHIKaL[ilfHOTO IIPOCTOPY.

2. The thesis touches upon the issue of theoretical and methodological principles of the development of the system
of advertising communication in the book industry under the conditions of globalization of the
sociocommunication space. The author analyzes the degree of scientific development of the problem in the theory
of social communications. For the purposes of discussion, the author highlights the pre-publishing, publishing,
mass media and multimedia stages of development of the advertising and communication field of the book
industry. It was found that the main factors that influenced the formation of the advertising and communication
sphere were the scientific and technological progress and the general civilization progress of humanity. It was
technological advances that helped to institutionalize the publishing business and subsequently diversify its
advertising potential in spreading the advertising information not only about books, but also about a variety of
goods and services on the pages of publications. It is established that advertising communication in the book
industry is distinguished by its simultaneous affiliation with commercial and noncommercial communication
systems, the necessity to differentiate the advertising of a work product and a book as a material carrier, the
possibility of using both the axial and retial reciprocal interaction with the consumer. It is determined that the
uniqueness of the phenomenon of advertising communication in the field of book publishing and book distribution
is that it is carried out by all subjects of the book publishing industry and continues at all stages of the life cycle of
the publication as a product that ensures the continuity of its impact on the consumer. The author updates the
terminology of book science and proposes to introduce the concept of propaedeutic, production and promotion of
advertising and communication subsystems; the correlation between concepts “advertising” and “advertising
communication” is established; the details of the concept “quality of the publication” and its component
composition are described. It is established that the specific features of Internet advertising reflect the following
features of the classification: the distribution method of advertising material; the distribution channel; the
presentation form of advertising information; the way to create an advertising product. Among the theoretical
problems of the classification that require the attention of specialists, the author highlights the need to improve
the classification of digital advertising, the ordering of information about an ambient advertising message, the
correction of signs and types of Internet advertising, mobile and internal advertising, and so on. The thesis
provides insight into the innovative approaches and methods that are already being applied or can be used in the
advertising and communication sphere of the book industry nowadays. It has been proved that the reserves of
improving the efficiency of the advertising and communication subsystem of the book industry are related to the
development of information and computer and Internet technologies, which led to the emergence of
fundamentally new methods, approaches and methods for promoting publishing products.
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VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI
TOJIOBH pagu

BaacHe IlpizBuiie Im's ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acCifiaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaJIbHUM 3a PEECTpalLilo HayKoBOi
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[lTlemaeBa 'anna BacusiBHa

[lTlemaeBa I'anna BacusiBHa

FOpuenko T.A.



