O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0416U003761
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpaunii: 21-07-2016

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ilaciynuk InHa KOpiiBHa

2. Pasichnyk Inna Yuryevna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axucTy: 30-06-2016

CnenianpHIiCTB 32 OCBiTOIO: 7.050106

Micue p060TI/l 3n06yBaqa: XapKiBCbKUN HaLliOHAJIbHNAY €KOHOMIYHMI YHiBepcUTET iMeHi CemeHa Ky3sHels

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa KeHHS: 61166, m. Xapkis, npocniekt Hayku, 9 a

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleniaai30BaHOI BYEHOI pagu). [l 64.055.01

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKuil HAlliOHAbHUI EKOHOMIYHMIT yHIBEPCUTET iMeHi
Cemena KysHens

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHsI: npocnekt Hayku, 9-A, m. Xapkis, XapkiBcbKuii p-H., XapKiBcbka 0671, 61166, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

ITloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI OCOOHM: XapKiBChbKUMil HALIOHAJILHUI €KOHOMIYHMIi YHiBEpPCUTET imMeHi

CemeHa KysHens

Kopg 3a €IPIIOY: 02071211

Micue3HaxoaKeHHS: 61166, m. Xapkis, npocrnekt Hayku, 9 a
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81
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1. YripaByiHHSI KOHKYPEHTOCIIPOMOXKHICTIO ITPOAYKIii HA OCHOBI MaPKETHUHIOBOI CTpaTerii

2. Managing competitive products based on marketing strategy

Pedepar:

1. O6'eKT BOCIIIPKEHHS: IPOLEC YIIPABJIiHHI KOHKYPEHTOCIIPOMOXKHICTIO IPOAYKILii; MeTa pO60TU: PO3BUTOK
TEOPETUYHUX I10JIOKEHD i PO3PO6KA METOJUYHOrO 3a6€3M€UYeHHS 3 YI,OCKOHAJIEHHS] YIIPABJIiHHS
KOHKYPEHTOCIIPOMOSKHICTIO IPOAYKLIii HA OCHOBi MApKETHMHIOBOI CTpaTerii 3a paXyHOK pO3pOOKY ITPaKTUYHUX
PeKOMeHalil o0 YTBOPEHHS KOHTYPIB PEryJyl0BaHHs OOCATiB MPOAKIB NPOLYKLi, SIK Pe3YyJIbTyI040i
XapaKTEPUCTUKHU MIPOLECY YIIPaBJIiHHS il KOHKYPEHTOCIIPOMOXKHICTIO; METOAMKA AOCJIIPKEHHS Ta anaparypa:
abCTPaKTHO-JIOTIYHUN Ta CTPYKTYPHO-JIOTIYHUI aHAai3, rpadiyHumii, eKCIIepTHI MeTOOH, iMiTaliiiHe MoeTI0OBaHHS,
METOJ], CLieHapiiB, METOIM Teopii aBTOMAaTUYHOTO YIIPABJIiHHS, METOZ, [1I0Ii6HOCTi, METOM, KOHTEHT-aHaJli3y;
TEOPETUYHi Ta IPaKTU4HI Pe3yJIbTATU: IPOLElypa BUSHAUYEHHS PiBHSI KOHKYPEHTOCIIPOMO>KHOCTI IPOAYKILIii, SIKa
MOPIiBHSIHO 3 iCHYIOUMMU Nlepef6adae Croy4eHHs! TPbOX HAIPSIMKIB OLiHIOBAHHS [1€PEIyMOB JIOCSITHEHHS

nianpueMcTBoM 6akaHUX IIapaMeTpiB [O3UL[iOHYBaHHS [TPOAYKLil HA PUHKY Ta 6a3yeThCs HAa KiJIbKiCHOMY



00YNCIIEHHI 3aJIEKHOCTI KOH'IOHKTYpY PUHKY Bifl JMHAMIYHMX XapaKTePUCTUK OOPAHOTO CETMEHTY PUHKY IIJISIXOM
BU3HA4YEHHS iHTErPOBAHOTO €HEPreTUYHOTrO BilITyKy CUCTEMU Ha 30yPEHHS; [TpoLielypa KiJIbKiCHOrO 06T PYHTYBaHHS
IapameTpiB peasisanii crparerii MapKeTUHI-MIKCY ITiAIIPUEMCTBA B KOPOTKOCTPOKOBOMY I€Piofi, BiIMIHHICTb SIKOI
0JIITa€ B €EKOHOMIYHOMY OOI'PYHTYBaHHI Ta MaTEMATUYHOMY OIKCi 3aco6amu TeOopii aBTOMATUYHOTO YITPaBJliHHS
30ypIOI0YMX Ta KEPYIOUMX (GAKTOPIB [1JIs1 CUCTEMU YIPABJIiHHS KOHKYPEHTOCIIPOMOXKHICTIO ITPOAYKLii; METOAUYHUIA
niaxin 7o o6rpyHTYBaHHS K€PiBHUX BILJIMBIB CUCTEMU YIIPABIIiHHS KOHKYPEHTOCIIPOMO>KHICTIO IIPOIYKIIii,
BiIMiHHICTb SKOTO OJIsIra€e B OOIPyHTYBaHHI KOMIIO3ULlii cTpaTerivHoro npodinto BU6opy MapKeTUHIOBOI CTparerii,
CTPYKTYypH3aLii KepiBHUX BIUJIMBIB Ta MiATNIOPALKYBaHHI PilleHb W00 YIIPABIiHHA KOHKYPEHTOCIIPOMOXKHICTIO
IpoAyKIii piBHIO pO3pHUBiB y cTpaTerivHomMy podisii; TeOpeTH4Hi I0JI0KEHHSI OpraHizalii yrpasiiHHs
KOHKYPEHTOCIIPOMOJKHICTIO IPOAYKIii HA OCHOBI MapKETHUHIOBOI CTPATerii, BiIMIHHICTb SIKUX I10JISITa€ B
Opi€HTYBaHHi Ha yTOYHEHUI 3MiCT €JIEMEHTIB [TOHATIMHO-KAaTEropilHOro anapary JOCiIXKeHHs, O0I PyHTyBaHHi
nizxomy 10 BUPOOJIEHHS KEPIBHUX BIUIMBIB 3 60Ky CUCTEMMU YIIPaBiliHHSI KOHKYPEHTOCIIPOMOJKHICTIO IPOAYKILii B
PO3pi3i CKIaOBUX MAaPKETUHI-MIKCY MiANPpUEMCTBA, MPUNHSTTI AUHAMIYHOTO XapakTepy 00'€KTy yIIpaBJliHHS,;
METOJMYHi peKoMeHalii 3 niABUIEeHHS €(PEKTUBHOCTI BUKOPUCTAHHSI MAPKETUHIOBOI'O iHCTPYMEHTApPIil0 B CUCTEMI
VIPaBJIiHHS KOHKYPEHTOCIIPOMOSKHICTIO IPOIYKLi, 10 6a3yI0ThCsl HA POPMali30BaHOMY NPEACTaBIEHHI YMOB
eeKTUBHOCTI MAapKETUHI'OBOI CTpaTerii, OLiHIOBaHHI PiBHS BUKOHAaHHS LIUX YMOB; IIpeIMeT i CTYIIiHb
BIIPOBA’)KEHHSI: pO3POOKU BIIPOBapKeHi B IpakTuyny HistnpHicTs JHBII "O6'ennanns Komynap”, I "3aBog im. B. A.
Manumesa", TOB OIPMA "AHTAPEC-IOB"; cdepa BUKOPUCTaHHS: YIIPaBJIiHHS KOHKYPEHTOCIIPOMOXKHICTIO
IIPOAYKLii Ha OCHOBI MapKETUHIOBOI CTPATETii.

2. Research object: the management of competitive products; the purpose of the work: development of theoretical
positions and development of methodological support to improve competitiveness management products based
on marketing strategy through the development of practical recommendations on the creation of circuits regulate
sales of products as the resulting characteristics of the management of its competitiveness; research methods and
instruments: abstract logical and structural and logical analysis, graphics, expert methods, simulation, scenario
technique, methods of automatic control theory, method similarity method of content analysis; theoretical and
practical results: the procedure for determining the competitiveness of products, which compared with existing
communication involves three areas of evaluation now prerequisites for achieving the desired parameters
positioning products on the market and based on the quantitative calculation depending on market conditions on
the dynamic characteristics of the selected segment by determining the integrated energy review system for
disturbance; procedure quantitative study options strategies marketing mix company in the short term, the
difference of which is economic justification and the mathematical description of the means of automatic control
theory and control of disturbing factors for competitiveness management products; methodical approach to study
executive management influences the competitiveness of products, the difference of which is the justification
composition profile strategic choice of marketing strategy, structuring managerial influences and enterprise
subordinated to competitive solutions to control production level gaps in strategic profiles; theoretical principles
of competitiveness management products based on marketing strategy, which is the difference in orientation on
specified content elements conceptual-categorical apparatus studies substantiating approach to develop guiding
influence of the system of competitive products in terms of the components of the marketing mix of the company,
making the dynamic nature of the facility management; guidelines for more efficient use of marketing tools in the
management of competitive products, based on a formalized representation conditions the effectiveness of
marketing strategies, the evaluation of these conditions; subject and degree of introduction: developments are put
in practical activity of SSPE "Kommunar" SE "Plant V.A. Malyshev", LTD "ANTARES-SE"; sphere of the use:
management competitive products based on marketing strategy.
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