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IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. DopmyBaHHS Ta OLiHIOBaHHS MapKETHHIOBUX KOMYHIKAIIill IPOMHUCJIOBOTO MiJIIPUEMCTBA

2. Formation and appraisement of marketing communications for an industrial organization

Pedepar:

1. O6’eKT HOCiIXEHHS: MPOLLeC MAaPKETUHIOBUX KOMYHIKallill IPOMUCJIOBOTO MiATIPUEMCTBA; META POOOTH:
NOJAJIbIINI PO3BUTOK TEOPETUYHOTO i METOAUYHOTO 3a6e31e4eHHs] POPMYBAHHS 1 OLiHIOBAHHSI MAPDKETUHTOBUX
KOMYHIKalliil IPOMUCJIOBOTO MifIPUEMCTBA; METOIU OCIIIKEHHS Ta allapaTypa: CUCTEMHOrO MigX01y, aHasi3y Ta
CHHTe3Y, aKTOPHOTO aHali3y, EKCIIEPTHUX OLiHOK, METOJly CEPEe[IHiX PaHriB, 6araTopakTOPHOTO NUCIEPCIITHOro
aHai3y, rpaivHOro; TEOPETUYHI i IPAaKTUYHi pe3yIbTaTU: METOAUYHUMN MifXid 70 GOpMyBaHHS MapKETUHIOBUX
KOMYHIKallill IpOMUCJIOBOTO MiJIPUEMCTBA, 1110, HA BiIMiHY Bifl iCHYIOUMX, [PYHTY€ETbCS HA PE3yJIbTaTax MAaKpo- Ta
MIKPOCETrMEHTYBaHHS CIIOKMBAUiB IIPOAYKLii IIPOMHUCIIOBOTO IPU3HAYEHHS, HA BU3HAYEHHI KOMYHIKaLiITHOTO
OI0[KETY 3 ypaxyBaHHSIM BapTOCTi pO3POOKY MOBiJOMJIEHD [J151 KOKHOTO CETMEHTA, BAPTOCTI KaHaJIiB KOMYHIKaLliil
1151 TlepeJiadi MOBiJOMIIEHD i BAPTOCTI OCJIYT KOMYHIKaTOpa, Ha pO3MO/iji KOMYHIKaLiiiHOro 610[KeTy 3a 4OTUPMa

3acobamy ITPOCYBaHHSI 3aJI€XKHO Bif CTalil KUTTEBOTO LIUKIY IPOAYKLii; METOIUYHE 3a0e31e4eHHsI OL[iHIOBAaHHSI



e(eKTUBHOCTI MApKETUHIOBUX KOMYHiKalliil IPOMUCIIOBOTO MiJIIPUEMCTBA, 1110, HA BiIMiHY BiJl iCHYI0YMX, 6a3yeTbCs
Ha BU3HAYEHHI EKOHOMIYHOTO eeKTy Ta MOTUBAL[ITHOrO eeKTy, [0 00'€JHYIOThCS y TOKAa3HUK 3arajbHOi
eeKTUBHOCTI MAPKETUHIOBUX KOMYHIKalliil; METOINYHI peKOMeHTAllii 11070 [100y10BU MOZEJi MapKETUHTOBUX
KOMYVHIKalill IPOMHUCJIOBOTO MiJIIPUEMCTBA, 1[0 BUTOTOBJISIE POAYKLiI0 IPOMHUCJIOBOTO IPU3HAYEHHY, SIKi Ha
BiZIMiHY BiJl iCHyI04YMX Ilepe6avaioTs BU6ip AudepeHLilioBaHOi a0 KOHLIEHTPOBAHOI CTpATETii 32 pe3yibTaTaMU
CErMEeHTYBaHHSI CIIO>KMBAYiB Ta BUSIBJIEHHS BIIJIMBY TaKMX 30BHIIIHIX (aKTOPIB, K PiHAaHCOBUII CTaH MiANPUEMCTBA,
€KOHOMIYHa CUTYallisl B perioHi, MapKeTUHIOBa aKTUBHICTb KOHKYPEHTIB, (PiHAHCOBUI CTaH OTEHLINHUX
CIIO>KMBAYiB NPOIYKLii; Kiacu@ikallis eJeMeHTiB CUCTEMU MAaPKETUHIOBUX KOMYHIKalill IPOMHUCJIOBOTO
HiANpUEMCTBA, BiTMIHHICTD SIKOI [10JIsIra€ y BBEeIeHHI JOAaTKOBUX TEOPETUYHO OOI'PYHTOBAHUX O3HAK —
(yHKIiOHATIBHOI CKJIaJ0BOi KOMYHIKallill Ta XapaKTePy BIVIMBY 30BHIIIHBOT'O CEPeNOBUILA HA POPMYBAHHS
KOMYVHIiKallil; CKJIaJ, CUCTEMU MAPKETUHIOBAX KOMYHIKallill IPOMHUCJIOBOTO MiJIIPMEMCTBA 3aBISIKU BUIJIEHHIO JBOX
nigcucrem - OpMyBaHHS MAapKETUHTOBUX KOMYHIKAIill Ta OLiHIOBAaHHS iXHbOI €(DEKTUBHOCTI, @ TAKOXK BPAXyBaHHIO
MHO>XMHHOTO XapaKTepy 3BOPOTHOTO 3B'SI3Ky; CTYIIiHb yIIPOBA/IKEHHS: PO3POOKU BIIPOBAKEH] B IPAKTUYHY
IismpHicTb JIT «XapKiBCbKUiA 3aBOJ, TPAHCIIOPTHOIO YCTAaTKyBaHH», [II1 «XapKiBCbKM MaIMHOOYiBHUI 3aBO],
«QE]l»; cepa BUKOPUCTAHHS: (OPMYBAHHSI Ta OL[iHIOBAHHSI MAPKETUHIOBMX KOMYHIKallill IPOMUCIIOBOTO

MigpueMCTBa

2. Subject of the research: the process of marketing communications for an industrial organization; aim of the
work: further development of the theoretical and methodical surety for formation and appraisement of marketing
communications for an industrial organization; methods of the research and equipment: system approach, analysis
and synthesis, factor-analysis, expert evaluations, midrank methods, multivariable dispersion analysis, graphics;
theoretical and practical results: methodical approach to formation of marketing communications for an industrial
organization which is based on the results of the macro- and micro-segmentation of the industrial consumer, on
the determination of the communication budget considering cost of the message development for each segment,
cost of the communication channels for message transfer and the transferer, on the allocation of the
communication budget in four promotion ways concerning the product life cycle; methodical surety of
appraisement of marketing communications’ effectiveness for an industrial organization which is based on the
determination of economical and motivational effects both combined in total efficiency index of marketing
communications; methodical recommendations of building the model of marketing communications for an
industrial organization producing manufactured products which as opposed to the existent provide for the choice
of differentiated or concentrated strategy due to the consumer’s segmentation and revelation of influence such
extraneous factors as the enterprise’s financial condition, economical situation of the region, marketing activity of
the competitor, financial condition of the potential consumer; the difference of the classification of the elements
of marketing communications for an industrial organization is introduction of additional theoretically based marks
- the functional component of the communication and the character of influence of an external environment on
communications’ forming; forming of the system of marketing communications for an industrial organization with
the help of two subsystems - forming of marketing communications and their performance evaluation and also
taking into account multiple character of the feedback; implementation: the research was developed commercially
on public enterprise «Kharkiv transport equipment plant», public enterprise «Kharkiv machine-building plant
«FED»; application: forming and appraising of marketing communications for an industrial organization
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