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Pedepar/aHoTanis:

1. Y po6o0Ti 311iiiCHEHO KOMIIJIEKCHMI aHaJli3 POJIi 0COOMCTUX OPEHIIB Y MOITUYHNAX CUCTEMAX CY4aCHOTO PETIOHY
Cepennporo Cxony. HaykoBa HOBM3HA Ta TEOPETHYHA 3HAUYIIiCTh PO60TH. HaykoBa HOBM3HA [IOCII>KEHHS TI0JIIrae
y KOHLENTYyaJIbHOMY BHECKY B aKTyasli3allilo [I€pCOHaIi30BaHOr0 BUMIPY NOJIITUYHUX IIPOLECIB y KpaiHax
CepepHboro Cxopny. 30KkpeMa, po6oTa opyllye MaJofOCiIPKeHY B YKPaiHCbKOMY Ta CXiJHOEBPOIENCHKOMY
HayKOBOMY JYCKYPCi TEMATUKY NOJIITUYHOrO OPEHIIMHTY B YMOBAaX PeJIirifHO-KyJIbTYpHOI crienugiku Ipany Ta Kpail
ITepcekoi 3aToku. Yrepiue: - 37iliCHeHO MDKINCHUILTIHAPHE OCIIiIKEeHHS! POJii 0COOUCTUX MOJIITUYHUX OpPEHIB y
MOJIITUYHUX CUCTEMAaX KpaiH cyyacHoro CepenHboro Cxoy Ha OCHOBI METOZIOJIOTIYHOTO apCeHaNy CyCHibHO-
MOJIITUYHOTO Ta COLIOKYJIbTYPHOTO HAYKOBUX JUCKYPCiB; - apI'yMEHTOBAHO, 10 [1I€PCOHAJILHUM [OJIITUYHUI OpEHT, B
Kpainax cyyacHoro CepenHboro Cxofy rnepeBakHO BUKOPUCTOBYEThCS K IHCTPYMEHT JIETiTUMALil BJaJyu B yMOBax

ribpuIHMX Ta aBTOPUTAPHUX PEKUMIB. 3aCTOCYBaHHS IHCTPyMEHTapilo 6peH , apXeTUIIiB, €JIEeMEHTIB CIMBOJIIYHO]



MOJIITUKY HacaMIIEpe], CIIPSIMOBaHE Ha MOJIITUYHY JIETITUMALLiIO IEBHUX OCi6 3a7171s 34iICHEHHS MOJIITUYHOTO
BIJIMBY. HaToMmicTb, y kpaiHax 3 1eMOKPaTUYHUMMU MOJITUYHUMU CUCTEMaMU TEXHOJIOTI IIOJIITUMHOrO OPEHIUHTY
IIEPEBAKHO CIIPSIMOBaHi Ha POPMYBaHHS [1OMYJIIPHOCTI IEBHYUX IOJIITHKIB. YTOYHEHO: apryMEHTAallilo 1040 Mogei
apXEeTUITHOTO OPEHIYBaHHS, IalITOBAHOI 10 PETriOHAILHOTO KOHTEKCTY, 1I0 BPAXOBY€ PeJIriiHO-KYJIbTYpPHI
nerepmiHaHTA. CTBOPEHO KOMIIJIEKCHUI PEUTUHT 0COOMCTUX OpPEeH/IiB MOJITUYHUX [is4iB (Ha NpUKiani Ipany); -
TBEPJKEHHS CTOCOBHO aTpUOYTUBHOI CTPYKTYypU OCOOMCTOrO MOJIITUYHOrO OpeHy B KpaiHax CepenHboro Cxony 3
ypaxyBaHHSM peJlirifiHOi CUMBOJIIKM, FepOidYHOro HapaTUBY Ta €JIEMEHTIB cakpasisalii jiiepa; - O0rpyHTyBaHHS, L0
y CIIpUVHSTT]I HACEJIEHHSIM PEriOHy JOMiHAHTHUX MOJIITUYHUX HAPATUBIB KJIIOYOBI MiAX0n1 (GOPMYIOTHCSI HA OCHOBI
6a30B0i Tpiaiy: MOJITUYHUH IOCBiM, icTOpHUYHA MaM’sAITh Ta PiBeHb ifeosoriyHoi Mobimizaii. Jlictanu nmogaabpmoro
PO3BUTKY: - TBEPIPKEHHS, 10 3pOCTaHHS PiBHS [IO3UTUBHOIO CIIPUMHATTS IE€MOKpPATii B aBTOPUTAPHUX JIep>KaBax
MOXe OyTH HacCJIiIKOM e(EeKTUBHOTO MOJIITUYHOrO OPEHIVHTIY; - KOHLENLis IHaekcy cnpuiHATTS aemokpartii (DPI),
sIKa OyJia IONIOBHEHA SIKiCHUMHU iHAMKATOPAMMU MOJIiTUYHO] JIETITUMHOCTI, 30KpeMa €MOLIiHOIO ITPUBA0bIMBICTIO
OpeHy Ta piBHEM [IOBipH 10 CUMBOJIIYHUX poJlel MOJITUYHUX 0Cib. [IpakTiyHe 3HaueHHs JaHOI pOOOTH MOXKe MaTu
IIMPOKUI CIIEKTP 3aCTOCYBaHb /11 HAyKOBLIiB, IPAKTUKIB y cdepi NOoiTUYHOrO OPEHIUHTY, JUIIJIOMATIB, aHAJITHKIB
Ta OCBITHIX yCTAHOB, 30KpEMa [JIs1 XapKiBCbKOI'0 HalliOHAJILHOTO IeJarorivHoro yHisepcurery im. I.C. CkoBopoau.
JI7151 HAyKOBLB aHe OCIiIKeHHS Ha/lae HOBI TEOPETUYHI Ta eMIIipUYHi 3HaHHS ITPO POJIb OCOOUCTUX OPEHIB Y
nosiiTn4HuX cucremax CepenHboro Cxony. BoHO po3imuproe po3yMiHHS B3a€MOIii MK ITOJIITUYHUMU JlilepaMu Ta
rpoOMaJsiHaMH, BILJIMBY OCOOMCTHX OPEHIiB Ha MOJIITUYHY KyJIbTypy Ta CTabinbHICTD. 11i 3HAaHHSI MOXKYTb OyTU
BUKOPUCTAHI [1J1s1 IOAAJBIINX NOCIIKEHD Y rajy3i OJIITUYHUX HAyK, COLIOJIOrii Ta KOMYHiKaLii. TakuM 4MHOM,
PEe3yJIbTaTU JOCHIIKEHHS MOXKYTb MaT/ 3HAaYHUI IPAKTUYHUH BIJIUB, CIIPUSIIOYN PO3BUTKY TEOPETUYHUX i
[IPUKJIAJHUX ACIIEKTIB MOJITUYHOTO OPEHAMHIY Ta KOMYHIKAIil, a TAKOX MiIBULIEHHIO €(PEeKTUBHOCTI IIOJIiTUYHOI

IistZIbHOCTI Ta OUIJIOMATI] y CKIIAHUX NOJITUYHUX YyMOBax CepenHboro Cxony.

2. The thesis for the Doctor of Philosophy in Political Science, speciality 052. - H.S. Skovoroda Kharkiv National
Pedagogical University, Ministry of Education and Science of Ukraine, Kharkiv, 2024. The work provides a
comprehensive analysis of the role of personal brands in the political systems of the modern Middle East. Scientific
novelty and theoretical significance of the work. The scientific novelty of the study lies in the conceptual
contribution to the actualization of the personalized dimension of political processes in the countries of the
Middle East. In particular, the work raises the topic of political branding, which is little studied in the Ukrainian
and Eastern European scientific discourse in the conditions of the religious and cultural specificity of Iran and the
countries of the Persian Gulf. For the first time: 5 - an interdisciplinary study of the role of personal political
brands in the political systems of the countries of the modern Middle East was carried out based on the
methodological arsenal of socio-political and socio-cultural scientific discourses; - it is argued that the personal
political brand in the countries of the modern Middle East is mainly used as a tool for legitimizing power in the
conditions of hybrid and authoritarian regimes. The use of the tools of brand archetypes, elements of symbolic
politics is primarily aimed at the political legitimization of certain individuals in order to exert political influence.
In contrast, in countries with democratic political systems, political branding technologies are mainly aimed at
shaping the popularity of certain politicians. The following have been clarified: - the argumentation regarding the
archetypal branding model adapted to the regional context, taking into account religious and cultural
determinants. A comprehensive rating of personal brands of political figures has been created (using the example
of Iran); - the statement regarding the attributive structure of the personal political brand in the countries of the
Middle East, taking into account religious symbolism, heroic narrative and elements of sacralization of the leader; -
the justification that in the perception of dominant political narratives by the population of the region, key
approaches are formed on the basis of the basic triad: political experience, historical memory and the level of
ideological mobilization. The following have been further developed: - the statement that the increase in the level
of positive perception of democracy in authoritarian states may be a consequence of effective political branding; -
the concept of the Democracy Perception Index (DPI), which was supplemented by qualitative indicators of
political legitimacy, in particular the emotional appeal of the brand and the level of trust in the symbolic roles of
political figures. Practical significance. The practical significance of this work spans a wide range of applications



for researchers, practitioners in political branding, diplomats, analysts, and educational institutions, specifically for
the H.S. Skovoroda Kharkiv National Pedagogical University. For researchers, this study provides new theoretical
and empirical insights into the role of personal brands in the political systems of the Middle East. It expands the
understanding of interactions between political leaders and citizens and the impact of personal brands on political
culture and stability. These insights can be used for further research in political science, sociology, and
communications. Thus, the research results can have a significant practical impact, contributing to the
development of theoretical and applied aspects of political branding and communications and enhancing the
effectiveness of political activity and diplomacy in the complex political environments of the Middle East.
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