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Pedepar:

1. luceprarnis npucBsYeHa KOMIIJIEKCHOMY IOCJIIKEHHIO Cy4aCHUX PR-TeXHOJIOTrIH, IO 3aCTOCOBYIOTBCS IJ151
(opMyBaHHS iMiKy yCIHIIIHNX YKpaiHChbKUX BUAABHUILITB Y 11epio, 3 3 2019 poky, B OCHOBHOMY 3 6epe3Hst 2022 poKy
1o 6epesHs 2025 poKy, 3 OKpEMUMU KelicaMU Mi3Hioro nepiony. Y po60Ti IpoaHasi3oBaHO TeOPETHYHI 3acaii,
[IPaKTMYHi aCNeKTH Ta BUKJIMKY BUKOPUCTaHHs PR-cTpareriil y BupaBHu4il cpepi B yYMOBax BOEHHOTO 4acy,
€KOHOMIYHOi HecTabisibHOCTi Ta cTpimMKoi nudposizauii. JocuimgkeHHs: GOKYCyeTbCsl HA POJIi COLIiaJIbHUX MEPEsK
(3oxpema TikTok Ta Instagram), nepcoHaiii, 3axX0fiB, a TAKOXK CTpaTerill yIpaBliHHS peNyTalillHUMU 3arpo3amu. Y
PE3YJbTaTI NPOBEIEHOIO NOCIIIPKEHHS BIIEpLIE: 30iMCHEHO LiliCHE MDKIUCUIUIUIIHAPHE LOCIII)KEHHS IMiZpKy
YKpaiHChKOI BUZ@BHUYO] rajy3i B yMOBaX KPU30BUX BUKJIMKIB (30kpema nangemii COVID-19 ta noBHomacmTabHOro
BTOPTHEHHS pocii), o 06’efHye nigxonu PR-gocigkeHs, pernyTaluiiHoro MEHeI>KMEHTY Ta COLjia/lbHUX
KOMYVHIKallil i3 KOHTeHT-aHaJli30M OHJIalH- Ta 0(JIallH-aKTUBHOCTEN BULABHULITB; y3arajJbHEHO OCHOBHI
penyTauiiHi pU3uKHY, 3 AKMMU CTUKAIOTbCA YKPAIHCHKI BUJABHULITBA, Ta IIPOAHAi30BaHO ixXHi cTparerii IomoIaHHs:

aHTHUKPU30BY KOMYHIKallilo, peakuii Ha HeraTuBHUM (PindeK, a TaKoX 3aX01U 1010 30€pe’KeHHs Ta BiTHOBJIEHHS



penyTalii B yMOBaX HECTabiIbHOCTI; 3alIPONIOHOBAHO aBTOPChKY METOAMKY KOMITJIEKCHOI OLIiHKM €(EeKTUBHOCTI PR-
cTpaTeriil BUJABHULITB, 110 [TOENHYE SIKICHUM KOHTeHT-aHali3, [udPOBYy aHAJITUKY (OXOIJIEHHS, peaKliii,
3aJIy4eHiCTb) Ta Kelc-aHai3. BctanoByeHo, o cyyacHi PR-TexHosorii B YkpaiHi aganTyBaaucs 4o yMOB BOEHHOTO
4acy, 10 IPOsIBUIIOCS Y MIBUIKOMY Iepexofi 1o nudpoBux MaaTdopMm, akLeHTi Ha NaTPiOTUYHUI KOHTEHT Ta
niATpUMII Ky/IbTypHUX iHiniaTuB. Hanpukiazn, 6araTo BULaBHULTB 3aIIyCTHIIN IIPOEKTH, CIIPSIMOBaHi Ha
IOTIYJIsIpU3allilo YKpaiHChKOI JliTepaTypy SIK iHCTPYMEHTY KyJIbTypHOI furioMarii. Y guceprauii kinacudikoBaHo
trnu PR-cTpaTeriil 3a iXHbOIO CIIPSIMOBAHICTIO: IIPOCYBaHHS OpEH/Y, 3a/Iy4€HHS ayJUTOPii, KpU30Bi KOMyHiKalji.
Knro4oBi cyoBa: iMinsk, PR-TexHo0rii, KHMKKOBI BUJABHUIITBA, Xy 0XKHE 0POPMJIEHHS KHUTH, TEXHOJIOTI4H]
iHHOBali, iHHOCTI 6peHny, Mexia, tMdpoBi TexHOJIOTi], KOMYHIKaLilHi cTpaTerii, coljiasbHa Mepeska, BULABHUYUU
OpeH[, BUIaBHMYA Jisl7IbHICTh, KOMYHIKaTHBHI TEXHOJIOTi, BUIaBHUYMII IPOEKT, KHUTOBUAABHUYUI PUHOK.

2. The dissertation is dedicated to a comprehensive study of modern PR technologies used to shape the image of
successful Ukrainian publishing houses from 2019, with a primary focus on the period from March 2022 to March
2025, and selected cases from later periods. The research analyzes the theoretical foundations, practical aspects,
and challenges of implementing PR strategies in the publishing sphere amid wartime conditions, economic
instability, and rapid digitalization. The study focuses on the role of social media (particularly TikTok and
Instagram), public figures, events, and strategies for managing reputational threats. For the first time, the
dissertation presents an interdisciplinary, holistic study of the image of the Ukrainian publishing sector under
crisis conditions (such as the COVID-19 pandemic and Russia’s full-scale invasion), combining PR research,
reputation management, and social communication with content analysis of both online and offline publishing
activities. It systematizes major reputational risks faced by Ukrainian publishing houses and analyzes their
strategies for overcoming them: crisis communication, responses to negative feedback, and measures to preserve
and restore reputation in times of instability. An original methodology for the comprehensive evaluation of PR
strategy effectiveness is proposed, combining qualitative content analysis, digital analytics (reach, reactions,
engagement), and case analysis. The study found that modern PR technologies in Ukraine have adapted to wartime
conditions, evidenced by a rapid shift to digital platforms, a focus on patriotic content, and support for cultural
initiatives. For example, many publishing houses have launched projects aimed at promoting Ukrainian literature
as a tool of cultural diplomacy. The dissertation classifies PR strategies by focus: brand promotion, audience
engagement, and crisis communication. Keywords: publishing activity, innovative approaches, digital technologies,
advertising, technological innovation, brand, advertising text, image communication, book publishing market, PR

technologies, media, social networks, image formation, communication technologies, marketing.
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