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Tema guceprauii:
1. ®opmyBaHHS CIIOKUBYOI NOBE/IiHKM Ha YKPAiHCbKOMY PMHKY BUCOKOTEXHOJIOTIYHUX TOBApiB

2. Consumer behavior formation at the Ukrainian market of high-tech products

Pedepar:

1. Inceprarlist IpUCBsY€HA y3araJbHEHHIO TEOPETUYHUX MiTXOMAIB Ta pO3pOOLi MPAaKTUYHUX PEKOMEH AL 00
(opMyBaHHS NigIIPUEMCTBAMU CIIOXKUBYOI IOBEJIiHKM HAa YKPAIHCbKOMY PUMHKY BUCOKOTEXHOJIOTIYHUX TOBApIiB. Y
POOOTi BU3HAUEHO CYTHICTb Ta PUHKOBI OCOGJIMBOCTI BUCOKOTEXHOJIOTIYHOT'O TOBAPY; 3alIpOIIOHOBAHO BU3HAYEHHS
IIOHATTS "BUCOKOTEXHOJIOTIYHUI TOBAP" 3 MO3ULiI MAPKETUHTY. PO3KPUTO €EKOHOMIYHY IIPUPOY PUHKY
BUCOKOTEXHOJIOTTYHMX TOBAPIB Ta CUCTEMATU30BAHO MOr0 YMHHMKY Ha MAaKpO- Ta MiKpOpiBHi. BusiBieHo
0c061BOCTi POpPMYBaHHS MOTHUBALIN CIIOKUBAYiB BUCOKOTEXHOJIOTYHMX TOBAPiB HA OCHOBI MapKETUHIOBOTO
IOCJIiI)KeHHSI CIIOKMBYMX MOTUBIB Ha PUHKY YKpaiHu; 3alIPOIIOHOBAHO METOAMKY 3060py NEPBUHHOI MapKETUHIOBOI
indpopmauii. [To6y10BaHO MOZIE€/Ib PUHKOBOI ITOBEIiIHKY YKPAiHCBKUX CIIO>KMBAUIB i CKJIa[IEHO TUIIOJIOTIIO iX
KyTliBeJIbHOI IOBEIiHKY; 3alIPOIIOHOBAHO MATPULIIO CTPATHU(PIKOBAHMX MOTUBALLIN CIIOXKUBAYIB SIK OCHOBY

($hopMyBaHHSI MAPKETUHTOBUX CTPATeTil MifpreMCTBa; pO3p00JIeHO IPaKTU4HI peKoMeHaaLii om0 GopMyBaHHS



CTpaTeI’iI/UI PVHKOBOTI'O OXOIIJIEHHAI Ta KOHKYPEHTHOT'O I'IOBI/IU,iOHYBaHHH TOBapy.

2. The dissertation research is devoted to generalization of theoretical approaches and the development of
practical recommendations of consumer behavior formation at the national market of high-tech products. The
essence and market features of high-tech product are analyzed in the thesis; the definition of the category "high-
tech product” is formulated from the marketing point of view. The economic nature and features of high-tech
products market are investigated and factors of its functioning are classified on macro- and microlevel. The
specific features of forming of consumers' motivations of high-tech products are analyzed on the basis of
marketing research of their motives on Ukrainian market; the method of gathering of primary marketing
information is proposed. An innovative model of purchasing behavior of Ukrainian consumers is built and their
market behavior typology is formed. A stratified consumer motivation matrix is worked out as a basis for forming
marketing strategies; practical recommendations concerning formation of the high-tech product positioning
strategy are provided.
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