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1. «JocnimkeHHs iHCTPyMEHTapilo BIPOBAIKEHHS 6peH I -CTpaTerii yHiBepCUTEeTy»

2. «Research on the Implementation Path of University Brand Strategy»

Pedepar:

1. 3 6ypx/MBUM PO3BUTKOM PMHKOBOI €KOHOMIiKM KHTal0 OCUIIOETHCS i pOJIb MAPKETUHTY B FIOT0 BUIIi OCBITI, a
KOHKYPEHILisl MK YHIBEpCUTETaMU CTa€ BCE OisIbLI JKOPCTKOIO . Y IIbOMY KOHTEKCTi HEMUHYYUM € BUOIp peasisaii
cTparerii 6peHy YHIBEPCUTETY BiAIIOBIAHO [0 3MiH 30BHIIIHBOTO CEPENOBUIIA Ta TOTPE6 PO3BUTKY YHIBEPCUTETY.
J71s1 3a710BOJIEHHS IOTPe6 PO3BUTKY PUHKOBOI eKOHOMIKY KuTalo, 3 pO3BUTKOM COLiiajliCTUYHOI pUHKOBOI
€KOHOMIKY, I7100aJIbHOIO0 iHTerpalli€elo, yHiBEPCUTETH CTAIOTh BCE 0i/IbII PUHKOBO OPi€HTOBAaHUMU . YHIBEPCUTET
TaKOX CTae c(peporo KOHKYPEHTHOI 60POTHOU [1J1s CTYAEHTIB B Pi3HUX (popMax KOHKypeHLii. CTBOpEHHS
BIIi3HaBaHOTO YHiBEPCUTETCHKOTO 6PEH/IY CTBOPIOE XOPOIY OCHOBY [IJIS1 YHiBEPCUTETY, 106 CKOPUCTATUCS TIEPLIOI0
MOXJIMBICTIO y B€JINYE3Hil PUHKOBIN KOHKYpPEeHLlii B KpaiHi Ta 3a KopJioHOM . OTXe, 3aKJ1alaM OCBIiTHA HEOOXiHO

MiJJ1alITOBYBAaTUCS Mifl TOTPEOU 3aKOHIB pO3BUTKY CaMoi BUIIOi OCBiTU. Pearnizaliis ctpaTerii 6peHny YHiBEPCUTETY €



NOTpPe60I0 PO3BUTKY Ta TpaHChOpMallil yHIBEpCUTETY, a TaKOX MiJBUILIEHHS HOT0 3arajabHOi
KOHKYPEHTOCIIPOMOJKHOCTI. 3 PO3LIIMPEHHSIM KiJIbKOCTi KUTAaWChbKUX YHIBEPCUTETIB, BUILIA OCBiTa KuTaro
[IepeTBOpuUIaCs 3 eJ1iTapHOI Ha NOMYJISIPHY . THUINY Ta piBHI KUTAIICbKUX YHIBEPCUTETIB € 0iJbIll OLIMPEHUMU Ta
MaIOTh OifIbIll Pi3HOMAaHITHI CTaHIAPTH, @ BUOIP YHIBEPCUTETIB CIIOKMBAaYaMU BUILOI OCBIiTH TaKOX € 6isbIl

Pi3HOMaHITHUM Ta palliOHaJIbHUM.

2. A successful brand is a recognizable product, service, person, or place that adds meaning to itself in such a way
that buyers or users perceive relevant, unique, sustainable added value that is likely to satisfy their needs. A brand
plays an important role in shaping an image, guaranteeing credibility, fostering trust, displaying individuality,
sharing value, and guiding consumption. Brands have therefore expanded from the narrow commercial sense to
include broad social branding, thus forming many brand categories, such as city brands and university brands.
University brand building aims to deal with increasing competition among universities under economic
globalization, promote university development, and handle employment volatility in the context of the knowledge
explosion and changing social mobility. Against the background of marketing and globalization of higher education,
many organizations and enterprises not only face stiff competition and quality problems in the market. Despite all
the current challenges, they need to implement brand management tools. The urgent task for universities was how
to apply the brand's marketing strategy to the brand management of universities, implement the optimal
distribution of tangible and intangible resources, create a good brand image, expand popularity and reputation and
gain competitive advantage.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

HpiopHTeTHI/Iﬁ HaIIpsiM PO3BHUTKY HayKH 1 TEXHIKH: dynpameHTaNbHI HAYKOBI OCIIPKEHHSI 3 HAaNOibII
BRXJIMBUX IPOOJIEM PO3BUTKY HAYKOBO-TEXHIYHOIO, COLIiaJIbHO-€KOHOMIUHOTr0, CyCHiIbHO-TIOJIiTUYHOTO,
JIIOJICBKOTO MIOTEHLjaNy 1151 3a0€e3M1e4eHHSI KOHKYPEHTOCIIPOMOXKHOCTI YKPAiHU y CBiTi Ta CTaJIOr0 PO3BUTKY

CYCIIiILCTBA i Jep>kaBu

CrpaTeriyHuii NpioOpUTETHUH HAaNIPSIM iIHHOBALiHHOI Ais1JIbHOCTI: OCBOEHHS HOBMX TEXHOJIOTIA
TPaHCIIOPTYBaHHS €HEPTii, BIPOBAIKEHHS €HEProePeKTUBHUX, PECYpPCO30€epiralourx TeXHOJIOTIl, OCBOEHHS

aJIbTEPHATUBHUX IPKEPeJl eHeprii
I'[i,qcyMKI/I IOCJIiI>KEHHSI: TeopeTUyHe y3arajabHEHHs i BUPilIEHHs BAXJIMBOI HayKOBOI Tpo6ieMu
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