O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0404U000522
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 17-02-2004

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Jlicoina Onena MukosaiBHa

2. Lisovina Olena Mykolaivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs

Bup, pucepranii: kanguzaar Hayk

AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi cneniagabHOCTI: 08.01.01

Ha3Ba HayKoBOIi CIleniaJbHOCTI: EkoHOMiYHa TEOPis

T'asy3p / rasysi 3HaHB. He 3aCTOCOBy€THCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs
JlaTa 3axHcCTy: 21-01-2004

CreniaJbHICTh 32 OCBiTOO: 0107

Micue po6oTH 3400yBaya: JloHelpKuil HAL[OHAIBHUF TEXHIYHWI YHIBEPCUTET
Kopg 3a €IPIIOY: 02070826

Micue3HaxoaKeHH: 85300, YxpaiHa, m. [TokpoBchk, 1. [lln6aHkoBa, 2
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs




I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CleNiagai30BaHOi BY€HOI pazu): [ 11.051.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IIoBHe HaﬁMeHyBaHHﬂ lOpI/I,ZLH‘IHO'l' O0COOM: JloHeIbKUi HAl[iOHATbHUIA TeXHIYHUIA YHIBEPCUTET
Kopg 3a €IPIIOY: 02070826

Micue3HaxoaKeHHs: 85300, Vkpaina, M. [TOKpoBCbK, 1. [lIn6aHKoBa, 2

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHYHHUX PYOPHK: 06.04.01

Tema gucepranii:
1. TToniTeKOHOMIYHi aCIIEKTA MAPKETUHTY: 0COOJIMBOCTI €(PEKTUBHOTO BUKOPUCTAHHS B YKpaiHi

2. Politekonomy aspects of marketing: peculiarities of an effective utilisation in Ukraine

Pedepar:

1. O6'eKT mocHimKeHHs: poLecu GOpPMYBaHHS i pO3BUTKY IOTPe6 HACEJIEHHS Ta iX 337J0BOJIEHHS! 3 BAKOPHUCTAaHHSIM
CHCTEMU MapKETUHIY. MeTa 10-CIIiZKEeHHS: PO3IJIsa]] MAPKETHUHTY B aCIIEKTi BUSB-JIEHHS MOKJIMBOCTEN
BMKOPHMCTAHHSI I0T0 CUCTEMU Y BUBUEHHI i 330BOJIEHHI IOTpe6 HACEeJIeHHs Ta BILJIMBY Ha iX OpMyBaHH4 i
PO3BUTOK 3 YpaxXy-BaHHSIM 0COOJIMBOCTeN PUHKOBUX pedopM B YKpa-iHi i 3araibHOCBITOBUX TeHEHLi. MeTogu
IO-CJIIPKEHHS: CUCTEMHUM MifXif, aHali3 i CUHTEe3, MEeTOIU CTaTUCTUYHOIO aHaJli3y, METOZ, JIOTIYHOT O aHali3y,
METO]], y3arajbHEHHS JaHUX, METO] IIOPi-BHSJIBHOIO CIiBCTaBJIEHHS. Pe3ysbTaTy: BUBHa-4Y€HO METO0JIOTIUHI
OCHOBH T0JIiITEKOHOMIYHOTO aHaJi3y B3a€MO3aJIEXKHOCTI ITOTPed i MapKETUHTY; OGIPYHTOBAHO AOLIIBbHICTb MiIXOIy
IIO aHaJIi3y B3a€MO3B'3KY IOTPEO i IIIIATOCIIPOMOXKHOTO [TO-TIMTY HACEeJIEHHS; BU3HA4YEeHO Nponec GOpMyBaHHS
CHCTEMU MApKETHHIY 32 YMOBHU II€PEXOMY YKPAiH-CbKOI €KOHOMIKU 10 PUHKOBUX IIPMHLUIIB I'OCIIO-JaPIOBaHH4, a
TaKOX [1epeAyMOBU ¥ 0COOJIMBOCTI BIPOBAIXEHHS MOr0 B YKpaiHi; 0OOIPYHTOBAaHO MAapKETUHIOBY CTPATETII0
HiANpUEMCTBa; po3p0o6-JIEHOMETOINYHI IPUHLIMNN [106yI0BY AOPEYHOi 115 YKpaiHu Mopeni e(peKTHBHOro

MapKeTHUHTY IifnpremMcTBa Bcix GOpM BIACHOCTI; O3HAUEHi [1epCIIeKTUBY MapKeTUHTYy B YKpaiHi yepe3 aHaili3



BHYTPIILIHIX i 30BHIIIHIX YMOB Cy4aCHOro Inepiofny ii po3BuTKy. HoBu3Ha: 110fanbmnil pO3BUTOK TE€3a PO BKIIOYEHHS
CHCTEMU MApKETHHTY B TEOPil0 CyCIiNIbHUX MOTPe6 32 yMOB TpaHCPOpMaliliHOi eKOHOMIKY; BiIlHOCHO HOBUH MifXif,
110 OGIPYHTY-BaHH$ MTOJIOKEHHS [IPO MOXKJIMBOCTI MaPKETUHTY Y BUBYEHHI KOJIa OTPED, Ki HE BXOIATh y cPepy
PHHKOBOrO 3a0€3Me4eHHS; IPOBEIEHO YIPyIly-BaHHS IOTPEO y CUCTEMI MAPKETUHIY B 3aJIEKHOC-Ti Bif] TOXOMiB
Cy0'eKTiB IONUTY; BUSHAYEHHSI Ma-PKETUHIOBOI CTpaTerii NignpueMCTBa, sIK Ha OCHO-Bi I1JIATOCIIPOMOKHOTO
[IOIUTY IPYIl HACEJIEHHS], TaK i HA OCHOBI HEPUHKOBOT'O IIONUTY; apPTyMEHTAa-11is1 KOHLEMNIii, 3riIHO 3 KO0 CUCTEMY
MapKETUH-TY MO>KHA KBaJli(piKyBaTH SIK CBOEPIAHUI iHCTU-TYT; OOI'PYHTYBAHHS i BUBHAYEHHSI IEPCIIEKTHB
MapKETUHTY B YKpaiHi 3 ypaxyBaHHSIM T€HJIE€HIIi}1 PO3BATKY CyYaCHUX COLIiaJIbHO-€KOHOMIUYHUX cuc-TeM. ObacTb

BUKOPUCTAHHS: MiXKperioHaIbHa

2. Object of resdeearch:processes of population's necessities forming and development and their satisfaction using
marketing system. Purpose of research: considering marketing from the side of determining the possibility to use
marketing system to study and satisfy population's necessities and affect on their forming ac-counting for
peculiarities of market transforma-tions in Ukraine and worldwide tendencies. Methods of research: system
approach, analy-sis and synthesis, statistical analysis methods, logical analysis methods, data aggregation method,
comparative collations method. Re-sults: methodological fundamentals of political economy analysis of
interconnections between necessities and marketing were defined; was grounded the expediency of the approach
to analysis the interconnections between necessi-ties and effective demand; defined the process of marketing
system forming under the conditions of Ukrainian economy's transformation to mar-ket economy and premises
and peculiarities of its implementation in Ukraine; was grounded enterprise's marketing system; were developed
methodological basics of making relevant for Ukraine model of effective marketing at enter-prises of any type of
organisation; were declared the marketing perspectives in Ukraine through the analysis of internal and external
conditions of current development period. Novelty: further development of the thesis about including mar-keting
system into social necessities theory un-der the conditions of economy in transition; rela-tively new approach to
ground the statement concerning marketing abilities to study set of necessities that are out of market provision;
ne-cessities within market system were grouped by the incomes of demand subjects; enterprise's marketing
strategy was defined as on the basis of effective population groups' demand as on the basis of non-market demand,
arguments for the conception according to which marketing system can be classified as an original institu-tion;
grounding and determining the marketing perspectives in Ukraine accounting for tenden-cies of modern socio-
economic systems' devel-opment. Field of use: interregional.

Jep>kaBHHHM peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui# NpioOpHTETHHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iy6stikamii:

HaykoBa (HayKOBO-TE€XHiYHa) MPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAHTA)



Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Tapacenko 'anuHa [leM'siHiBHA

2. Tarasenko Galina Dem'yanovna

KBasniikanis: n.e.n., 08.01.01
Imentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdopmamist:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiiiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEeHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Cob6omneB Bonogumup MuxainoBud

2. CobosieB Bononumup MuxainoBuy
KBasmigikamnis: n.e.u., 08.01.01
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoaKeHHs:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBumie Im's I1o-6aTbKOBI:
1. Miycpka Bikropis BanepiiBHa

2. MiycbKa Bikropis BanepiiBHa

KBasigikamis: k.e.x., 08.01.01
Imentudikarop ORCID ID: He zacrocoyerbcs
JonaTkoBa iHdopmaris:

IloBHe HaHMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3aKkJIl04Hi BiZoMOCTi
ByacHe IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH pajgu

BiiacHe IIpi3Buine Im'sa Ilo-6aThKOBI
rOJIOBYIOYOTO Ha 3aciJaHHi
BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

Peectparop

KepiBHuKk Bigginy YKpIHTEI, mo €
BiZIOBiZasIbHUM 32 peecTpallilo HayKOBOi

OisIIBHOCTI

Jlucenko IOpiii I'puropoBuy

JIucenko IOpii1 'puroposuy

IOpuenko T.A.



