O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMeP: 0406U004625
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpaunii: 27-11-2006

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. byk Jlapuca MuxaiiBHa

2. Buk Larisa Mihajlovna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HayKoBOi crieniaIbHOCTI: 08.06.01

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: EkoHoMiKa, OpraHisauis i ynpasiiHHs HifIipueMcTBamMu

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jata 3axucry: 31-10-2006

CreniaJbHICTh 32 OCBITOIO: 7.03403

Micue po6oTH 34,00yBaya: JibBiBchka KOMepLiiiHA akagemis

Kopg 3a €IPIIOY: 01597980

Micue3Haxoa>KeHHs: 79005 m.JIbBiB By Tyran-Bapanoscbkoro, 10

dopma BaacHOCTI:

Cdepa ynpaBriHHS: MiHiCTepCTBO 30BHIIIHMX EKOHOMIYHMX 3B'SI3KIB | TOPriBii Ykpainu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi Cleliagai30BaHOi BY€HOI pagu): K 35.052.03
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOM: JIbBiBCbKa KOMEPLiHA akageMmis

Kopg 3a € IPTIOY: 01597980

Micue3Haxoa>KeHHs: 79005 m.JIbBiB By Tyran-Bapanoscbkoro, 10

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepCTBO 30BHIIIHNX €KOHOMIYHMX 3B'3KiB i TOPriBJli YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHyHHUX PyOpPHK: 06.75.13

Tema gucepranii:
1. OniHIOBaHHS i pO3BUTOK OPEHIMHTOBOI NiIBHOCTI MiIIPUEMCTB

2. Estimating and development of enterprises' branding activity

Pedepar:

1. TIponiec po3BUTKY OpPEHAVHIOBOI AisIIbHOCTI HinnpremcTBa. Po3poduTty TeOPEeTUKO-MEeTOAMYHI i IpUKIIanHi
3acaJy OLIiHIOBAaHHS i 3a6e31e4eHHs] PO3BUTKY OPEHIMHIOBOI AislIbHOCTI MiAIIPUEMCTB CIIO’KMBYOi Kooneparii.
BUKOpHCTOBYBaINCh METOJIN AOCJIIPKEHHS: CUCTEMHOTO aHaJIi3y, y3arajJlbHEHHS i CUHTE3y, €eKCIIEPTHUX OLiHOK,
CTaTUCTUYHOTO aHajli3y, COLi0JIOTIYHOTO NOCiIKEHHS, EKOHOMIKO-MaTeMaTUYHOI'O MOZIEI0BaHHs. Po3pob6yieHo
TEOPEeTUYHi [T0JIO’KEHHSI i IPaKTU4HI peKoMeHallii 1[0/10 OLiHIOBAHHS i PO3BUTKY OpPEHAUHIOBO] JisIIbHOCTI.

Cdepoto BUKOPUCTaHHS € [IPAaKTAYHA [isJIbHICTh TOCMIOAAPChKUX CY0'€KTIB, CUCTEMA CIIOKMBYOi Kooneparii.

2. Process of enterprise branding activity development. To work out the theoretical and practical grounds of
estimating and development of consumer cooperation enterprises' branding activity. Such methods of
investigation were used: system analysis, generalization and synthesis, expert valuations, statistical analysis,
sociological investigation, economic and mathematic modeling. Theoretical principles and practical
recommendations regarding estimating and development of branding activity were worked out. Sphere of use is

economic units' practical activity, consumer cooperation system.



Jep>kaBHHHM peecTpauiiiHuii Homep [iP:

IIpiopuTeTHHH HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHHUI HAIIPSIM iHHOBaLLiHHOI AiSJILHOCTI:
IlizcyMKu JOCIiAKEHHS:

ITy6ostikamii:

HaykoBa (HayKOBO-TE€XHiYHa) MPOAYKILis:
ConiasibHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHS pe3yJIbTaTiB AHCEpTalii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTaHTA)

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. CkubiHcbkui CraHicnaB BosnoguMuposuy

2. Skybinskiy Stanislav Vladimirovich

KBasigikanis: k.e.x., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetscs
HoparkoBa indopmamist:

IloBHe HallMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasstiHHS:

Imentudikarop ROR: He zacrocoyerbcs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€HTiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBumie Im'a Ilo-6aTbKOBI:

1. Mopo3s Osner BacunboBuy

2. Mopo3 Ousier BacuiboBud
KBasidikanis: n.e.n., 08.06.01
InenTudgikarop ORCID ID: He 3acrocosyerbcs

JoparkoBa iHpopmamist:



TloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBuuie Im's I1o-6aThbKOBI:
1. Mopo3s Jlrogmuia AugpiiBHa

2. Mopos Jliogpmuia AHLpiiBHa

KBasigikamnis: k.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetscs
JopaTrkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocosyerbcs

PeuenseHTu

VIII. 3aKkJIr04Hi BiZoMOCTi
BiiacHe IIpizBuie Im's ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI
roJIOBYIOYOro0 Ha 3acigaHHi
BignoBigasibHHUI 3a HiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTparop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZaJIbHUM 3a peecTpallilo HayKOBOi

OisIIBHOCTI

KysbpmiH Osner €BreHoBUY

Kysbmin Osier €BreHoBUY

IOpuenko T.A.



