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1. VripaBiHHS iHHOBaLiIMY Y MApKETUHTOBIN TOBAPHIN MOITUL MiANPUEMCTBA

2. Innovation management in marketing product policy of the enterprise

Pedepar:

1. O6'eKT: pouec yrpapiliHHA iHHOBALiSIMUA Y MapKeTUHIOBIi1 ToBapHil nosituni nignpuemcts (MTIIII). Mera:
y3arajbHEHHs TEOPETUYHMX IT0JIOKEHD 100 yIIpaBiiHHg iHHOBauiamu y MTIIIT. Metonu: cucteMHuU,
CUTYyaLifHUI1 aHai3, KOMIJIEKCHUH Ta iHTerpoBaHUM MiAxin, popmarisalist; NOpiBHSHHS, IPYIyBaHHS, rpadiyHui,
TaGIMYHUH, KJTACTEPHUIN aHaJi3, METOI €KCIIEPTHUX OL[iHOK, MAaTPUYHUL, TIOTIAPHOTO MOPIBHSIHHS, KOPEeJSIiNHUMA
aHasli3. 3aporoHOBAHO: KOHLEILI0 YIIPABJIiHHA iHHOBalLlisIMUA Y MAPKETUHIOBIM TOBAPHIN MOJIITULL; iHTErpOBaHy
cucTeMy ynpasiiHHs iHHoBauUismMu y MTIIIT; HayKOBO-MeTOOWYHI HiIXOAU 10/I0: OLiHKY €(PEeKTUBHOCTI YIIPaBiHHS
iHHOBalliSIMM Y MADKETUHIOBOMY iHHOBALiiiHOMY TOBapHOMY NoTeHwiasi nianpuemcrsa (MITIIIT); Bu3HauYeHHS
CTpaTerivHoi Mo3uLii MignprueMCTBa; BU3BHAYEHHS PiBHA iHHOBALiHOI TOBapHOI CUJIM MiAIIPUEMCTBA; HAYKOBO-
METOOJIOTIYHMN Hiaxin 7o npouecy ouiHku ctany MITIIIT; noHATiHO-KaTeropiaJbHUM anapar; MOAE/b OLiHKY
PiBHS 3arpo3u iHHOBALIMHUX TOBAPHUX PU3MKIB [JIs1 MiATIPUEMCTBA; MOJIEJIb OLiHKY CUJIM BILIUBY IHHOBALIITHOTO

TOBapHOTO KJiMaTy Ha minnpruemctso. Chepa BUKOPUCTAHHS: TOProBeJsbHi MiflIpueMCTBa.



2. The Object: process of management by the innovations in the marketing commodity policy of enterprises
(IMCPE). Purpose: generalization of theoretical positions in relation to the management by the innovations at
IMCPE. Methods: systems, situatioonal analysis, complex and computer-integrated approach formalization;
comparison, grouping, graphic, tabular, cluster analysis, method of expert estimations, matrix, pair comparison,
cross-correlation analysis. It is offered: conception of management by the innovations in a marketing commodity
policy; computer-integrated control system by the innovations at IMCPE; scientifically-methodical approaches in
relation to: estimations of efficiency of management by the innovations in marketing innovative commodity
potential of enterprise (MICPE); determination of strategic position of enterprise; determination of level of
innovative commodity force of enterprise; scientifically-methodological approach to the process of estimation of
the state of MICPE; concept-category vehicle; model of estimation of level of threat of innovative commodities
risks for an enterprise; model of estimation of force of influencing of innovative commodity climate on an

enterprise.Sphere of the use: trade enterprises.
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