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2. Nation branding in the global economic system

Pedepar:

1. Incepraliito NpUCBSIYEHO KOMIJIEKCHOMY HOCJIIPKEHHIO YMOB, (PAKTOPIB i 0COOJIMBOCTE CTAHOBJIEHHS i PO3BUTKY
HalliOHaJIbHOTO OPEH/IMHTY B IJ100aJIbHill €KOHOMIUHIH cucTeMi. Y po60Ti pO3KPUTO CYTHICTb ry106anisauii sk
IepeyMOBU OpPEHAUHTY KpaiH CBIiTy, OOIPYHTOBAHO Or0 NOHSITTEBO-KAaTEropiliHui anapar, AOCiIPKeHO
KOHLIENTyaJIbHi 3aCaiu y Cy4yacHill mapagurmi MmapkeTuHry. [IposefieHoO noraubseHe NOCiI)KeHHs! Cy4acHOTO CTaHy
Ta TPEHAIB PO3BUTKY OpPEHAMHIY KpaiH CBiTy Ha OCHOBI aHaJIi3y MiXKHAPOJHUX PEUTUHTIB HAalliOHAJIbHUX OPEHIB.
BusHaueHoO KJII04O0Bi 3acay i JeTepMiHaHTH CTBOPEHHS! HAl[iOHaJIbHUX OPEHIB Ta OKPECJIeHO NePCIeKTUBHI
HaIpsIMU iX PO3BUTKY. 3[iICHEHO aHali3 MPaKTHUKU Ta BUSIBJIEHO ITpobsieMy OpeHnnHry YkpaiHu. O6rpyHTOBaHO
CTpaTerilo Ta MOJeJIb I00YL,0BU HOBOTO KOHKYPEHTHOI'O HalliOHaJILHOTO 6PEHy, MAPKETUHIOBI Ta JUIIJIOMATU4HI

3aco6H1 110ro r7106a1bHOTO MPOCYBAHHS.



2. The thesis is devoted to complex research of conditions, factors and characteristics of the nation branding
development in terms of the global economic system. The paper examines theoretical aspects of county branding,
interprets the essence of globalization as a background for nation branding development, investigates conceptual
principles of creation of successful nation branding strategy. The study conducts an in-depth research of the
current state and trends of country branding, analyzes international rankings of nation brands, defines
fundamental components of positive country brand formation. Within the current research nation branding is
interpreted as a process of planning and implementation of marketing activities for the country's strategic
advancement on the global arena, aiming to image building or reputation management, formation and applying of
its competitive advantages on the world markets of products and services. This study contributes to the overall
understanding of the phenomenon of place marketing, underlines the evolution of nation branding and draws a
parallel between the concept and principles of corporate branding. Finally, the thesis contains a comparative study
of nation branding in Ukraine, presents the chronological overview of nation branding implementation in Ukraine.
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