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Pedepar:

1. Incepraliito NpUCBSIYEHO JOCIIXKEHHIO HOM{HaTUBHOTO IIPOCTOPY CY4aCHOI aHIJIiIIChKOI JIEKCUKHU Y cPepi
BMPOOHMLITBA aBTOMOOIJIB, sIKa 3a3Hajia 3MiH IIiJ] BIIJIMBOM €KCTPaJIiHrBaJlbHUX YMHHUKIB (HOBi TEXHOJIOTII, €K0JIOTis,
eproHoMika, ru3aiH, pekiama, OpeHuHr). Y nucepralii BU3BHa4Y€HO KOTHITUBHI MeXaHi3MU YTBOPEHHS!
aBTOMOOINbHUX HOMiHaMi# novyarky XXI cTomiTTa (aHasoris, acouianis, netanizalis, Oro3ullisi, IOHSATTEBA
KOMIIPECisl), yCTaHOBJIEHO HANMOIINPEHillli CIOCOOU CJIOBOTBOPEHHS B MEXKaX aBTOMOO1/IbHOI TepMiHOJIOTi
(adixcaris, cioBOCKIaTaHHS, CJIOBOCIIONYYEHHS Ta abpesiallis), 3'1COBaHO OCOGINBOCTI PO3BUTKY ITPOTOTHUIIIB,
IIOB'S13aHUX 3 aBTOMOGiIeM. BrsiBiieHO HOMIHATHBHI cltocoby BepOasbHOI ¢ikcallii cydacHUX aBTOMOOIIBHAX
KOJIiPHUX II03HA4YE€Hb TA BUCBITJIEHO aCOLiaTUBHI 3B's13KM aBTOMOOIJIbHOTO HENMIHTY. JloBe[IeHO, 110 OPEHAVHT i
peKjiaMa CTalv YMHHMKAaMY YTBOPEHHS HOBUX HOMIHATMBHUX OAMHNLL. OKpPECIEHO KOMYHIKAaTUBHI CTpaTerii i

TaKTHUKM Cy4aCHOi aBTOMOOIJIbHOI peKjiaMH, sIKi IPYHTYIOTbCS Ha pallioHaIbHIN Ta eMOLiliHil aprymeHTalii 3



ypaxyBaHHSM BepOabHUX Ta BidyaJIbHUX 3aCO0iB KOMYHIKaILil.

2. The thesis is devoted to a multifaceted research of modern automobile terminology which has changed due to
the extralinguistic factors, namely technological, ecological, ergonomic ones, as well as design, advertising and
branding. The paper focuses on the peculiarities of onomaseological and cognitive mechanisms of analogy,
compression, association and metaphoric designation as the basic internal approaches in the automobile naming.
Major types of word formation (derivation, compounding, word clusters, abbreviation) are specified. Verbalization
of prototypes related to automobiles is revealed. Color names used in modern automobile advertising and
marketing are analyzed. The research takes into account advertising and branding which are essential for modern
automobile manufacturing and marketing and trigger coinage of new words. The use of visual and verbal means to
pursue emotional and rational argumentation strategies in the automobile advertising is studied.
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