O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMeP: 0421U102940
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 03-06-2021

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. JameBchbKa Tetgna IllaminiiBHa

2. Dashevska Tetiana Sh

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axHcTy: 12-05-2021

CneniaJbHICTh 32 OCBITOIO: MapKkeTuHr

Micue po6oTu 3400yBava: AKIIIOHEPHE TOBAPVICTBO "AKLIIOHEPHUI1 KOMEPLIIHWUI BAHK

"KOHKOP[I"
Kop 3a €IPIIOY: 34514392

Micuesﬂaxo,rm(eHHﬂ: nip. Imutpa SBopHUIpKOro, 49, M. [IHinpo, JIHInpoBChKU p-H., [JHiNponeTpoBchKa 061,

49000, Ykpaina
dopma ByracHoCTI:
Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi Cleliaai30BaHOI BYEHOI pazu): [1 08.893.01
IloBHe HaliMeHYBaHHSI IOPHUAUYHOI 0COOH: VHiBepcUTET MUTHOI cripaBu Ta QiHaHCIB

Kopg 3a €IPIIOY: 39568620

Micue3HaxoaKeHHS: By/1. Bosogumupa BepHancbkoro, 6y, 2/4, M. JIHinpo, [IHinpoBchkuii p-H.,
JHinpomneTpoBchKa 0611, 49000, Vkpaina

dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10

BUKOHaHO JHUCEPTALil0

TloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOH: VHiBepCcUTET MUTHO] cripaBu Ta (iHaHCiB
Kopg 3a €IPIIOY: 39568620

Micue3HaxoaKeHHS: ByJ1. Bononpumupa Beprnancskoro, 6yg. 2 /4, M. [IHinipo, [JHiNpoBCcbKUl p-H.,

[HuinporneTpoBchKa 0611, 49000, Vkpaina
dopma BaacHOCTI:
Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. MapkeTHHroBe yIpasiliHHS iHHOBaLiHOIO [iSJIBHICTIO MiANPUEMCTBA

2. Marketing management of the innovative enterprise activity

Pedepar:

1. Inceprais Ha 3000YTTSI HAYKOBOTO CTYIIEHS KAaHJMaTa EKOHOMIUYHMX Hayk 3a crnenjanbHicTio 08.00.04 -
€KOHOMiKa Ta yIpaB/liHHS MiANpUeEMCTBAMU (32 BUJaMU €KOHOMIYHOI [isi/IbHOCTI). — YHiIBEpCUTET MUTHOI CIIPABU Ta
¢dinancis. - Juinpo, 2021. BuzHaueHo npuHUUNY 06YH0BU Ta QYHKIIOHYBAaHHS MeXaHi3My iHHOBALifHOTO
PO3BUTKY HifgnpuemcTsa. O6IPYHTOBAHO [OLIbHICTb OpieHTallii MexaHi3My iHHOBaliltHOTO PO3BUTKY Ha
IIOTPUMAaHHS MapKeTUHIOBOTO IPUHIUITY KOHKYPEHTHOTO CErMEHTYBaHHS iHHOBaliil. [I[poBeeHO NOpiBHS/IbHE
y3arajibHEHHS XapaKTePUCTHUK [TapaiUrMajbHUX 3Pi3iB KOHLIENTIB yIIPaBJliHHS iIHHOBAL[iIMHUM PO3BUTKOM
nignpuemcrsa. OGIPYHTOBAHO TEOPETUYHI NTOJIOKEHHS 00 peasidallii KoHLern1lii MapKeTHHIOBOTO YIIPaBJIiHHS B
iHHOBaLiMHIN cdepi misnbHOCTI ninnpueMcTsa. [IpoBeneHo aHali3 AUHaMiKM iHHOBaLiHOI aKTUBHOCTI BiTUN3HSIHUX
nianpueMcTB. JJaHO OLIHKY Pe3yJIbTaTUBHOCTI BUKOPHCTAHHSI MapKETHMHIOBUX (PAKTOPIB aKTUBi3aLii iHHOBaLiITHO]

IiSTIBHOCTI BITYM3HSIHUX HiANPUEMCTB. PO3p0o61eHO METOAMYHII TiAXif, 1010 OI[iHKY PiBHSI iHTETPOBAHOCTI



MapKeTUHTOBOTO YIIPaBJiHHA B OPTraHi3alilHO- eKOHOMIUHE 3a6e3neyeHHs iHHOBallifHOi JisIbHOCTI MigIprueMCTBa.
CdopmMoBaHO MeTOANYHE 3a6e31IedeHHs] MApPKETUHIOBOTO OOI'PYHTYBaHHS [IPiOpUTETIB aKTHBI3allii iHHOBalLiiiHO]
NiANPUEMHULIBKOI [isSJIBHOCTI HA OCHOBI HA KOMIIJIEKCHOTO y3arajlbHEHHS XapaKTepUCTUK CTaHy (aKToPiB, sIKi
BM3HAYAIOTh 3MiCT Ta XapakTep Notped y inTeHcudikaii iHHOBaLiTHMX MIPOLECIB. YIOCKOHAIEHO TEXHOJIOTIIO
(opMyBaHHS iHHOBALiHOI OITUKY MiAMIPUEMCTBA YEPE3 YpaxXyBaHHs B3a€MHO] MiATPMMKY IPOEKTIB iHHOBALlil 32
napaMeTpaMy KOMIJIEMEHTAPHOCTI B pe3yJsIbTaTHBHIi, QYHKIIOHaNbHIN, MApKETUHIOBO-OllepalliiiHiil cdepax.
OO6rpyHTOBAHO MOJIOXKEHHS IOA0 (POPMYBaHHS OpraHizalliflHOro 3a6e31e4YeHHs! CUCTEMU MApPKETUHIOBOTO
YIIPaBJIiHHS IHHOBALiMHOW AisJIbHICTIO. KUII04OBi ¢j10Ba: iHHOBALLisl, iIHHOBAalLillHA NisI/IbHICTD, iIHHOBALIITHUNI
PO3BUTOK, MAPKETUHT, MAPKETHMHIOBE YIIPABJIiHHS, ME€XaHi3M iHHOBALiIHHOTO PO3BUTKY, OpraHisaljiliHe

3a0e31e4yeHHs, aKTUBi3allis iHHOBaLiiHOTO PO3BUTKY.

2. The dissertation for obtaining the Candidate’s degree in Economy, speciality 08.00.04 - Economy and Company
Management (by type of activity). — University of Customs and Finance, Ministry of Education and Science of
Ukraine, Dnipro, 2021. The approaches to the generalization of the economical implication of the innovation
(object-efficient, process-technocratic) have been examined. The structure of the conceptual and categorical
framework of the subject area of the innovations, innovative activity and innovative development of the enterprise
has been conducted. The components are determined; the peculiarities of the organization of the innovative
enterprise development are established. The key marketing concepts of the organization the mechanism of the
innovative enterprise development (social and ethical customer orientation; behavior reflection; balance of the
influence, implication; situationality) have been summarized. The practicability of the orientation of the
mechanism of innovative development to observance of the marketing principium of the competitive segmentation
of the innovation has been justified. The comparative generalization of the characteristics of paradigmatic vision of
the managing concepts of the innovative enterprise development has been accomplished. The theoretical thesis
related to the realization of the concept the marketing management in the innovative enterprise activity has been
established. The characteristic of the types of organizational structures of the managing the innovative enterprise
activity has been consolidated. The analysis of the innovative activity dynamic of the indigenous enterprises has
been realized. The assessment of the level of implementation the innovations by the industrial Ukrainian
enterprises have been given. It has been proved that the most fundamental obstacle for the realization of the
innovative activity of the majority of the industrial enterprises has been the high capital capacity of the scientific-
research and experimental design assignments. The progress of the usage of the marketing attributes of the
activation the innovative activity of the industrial enterprises has been evaluated. The dependence of the volume
of producing the added value and other indicators of business activity from the technological level of the
enterprise has been submitted. The dynamic of the changes of conditions of the activity diary sub-branch of the
food industry enterprise in Ukraine has been evaluated. It has been estimated that the food industry as a part of
national economy belongs to the department where the traders have been demonstrating really high rate of the
economic growth for a long time even in case of significant increase of the market competition. The contradictory
character of the dynamic of the indicators of the sales and distribution activity of the industrial diary enterprises
has been noted. It has been estimated that the realization of the marketing approach to the management of the
innovative activity make more sense to accomplish on the basement of the implementation of the marketing
purposes, competence, infrastructure in the mechanism of the decision- making. The methodological approach
due to the valuation of the integrative level of the marketing management into the organizational and economic
assurance of the innovative enterprise activity has been exploited. The methodical assurance of the marketing
priority setting of the activation of the innovative enterprise activity on the basement of the complex
generalization of the characteristics of the factors status that determine the content and the character of the
requirements in the sphere of the intensification of the innovative processes has been organized. The technology
of the formation the innovative politics of the enterprise due to taking into account the brotherhood of the
innovation projects with the complementarity parameter in the functional, marketing and operational spheres has
been improved. The status of the formation the organizational assurance of the marketing management system of
the innovative activity through the construction of the temporary active innovative committees with the specific



mandate in the sphere has been proved. It has been submitted that the incumbency of the innovative committee
should be determined by the competitive segmentation of the innovations with the characteristic of the targeting
to the changes enterprise competitiveness in the target market or in the resource market. Key words: the
innovation, the innovative activity, the innovative development, marketing, marketing management, the
mechanism of the innovative development, organizational maintenance, the activation of the innovative
development.
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VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)
BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:

1. Jauenko Bikropis Bonogumupisna

2. Datsenko Victoria Volodymyrivna
KBasigikamis: . e. 1., 08.00.08
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa indpopmanist:

IloBHe HaliMeHYBaHHS OPHIHNYHOI 0COOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

VII. BinomocrTi npo odiniliHuX OIIOHEHTIB Ta PELL€H3E€HTIiB
OdiuiiiHi OTIOHEHTH

Baacue IlpizBumie Im's I1o-6aTbKOBI:



1. IInnunenko AHApint AHaTOINOBUY

2. Pylypenko Andriy Anatoliyovych

KBasidikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasitiHHS:

Inentugikarop ROR: He zacrocosyerscs

BaacHe IlpizBume Im's I1o-6aTbKOBI:
1. boxkkosa Bikropis BikropiBHa

2. Bozhkova Victoria Viktorivna

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerscs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. CepprokoB KoctsanTtuH ['eopriiioBuy

2. Serdyukov Kostjantyn G.

KBasidikanis: 1. e. u., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerscs
JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €IPIIOY:

Micue3Haxoo KeHHS:



dopma By1acHoCTI:
Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBume Im's Ilo-6aTbKOBI:
1. CrpmwxuyeHko KoctsaHTrH AHATOMINOBUY

2. Strizhichenko Konstantin A.

KBasigikamis: 1. e. 1., 08.00.08
Inentudikarop ORCID ID: He zacrocoyerbcs
JonaTkoBa iHdopmalist:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma BiTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. Ilapepin IBan IMUTPOBUY

2. Paderin Ivan D.

KBasigikamis: 1. e. u., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
HoparkoBa indopmamnist:

IloBHe HaliMeHYBaHHS OPUAUYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiiHHS:

ImentTudikarop ROR: He zacrocoyerbcs

VIII. 3aKkJII04Hi BiZOMOCTi
BiiacHe IIpizBuie Im'sa Ilo-6aTbKOBi
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BiiacHe IIpizBuine Im'sa ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3aciJaHHi

Binosy6enko Bosopumup CraHiciaBoBUY

Binozy6enko Bonogumup CTaHic1aBOBUY
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