O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0417U003210
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 15-06-2017

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Cyposues Onekcangp OnekcaHgpoBUd

2. Surovtsev Oleksandr Oleksandrovych
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi cneniagabHOCTI: 08.00.02

Ha3Ba HayKOBOIi CIeniaJIbHOCTI: CBiTOBE roCnofapCTBo i MKHAPOZHI EKOHOMIYHI BiTHOCHHY

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHcTy: 29-05-2017

CreniaJbHICTh 32 OCBiTOIO: 8.03020601
Micue po6oTu 3400yBaya: TOB «KOJIPYM»
Kopg 3a €IJPIIOY: 39838607

Micue3HaxoaKeHH: 04071, Kuis, ByJI. Bo3nBuskeHChKa, 45-47-49

dopma BaacHOCTI:
Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi Cleliajai30BaHOI BYEHOI pasu): [l 26.001.02

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOM: KuiBChKuil HaLiOHAbHMIA YHIBEpCUTET iMeHi Tapaca

[IleByeHka

Kog 3a €IPIIOY: 02070944

Micqesﬂaxon)KeHHﬂ: ByJI. Bononumupceka, 60, M. Kuis, KuiBceka 06:1., 01033, Vkpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOM: Kuichkuil HauioHaIbHMI yHiIBEpCUTET iMeHi Tapaca
[lleByeHKa

Kopg 3a €IPIIOY: 02070944

Micue3Haxoa>KeHH: 01033, m. Kuis, ByJI. Boslopumupceka, 64

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TemaTHYHHX PYyOpPHK: 06.51
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1. BniuB couiaJibHUX MEPeXX Ha CUCTeMY MapKeTHHIOBUX KOMYHiKaliii MixkHapogHux komnasii (MK).

2. The Impact of Social Networks on the Marketing Communications System of the International Companies.

Pedepar:

1. Y nuceprauii 3'1COBaHO €KOHOMIYHUM 3MICT COLIiaJIbHUX MEPEX SIK KaHaJly Ta iIHCTPYMEHTY MapKEeTUHIOBUX
KOMYHIKallil1, a TaKOX ixX reHesa. BusHayeHo poJib Ta MiCLie COLia/IbHUX MEPEX Y CUCTEMI MAPKETUHTOBUX
KOMYVHiKalil MixkHapoaHUX KoMmIaHil. [IpoBeneHo audepenijialiiio Ta BUBHaY€HO I10J1iBapiaHTHICTb COLliaJIbHUX
MEPEX Y CTPYKTYPi KOMYHIKAL[iTHAX IHCTPYMEHTIB MDKHAPOJHUX KOMIIaHiN. BUsBIEHO iIHHOBALIHY CIIPSIMOBAHICTh
COLiaJIbLHUX MePEX K 3aco0y peasidallii KoMmyHikalifiHoi nosaituku MK, gocnigkeHo npouec TpaHchopmariii
B32€MO3B'A3Ky COL[ia/IbHIX MEPEX Ta TPAAULIMHUX iHCTPYMEHTIB MapKeTUHIOBUX KoMyHikaniii MK. Hagano
peKoMeHzalii o0 NOCUIeHHsI KOHKYPEeHTOCITPOMOKHOCTI MK sIK BU3HAUa/IbHOTO NOKa3HUKA €(EeKTUBHOCTI
BIUJIMBY COLia/IbHUX MEPEX, 30KpeMa LIIJISIXOM PO3pOOKU Nporpamy 30yTy 4epes coliaibHi Mepesxi. JJocaimKeHo
e€(EeKTUBHICTb COLiaJIbHUX MEPEX Y KOMYHIKaTUBHIN HisIbHOCTI MK; po3p06/1eHO €EKOHOMIKO-MaTEMATUYHY MOZEJb

IocimkeHHs eeKTUBHOCTI CoLliaIbHOro Mefiia-MapKeTuHTy (gaii — CMM), 1o nokasye CiBBiIHOIIEHHS Bifgadi



Bif, (piHaHCYBaHHS (BUTPAT) HA (GOPMYBAHHS KOHTEHTY Y COLIiaJIbHUX MEPEKax i TApreToBaHoi peKjIaMi B

coljjasbHUX Mepeskax Ta e(peKTUBHOCTI TaKUX 3aCO0iB COLiaJIbHUX KOMYHIKaLIii.

2. The economic content of social networks was found out as a channel and a tool of marketing communication
that unites customer and marketer according to supply and demand of the products of international companies
(ICs), which key (basic) features are the following: interactivity, high dynamism and large scale of communication
of different groups of customers and marketers of the company, as well as the genesis of their formation. Social
networks are studied as a tool of the ICs’ marketing communication system which includes the following set of
communication methods: building brand communities, work with the blogosphere, personal branding,
unconventional activities, reputation management and communication means: advertising in social networks,
public relations in social networks, viral campaigns, generation of leads and community building; differentiation of
social networks in the structure of the ICs’ marketing communications was examined as well. The differentiation
was made and the features of the use of social networks in the structure of the ICs’ marketing communications
were analyzed. It was found that the majority of international companies actively use social networks for carrying
out communications, among which the most applicable network is Facebook. The innovative orientation of social
networks as means of implementation of the ICs’ communication policy was identified; it consists in the use of
strategic innovation management aimed at the use of innovative tools to promote via social networks. The
transformation of the relation of social networks and traditional tools of the ICs’ marketing communication
consists in the use of advertising, PR, holding mass events, personal sales, sales promotion, direct marketing and
other traditional tools of marketing communications in the plane of interaction with consumers in social networks.
The economic and mathematical model of research on the SMM effectiveness is developed which shows the ratio
of return on financing of (costs for) the formation of content in social networks and targeted advertising in social
networks, and the effectiveness of such means of social communications (criteria - the number of indexed pages
(various search engines), the number of references to the names of the company (brands), information
dissemination speed, functionality, and the like) and the individual factors of the SMM efficiency (number of
members of communities, members responding to the content, audience cover, transitions to the corporate
website, audience inflow /outflow) by means of which it was found out that the development of search content of
social networks is more effective than the use of targeted advertising.
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