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1. CrpareriuHe yIpabiiHHsI OpEHIOM arpapHOro MiJpUeMCTBa
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Pedepar:

1. ArpapHi nigrpuemMcTBa BifirpaoTh KJII0YOBY poJib y (pOpMyBaHHI MPOJOBOJIbYOi 6€31eKy Ta 3abe3edeHHi
€KOHOMIYHOTO PO3BUTKY. B yMOBax nocusieHHs KOHKypEeHTHOI 60pOThOU Ta BIJIMBY 30BHIIIHBOTO CEPEJOBUILA, BOHU
3MYII€Hi 60POTUCS 33 IOKPAILEHHS CBOiX KOHKYPEHTHUX IO3UIil 33 JOIIOMOTOIO [1i€BUX iIHCTPYMEHTIB MAPKETHUHTY.
Came MapKeTHUHIOBA JisJIbHICTb Ma€ 3a0€3MeYNTH Mi3HABAHICTb T CXUJIbHICTb CIIOXKMBAYa 10 KOHKPETHOTO BUAY
arpoIpoi0BOJIbYOi MPOAYKILii, TOOGTO BiLOOPasKeHHS [IO3UTUBHUX XapaKTEPUCTUK IIPOLYKTY Y CBilOMOCTI
CIIO>XMBaya. BinnosinHo, MOBa e Ipo (popMyBaHHs OpeHy NpoayKTy. CTpareriuHe ynpasiliHHI OpEHIOM
arpapHoro miAnprueMCTBa CTa€ BAXKJIUMBYM aCIIEKTOM B YMOBAX Cy4aCHOI'O TOCIIOJAPChKOIr0 CEPEeNOBUILA, 110
IIOCTIMTHO 3MIHIOETHCS Ta BUMAarae ajanTalii. 3MiHU B CIIOXXUBYMX yIION00aHHSIX, KOHKYPEHIIisl HA PUHKY Ta
TEXHOJIOTIYHUI NPOrpec CTaBJITh MiAIIPUEMCTBA Ilepe]] HEOOXiHICTIO BIOCKOHA/IEHHS CTpaTeTill yIpaBiiHHs
OpeHIoM 1151 30€pE>KEHHSI KOHKYPEHTOCIIPOMOXKHOCTI. EpekTuBHE ynpaBiiHHSI 6PEH0M [03BOJISIE arPapHUM
IiANpueEMCTBAM BUOKPEMJIIOBATUCS HA PUHKY, 301/IbIIYBAaTU CIIOXKUBYY JIOSITIbHICTD, 3a/Iy4aTy iHBeCTULi Ta

PO3LINPIOBATU €KCIIOPTHI MOXJIMBOCTI. HayKkoBuUi1 NOIIYK, CIIPSIMOBAaHUI HA PO3POOKY PEKOMEH1allil 00



ONTUMAJIPHUX CTPATETill yIpaBJiHHS OPEHIIOM, CTaHe BaKJIMBUM BHECKOM Y BIIOCKOHAJIEHHSI Cy4aCHOTO arpapHOro

CEKTOpY Ta CIPUSITUME MOT0 CTaJIOMY PO3BUTKY B yMOBaXx I7100ai3allii Ta TeXHOJIOTIYHUX TpaHChOpMaLIiii.

2. Agricultural enterprises play a key role in creating food security and ensuring economic development. In the
face of increased competition and the influence of the external environment, they are forced to fight to improve
their competitive position with the help of effective marketing tools. It is marketing activities that should ensure
the recognition and inclination of the consumer to a specific type of agri-food product, that is, the reflection of the
positive characteristics of the product in the mind of the consumer. Accordingly, we are talking about the
formation of the product brand. Strategic brand management of an agricultural enterprise is becoming an
important aspect in the modern economic environment, which is constantly changing and requires adaptation.
Changes in consumer preferences, market competition, and technological advancements are confronting
businesses with the need to improve brand management strategies to remain competitive. Effective brand
management allows agricultural enterprises to stand out in the market, increase consumer loyalty, attract
investment, and expand export opportunities. Scientific research aimed at developing recommendations for
optimal brand management strategies will be an important contribution to the improvement of the modern
agricultural sector and will contribute to its sustainable development in the context of globalization and
technological transformations. The purpose of the study is to substantiate and develop theoretical foundations,
methodological provisions, and applied recommendations for strategic management of the brand of an agricultural
enterprise. The object of the research is the process of strategic management of the brand of an agricultural

enterprise.
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